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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


SIBESS 


Training  Seminar  •  Miami,  Florida 
March  8-12, 1982 


How  well  do  you  handle  stress  on  the  job? 
What  personality  factors  predispose  individuals 
to  certain  diseases?  How  can  you  assess  your 
own  stress  personality  and  what  can  you  do  to 
cope  effectively  with  stressful  situations? 

This  seminar  will  help  you  to  use  your 
physical  and  mental  energy  for  productive 
results  by  managing  those  factors  which  drain 
your  energy  in  a  counterproductive  way. 

You  will  discover  that  the  systems  learned 
are  effective  both  on  and  off  the  job.  Benefits 
include  improved  time  management  on  a  day- 
to-day  basis  and  in  the  longer  perspective, 
organization  of  personal  and  career  goals  for 
successful  achievement. 

Teaching  techniques  include  personal 
diagnostic  and  planning  forms,  small  discussion 
group  exercises,  lectures  and  educational  films. 

COST:  $350,  payable  in  advance. 

Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

UICHT-RIDDER  NEWSPAPERS 
INSTITUTE  or  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2903 


mnumv 

FiMUARV 

MARCH 

t  M  T  W  T  r  ft 

ft  M  T  «  T  F  ft 

ft  M  T  W  T  F  ft 

1  2 

1  2  3  4  5  6 

1  2  3  4  5  6 

3  4  5  6  7  8  9 

7  8  9  10  11  12  13 

7  8  9  10  11  12  13 

10  11  12  13  14  15  16 

14  15  16  17  18  19  20 

14  15  16  17  18  19  20 

17  18  19  20  21  22  23 

21  22  23  24  25  26  27 

21  22  23  24  25  26  27 

24  25  26  27  28  29  30 

28 

28  29  30  31 

31 

JANUARY 

24-17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 
Francisco. 

24- 25— NACON  Orientation  Institute,  Doubletree  Inn.  Scottsdale.  Ariz. 

25- 28 — NACON,  Doubletree  Inn,  Scottsdale  Mall,  Scottsdale,  Ariz. 

30- Feb.  6 — Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  ^minar.  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31- Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington,  D.C. 

FEBRUARY 

1-8 — Suburban  Newspapers  of  America's  Management  Confer¬ 
ence,  Sheraton  Maui,  Maui,  Hawaii 
4 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter, 
Hotel  Lexington.  New  York. 

6 — Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

7-12 — Modern  Media  Institute  Writing  Center  Seminar  for  editorial 
writers  and  op-ed  columnists,  St.  Petersburg,  Fla. 

10- 12 — Ohio  Newspaijer  Association,  Hyatt  Regency,  Columbia, 

Ohio, 

11- 13 — Oklahoma  Press  Association,  Lincoln  Plaza.  Oklahoma 

City. 

11-14 — California  Newspaper  Publishers  Association,  Hotel  del 
Coronado,  Coronado,  Calif. 

14-19 — Inland  Daily  Press  Association,  Cruise  Seminar,  Florida 
and  Bahamas,  Sunworld  II. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 

25— Association  of  National  Advertisers  Media  Workshop,  Plaza 
Hotel,  N.Y. 

28-March  2— SNPA  Production  Conference,  Marriott  Hotel,  Atlanta,  Ga. 


MARCH 

1-3— Advertising  Research  Foundation,  N.Y.  Hilton,  N.Y.C. 

4 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers,  Palmer  House,  Chicago,  III. 

7-9 — New  York  State  Publishers  Association,  61st  Winter  Con¬ 
vention,  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16— Texas  Daily  Newspaper  Association  annual  meeting. 

Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

18-20— Midwest  Graphics.  O'Hare  Int.  Expo  Center,  Chicago. 

24- 26 — America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

30-April  14 — National  Newspaper  Association,  Study  Mission  to  Brazil, 
Sao  Paulo.  Rio,  Salvador,  Brasilia. 

APRIL 

3-6 — Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 
shey,  Hershey,  Pa. 

12-16— Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

14- 16— PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

18-20 — Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

25- 28 — Newspaper  Research  Council  Conference.  Doubletree  Inn, 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Convention, 

Fairmont  Hotel,  San  Francisco. 

28 —  Overseas  Press  Club  Awards  Dinner,  Waldorf-Astoria,  NYC 

29—  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 
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Colorniatic  presses 
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page  capacity! 
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PATENT  APPLIED  FOR 


PMC’s  new  modular  RETRO™  3-2-1  Preci-  Retro™  3-2-1  is  a  PMC-quality  press  ad- 
sion-built  color  hump  units  feature  time-sav-  dition  that  makes  sense  in  today’s  economy 
ing  improvements  such  as  microprocessor  ...  get  all  the  facts  on  this  intelligent  alter- 
controlled  ink  adjustments,  pneumatic  form  native  from  PMC. 
roller  throw-oflEs  and  an  automatic  motoi^ 
driven  corrugated  roll-up  style  safety  door. 

The  Retro  3-2-1  is  compatible  with  any 
method  of  direct  or  oflEset  conversion  printing 
including  shallow  relief. 
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Order  this  book  today  for 
details  on  how  to  win 

MORE  THAN  500 
JOURNALISM 
AWARDS  IN  1982! 


Editor  & 

Director>  ot 

JOURNALISM 

awards  and 

fellowships 


,Oth  Annual  Edition 


»  ,,»Hpr,  h.  n«i.  .  I««"9  , 


In  the  coming  year,  hundreds  of  awards — cash 
prizes,  fellowships,  scholarships  and  grants— will 
be  presented  for  journalistic  excellence.  The  10th 
Annual  E&P  Awards  Directory  lists  more  awards 
than  ever,  with  details  on  sponsors,  entry  qualifica¬ 
tions,  competition  deadlines,  and  where  to  send 
entries.  All  media  are  included,  subjects  are  as 
diverse  as  the  news,  and  cash  prizes,  grants  and 
benefits  worth  thousands  of  dollars  may  be  within 
your  grasp.  Why  not  find  out? 

$3  per  copy.  Send  for  yours  today! 


Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 

Enclosed  is  my  check  for  $3.00.  Please  send  me  my  copy 
of  the  Editor  &  Publisher  1982  Journalism  Awards  Directory. 

Name  _  _ 

Address  _ 


City _  _  State _ Zip _ 

(New  York  State  residents  add  8V«%  sales  tax.) 


Writing  guide _ 

By  Ethel  Grodzins  Romm 

By  no  means  #23 

Almost  every  time  you  omit  even  a  single  negative,  you  help 
your  reader.  When  the  flash  flood  struck,  there  were  no  cars  or 
people  on  the  road.  An  instant  picture  of  cars  and  people  filling 
the  road  comes  to  mind.  Better;  "When  the  flash  flood  struck,  the 
road  was  empty.” 

"Say  only  what  you  want  the  reader  to  see,”  cautions  novelist 
C.J.  Cherryh.  Wise  advice.  President  Nixon  said,  “I’m  not  a 
crook,”  and  readers  remembered  crook. 

What  do  you  see  here?  The  Senate  Appropriation  Committee 
rejected  an  amendment  that  would  have  killed  the  B-l  bomber. 
What  echoes  in  the  mind  is  killed  the  B-l  bomber.  What  slips 
from  the  mind  is  Committee  rejected.  Both  killed  and  rejected  are 
negatives.  When  you  must  use  such  negatives,  a  couple  of 
strategies  will  improve  clarity. 

•  Break  the  sentence  into  two  sentences.  Put  as  few  negative 
ideas  as  possible  in  each  one.  An  amendment  was  proposed  to 
kill  the  B-l  bomber.  The  Senate  .  .  .  Committee  rejected  it. 

•  Recast  the  sentence  in  the  order  events  happened.  The  mind 
then  has  less  backing  and  filling  to  do.  An  amendment  that  would 
have  killed  the  B-l  bomber  was  rejected  by  the  ..  .  Committee. 

Even  one  negative  sometimes  demands  rereading  for  under¬ 
standing.  The  brain  seems  to  stick  as  it  shifts  from  forward  to  re¬ 
verse  to  forward.  In  a  British  study  of  tests,  the  removal  of  simple 
negative  forms  greatly  improved  the  scores  of  the  test  takers.  One 
chemistry  question  originally  read,  “.  .  .  Which  one  of  the  fol¬ 
lowing  could  not  be  the  atomic  weight  of  [three  given  isotopes  of] 
the  element?”  Only  50%  of  the  pupils  got  the  correct  answer. 

The  question  was  changed  to  ".  .  .  Which  one  of  the  following 
could  be  the  atomic  weight  .  .  .?”  Now  62%  got  it  right. 

We  often  make  our  readers  flunk  reading.  Consider  the  reader 
wading  through  the  swamps  of  three  negatives  in  the  following 
passage.  I  have  added  italics. 

"When  you  drive  above  55  mph,  you  reduce  your  savings  on 
fuel,  of  course — and  you  also  decrease  your  ability  to  avoid 
crashing  with  another  car  in  a  fatal  accident.” 

Here’s  another,  also  with  three  negatives.  I  failed  to  make 
sense  of  it; 

"The  justices  struck  down,  9-0,  campaign-finance  restric¬ 
tions  that  a  lower  court  said  prevented  national  political 
parties  from  assuming  some  fund-raising  pirwer.  .  .  .” 

Any  sentence  that  begins  with  a  version  of  the  court  overturned 
a  lower  court's  denial  of  has  the  reader  in  deep  trouble.  Almost 
always,  the  higher  court’s  overturning  is  the  news,  but  let  it  come 
at  the  end  of  the  sentence  telling  what  was  overturned. 

Try  this  one  (italics  added); 

“.  .  .  the  First  Circuit  has  now  become  the  second  federal 
appeals  court  to  hold  explicitly  that  ‘communications 
prohibited  by  a  protective  order  restricting  the  dissemina¬ 
tion  of  information  obtained  through  court-ordered  depo¬ 
sition  qualify  for  protection  under  the  First  Amend¬ 
ment.’  ”  Can  you  tell  what  journalists  won  with  that  mo¬ 
mentous  decision? 

This  sentence  suffers  from  its  lawyer  language,  nouns  and  ad¬ 
jectives  made  from  verbs  (communications,  protective,  dissemi¬ 
nation,  information,  depi)sition,  protection),  but  its  main  fault 
lies  in  the  reversals  the  reader  must  do  to  get  past  the  maze  of  two 
negatives. 

NEXT:  The  pr)sitive  side  of  negatives. 
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INPA’S  ADVERTISING  SALES  SEMINAR 

takes  a  hard  look  at 

research.  •  •  presentations.  .  .  inter-media  selling! 


Learn  how  to  increase  your  linage 
in  today’s  competitive  market! 

Take  part  in  INPA’s  Advertising  Sales  Seminar,  February  10- 
13  at  the  Hyatt  Islandia  in  San  Diego.  California. 

At  this  hard  hitting,  nuts  and  bolts  seminar,  you'll  examine  the 
latest  tools  and  strategies  for  convincing  advertisers  that  their 
wisest  investment  lies  in  newspaper  space. 

Timely  agenda  probes  key  issues! 

You'll  discover  how  to; 

•  Make  best  use  of  primary  and  secondary  research 

•  Design  creative  copy  platforms 

•  Coordinate  inter-media  selling 

•  Implement  new  technology 

•  Improve  sales  presentations 


INPA,  long  the  leader 

.  .  in  providing  newspaper  promotion  specialists  with  valu¬ 
able  information  and  services,  taps  a  nationwide  network  of 
research,  promotion  and  marketing  executives  to  develop 
seminars  that  answer  a  real  need  in  the  industry. 

Active  participant  involvement! 

Limited  attendance  of  30  encourages  interaction  and  strong 
participant  involvement  Small  group  discussions  give  every¬ 
one  a  chance  to  benefit  from  the  collective  group  experience 
A  special  session  will  answer  participant  inquiries.  And  each 
attendee  will  get  an  in-depth  critique  of  his  or  her  sales  materi¬ 
als 

Reasonably  priced 

...  at  just  $300  per  participant,  this  seminar  offers  outstand¬ 
ing  in-service  training  to  anyone  involved  in  obtaining,  inter¬ 
preting,  compiling  or  preparing  advertising  sales  promotion 
material. 


Limited  to  30  participants! 

Return  your  registration 
form  or  call  (703)  620*9560 
today! 


inpa 


Ad  Sales  Seminar  Registration  Form 

Yes! 

I  would  like  my  newspaper  to  benefit  from  INPA’s  Advertising  Sales  Semi¬ 
nar,  Feb.  10-13,  at  the  Hyatt  Islandia  Hotel  in  San  Diego,  California. 

Enclosed  is  a  check  for _ to  cover _ registrations  at  $300 

each. 

I  understand  that  my  paper  may  substitute  enrollments  without  penalty 
but  that  a  $50  fee  will  be  charged  for  cancellations  after  February  1. 

Name/Position - 

Newspaper - - — 

Address - — 

City/State/Zip - 

Return  to:  International  Newspaper  Promotion  Association, 

11600  Sunrise  Valley  Drive, 

Reston,  Virginia  22091.  Phone:  703/620-9560. 


Editor  &  Publisher 

THE  fourth  estate 


Robert  U.  Brown,  President  and  EdKor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Pubilsher  Publisher,  Chairman  of  the  Board,  1912-1959 


Coast  to  coast  contrast 

As  one  major  test  of  free-press  and  fair-trial  issues  was 
brought  to  a  close  in  New  Jersey  another  major  test  is  de¬ 
veloping  in  California. 

As  one  of  his  final  acts  before  leaving  office,  Governor 
Byrne  of  New  Jersey  pardoned  the  New  York  Times  and  its 
reporter,  M.  A.  Farber,  who  had  been  convicted  of  criminal 
contempt  for  refusal  to  surrender  the  reporter’s  notes  in  the 
1978  “Dr.  X”  murder  trial.  He  also  returned  $101,000  of  the 
total  $286,000  in  fines  imposed  on  the  paper  at  that  time. 

The  governor  said  he  was  doing  this  because  of  subsequent 
court  decisions  and  changes  in  the  New  Jersey  “shield  law.” 
He  said  “Farber  and  the  Times  were  attempting  to  uphold  a 
principle  they  believed  in.  They  should  not  be  burdened  by  a 
record  of  criminal  contempt  any  longer.” 

It  is  a  “victory  for  the  free  press,”  as  the  Times’  publisher 
stated. 

On  the  West  Coast,  however,  a  Superior  Court  judge  in 
Oakland  has  declared  unconstitutional  a  law  permitting  re¬ 
porters  to  withhold  their  sources.  This  was  an  amendment  to 
the  “Shield  Law”  adopted  by  the  voters  in  1980.  Judge  Stan¬ 
ley  Golde  said  the  law  created  an  unsupportable  conflict  with 
the  constitutional  right  to  a  fair  trial  and  said  the  First 
Amendment  privilege  must  give  way  to  the  Sixth  Amend¬ 
ment  guarantee  of  a  fair  trial. 

Just  as  the  New  Jersey  law  was  strengthened  as  a  result  of 
the  Farber  case,  the  California  law  was  strengthened  as  a 
result  of  the  Farr  case.  Farber  spent  40  days  in  jail.  Bill  Farr 
of  the  Los  Angeles  Times  spent  46  days  in  jail  in  1972  also  for 
refusing  to  reveal  his  sources.  Only  last  month  Farr  learned 
his  case  had  come  to  a  close  (E&P,  Jan.  9.  page  6). 

It  is  good  to  know  that  CBS  will  appeal  the  California 
ruling  because  we  feel  certain  the  judgment  of  the  California 
legislature  which  passed  the  original  “Shield  Law,”  and  that 
of  the  California  voters  who  voted  to  amend  and  strengthen  it, 
will  prevail. 


Reagan  and  disclosures 

President  Reagan  emphasizes  he  is  not  doing  anything 
new  with  his  attempts  to  plug  the  leaks  and  prevent  unau¬ 
thorized  disclosure  of  information  from  his  administration. 
He  is  just  continuing  the  policies  of  previous  administra¬ 
tions,  he  says.  Just  a  copy-cat. 

Most  reporters  in  Washington,  and  editors  around  the 
country,  don’t  accept  that.  The  use  of  lie  detector  tests  on 
government  employes  and  the  requirement  that  appear¬ 
ances  of  government  officials  with  reporters  on  or  off  camera 
be  cleared  with  the  White  House  will  create  a  “Fortress 
Reagan”  and  close  tightly  an  administration  the  President 
had  proclaimed  as  an  “open”  one. 
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Letters 


MISSES  THE  POINT 

Two  cheers  only,  also,  for  Ralph 
Lowenstein’s  brave  but  doomed  attempt 
(Shop  Talk  at  Thirty,  Dec.  19)  to  define 
the  arcane  nomenclature  of  the  new  elec¬ 
tronic  information  services.  Only  two, 
because  Lowenstein  misses  the  point 
when  he  asserts  that  these  technologies 
are  fundamentally  to  do  with  “text.” 

Fact  is,  the  new  technologies  can  dis¬ 
play  on  the  home  tv  screen  much  more 
than  simple  words.  They  also  can  handle 
graphics,  full-color  photographic-like  im¬ 
ages  and  animations.  By  next  year,  1  ex¬ 
pect  they'll  have  an  audio  component  as 
well. 

There’s  a  great  attraction  in  trying  to 
put  these  new  technologies  into  conve¬ 
nient  boxes.  But  this  approach  may 
obscure  rather  than  illuminate.  In  trying 
to  make  sense  of  the  new  information 
environment,  people  in  the  information 
business  should  be  doing  much  more  than 
simply  attempting  to  define  terms.  The 
real  challenge  is  to  define  the  services 
themselves.  Electronic  publishing  today 
is  about  where  tv  broadcasting  stood  in 
1930.  We  know  it  works.  But  nobody  has 
figured  out  just  how  to  apply  it.  Until  this 
has  been  done,  the  confusion  over  defini¬ 
tions  merely  reflects  the  confusion  over 
what  to  do.  Until  the  basic  issues  are 
addressed,  writing  a  new  lexicon  is  prem¬ 
ature. 

Jonathan  Miller 
(Miller  is  managing  editor,  Communica¬ 
tions  Daily,  Washington,  D.C.) 

MEET  THE  BUYERS 

I  was  amused  by  the  letter  from  the 
former  editor  who  became  an  ad  salesper¬ 
son  (E&P,  Jan.  2).  She  lamented  her  for¬ 
mer  sneering  attitude  towards  such  de¬ 
classe  moral  lepers  as  those  who  bring  in 
the  money  to  keep  the  paper  going. 

I  would  go  even  further  in  reminding 
the  high  priests  of  the  Newspaper  Temple 
that  they  should  go  out  and  meet  the 
yahoos  who  buy  the  paper  they  labor  so 
hard  to  produce. 

I  once  purchased  a  newsstand  in  Chica¬ 
go  when  1  was  a  community  newspaper 
editor.  First  off,  1  made  more  off  this  bit 
of  free  enterprise  than  I  did  in  the  editorial 
office.  Secondly,  1  got  to  meet  the  people 
who  buy  newspapers  and  I  swear  in  10 
years  1  never  met  or  saw  one  who  really 
cared  about  the  editorial  product. 

People  bought  the  paper  to  get 
coupons,  read  such  tribal  shamans  as 
Ann  Landers,  check  the  lottery  number 
and  most  of  all,  get  those  California  track 
results.  At  certain  times  the  spread  on 
college  games  and  pro  games  was  theolo¬ 
gically  important  because  of  its  high 
calling. 

Daily  papers  in  their  zeal  for  crusading, 
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investigating  and  shaking  the  foundations 
remind  one  of  Hugh  Hefner  and  his  com¬ 
ical  philosophical  ramblings  which  flesh 
out  Playboy.  No  one  buys  Playboy  to 
read  Hefner.  He  could  print  the  articles  in 
Urdu  and  still  sell  10  million  copies.  We 
know,  from  scientific  studies  that  the 
main  reader  of  Playboy — that  cretin 
known  as  the  college  freshman — is  just 
enhancing  his  zeal  of  gynocological  stu¬ 
dies. 

I  would  suggest  that  the  editorial  pages 
of  newspapers  in  my  town  be  rented  out 
or  sold  as  ads  to  such  anti-social  but  weal¬ 
thy  institutions  as  Cardinal  Cody,  the 
Mafia,  the  CIA,  Mayor  Daley’s  kid’s  Red 
Squad,  the  Black  P  Stone  Nation,  the 
Guardian  Angels  and  Islamic  Hit  Squads. 

This  would  bring  in  much  revenue 
pleasing  the  stockholders  and  no  one 
would  complain. 

Ted  Ash 

(Ash  is  president  of  A&A  Advertising 
Agency,  Oak  Lawn,  III.) 

MISIDENTIFIED 

On  page  13of  E&P  for  January  9, 1982, 
in  the  story,  “Three  Sigma  and  Simmons 
to  study  top  50  ADI’s,”  the  last  para¬ 
graph  mentions  “technical  guidelines 
Newspaper  Research  Council  (NRC)  of 
the  International  Newspaper  Advertising 
and  Marketing  Executives  (INAME).” 
The  NRC  is  not  an  INAME  committee. 

Ours  is  simply  called  the  Research 
Committee  .  .  .  and  while  it  does  have 
“close  connections”  with  the  NRC  peo¬ 
ple  from  the  standpoint  of  participating  in 
some  of  their  meetings  ...  we  think  the 
NRC  folks  will  possibly  take  some 
offense  to  their  being  considered  “an  IN¬ 
AME  committee.” 

Sidney  W.  Bordelon 
(Bordelon  is  general  manager  of  INAME.) 

NO  INTEREST 

In  E&P  for  January  2,  1982  you  listed 
on  page  42  the  Florida  radio  stations  that 
have  been  sold  or  purchased  by  newspap¬ 
ers  in  1981.  Under  Florida  caption, 
WROD-am,  Daytona  Beach  your  listing 
was: 


Advo's  law  firm 
denies  Sears  link 

The  law  firm  representing  Advo — Sys¬ 
tem,  Inc.  said  (January  13)  there  is  no 
corporate  connection  between  Sears, 
Roebuck  and  the  direct  mailer  as  re¬ 
ported  by  Editor  &  Publisher  in  two 
separate  stories  (December  12  and  Janu¬ 
ary  2,  1982). 

Richard  T.  Curtin,  of  Curtin  &  Martin, 
P.A.,  Minneapolis,  Minn,  law  firm,  said 
the  reports  in  E&P  that  Advo  is  control¬ 
led  by  Sears,  Roebuck  are  erroneous  and 
“can  cause  Advo  a  great  deal  of  damage 
in  the  marketplace,  since  competitors  of 
Sears,  Roebuck  will  not  be  inclined  to  pay 
a  subsidiary  of  Sears,  Roebuck  for  ser¬ 
vices  which  by  their  nature  involve  highly 
confidential  information  about  marketing 
and  customers.” 

In  the  December  12,  page  40  story, 
E&P  reported  that  one  of  the  four  stock¬ 
holders  in  Advo  Systems,  Inc.,  the 
largest  retail  direct  mail  firm  in  the  U.S., 
was  Allstate  Insurance  Co.  of  North¬ 
brook,  III.,  a  Sears  subsidiary.  This  in¬ 
formation  was  based  on  a  Dun  &  Brad- 
street  credit  report. 

In  the  January  2  story,  E&P  reported 
that  Advo  had  aquired  the  weekly  Grit 
during  1981  and  noted  that  Advo  Systems 
of  Hartford,  Conn.,  was  a  subsidiary  of 
Sears,  Roebuck.  “Advo — System  is  not 
and  never  has  been  a  subsidiary  of  Sears, 
Roebuck,”  Curtin  informed  E&P. 

John  Valentine,  president  of  Advo, 
was  quoted  in  E&P  on  October  10, 1981, 
as  “emphatically”  denying  that  Sears  has 
an  ownership  interest  in  Advo. 

Seller:  Elyria-Lorain  Broadcasting 
Company  (Lorain  Ohio  Journal,  etc) 

The  Lorain  Journal  has  no  interest  in 
Elyria-Lorain  Broadcasting.  The  Elyria 
(Ohio)  Chronicle-Telegram  controls 
Elyria-Lorain  Broadcasting. 

O.B.  Schoepfle 
(Schoepfle  is  chairman  of  the  board  of  Lo¬ 
rain  County  Printing  &  Publishing  Co. 
(Chronicle-Telegram)  and  president  of 
Elyria-Lorain  Broadcasting  Co.) 


EDITOR'S  COMMENT  I 


Randy  Hatch 
Managing  Editor 
Standard  Examiner 
Ogden,  Utah 

“Your  Pony  Wire  service  has  been  most  useful  in  supplementing 
our  basic  news  coverage.  It  gives  us  depth  in  science,  general 
features,  art,  lifestyle  and  social  trends.  Times’  material  often 
serves  as  the  ’anchor’  for  stories  appearing  on  full-page  spreads. 
The  columns  have  been  an  important  addition  to  our  editorial 
page  as  well ...” 


61|e  york  Simes 
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The  terrain  is  as  flat  as  a  French  crepe.  It  has  the  Vieux  Carre,  quaint  buildings, 
delightful  old  homes,  and  a  long  and  colorful  history,  too.  For  those  with  a  keen 
sense  of  history,  glamour,  excitement,  and  an  appreciation  of  the  sheer  joy  of 
living  —  New  Orleans  is  second  to  none. 

New  Orleans 


Take  a  Closer  Look 

at  the  metro  New  Oleans  market.  It’s  the  8th 
largest  in  the  South  and  the  33rd  in  the  nation. 

Energy 

The  New  Orleans  area  is  the  headquarters  for  6 
major  oil  producers.  Refinery  and  chemical 
plant  investments  exceed  $4.1  billion  and  gen¬ 
erated  more  than  5,600  jobs  in  the  past  10 
years. 


The  Port  of  New  Orleans 

For  more  than  260  years  it  has  been  a  major 
shipping  outlet.  It  commands  the  second  posi¬ 
tion  among' ports  of  the  nation,  and  is  pressing 
the  number  1  port  for  first  place.  Capital 
improvement  plans  of  $91  million 
and  the  nation’s  first  off-shore 
facilities  for  deep-sea  unloading  of 
petroleum  will  keep  it  at  the  top. 


THE  TIME-PICAYUNE 
THE  STATES-ITEM 


Metro  New  Orleans  adult  reach 


5  wdy.  cume 


4  Sun.  cume 


79%  83% 


Tourism 

The  New  Orleans  area  is  an  international  port- 
of-call,  ranking  in  the  top  three  U.S.  travel  des¬ 
tinations.  New  Orleans’  tourists  are  affluent; 
one-fifth  are  conventioneers,  one-half  are  pro¬ 
fessionals  and  college  graduates.  And  more 
than  half  have  incomes  in  excess  of  $25,000 
annually. 

1984  World’s  Fair 

The  Louisiana  World  Exposition  is  expected  to 
attract  11  million  visitors  and  inject  $2  billion 
into  the  New  Orleans  area  economy. 


Metro  New  Orleans 

it’s  the  8th  largest  in  the  South 
and  the  33rd  in  the  nation.  It’s 
a  big-time  market,  and  getting 
bigger.  If  you’re  not  now  a  part 
of  it,  you  should  be. 


EAT 

APE 


REPRESENTED  BY  NEWHOUSE  NEWSPAPERS 


source:  Belden  CMS  1980 


January  23, 1982 


E&P 


Provisional  OK  given 
to  JOA  in  Seattle 


By  George  Brandon 

Concluding  that  the  Seattle  Post- 
Intelligencer  is  in  “probable  danger  of 
financial  failure,”  an  administrative  law 
judge  has  recommended  approval  of  an 
antitrust  law  exemption  to  allow  the  P-I 
and  Seattle  Times  to  begin  joint  operation 
of  their  business  and  production  depart¬ 
ments. 

In  a  lengthy  written  decision  filed  with 
the  Attorney  General  William  French 
Smith  (January  1 4),  Daniel  H.  Hanscom 
rejected  the  argument  of  opponents  of  a 
joint  operating  agreement  in  Seattle  that 
the  P-Fs  parent  firm,  the  Hearst  Corp., 
has  structured  its  financial  relations  with 
its  subsidiary  newspaper  in  such  a  way 
that  it  benefits  from  P-I  operating  losses. 

In  view  of  the  “substantial”  annual  los¬ 
ses  it  has  sustained  every  year  since  l%9. 
Judge  Hanscom  said,  the  P-I  “probably 
could  not  have  continued  to  exist”  if  it 
“were  a  free-standing,  separate  and  inde¬ 
pendent  newspaper,  not  owned  by 
Hearst  ...” 

Main  argument 

During  three  and  one-half  weeks  of 
public  hearings  in  Seattle  last  November, 
opponents  of  the  proposed  joint  opera¬ 
tion  argued  Hearst  Corp.,  received  a  “net 
benefit”  from  operating  the  P-I — despite 
its  reported  annual  losses — through  in¬ 
vestment  and  depreciation  credits,  writ¬ 
ing  off  losses  against  other  corporate 
earnings,  and  other  tax  advantages. 

The  Antitrust  Division  of  the  Justice 
Department,  in  urging  Hanscom  to  re¬ 
commend  against  the  merger  of  the  two 
dailies'  non-editorial  functions,  relied 
heavily  on  such  an  analysis  of  the  P-I's 
value  to  its  corporate  owners. 

Under  the  1 970  Newspaper  Preserva¬ 
tion  Act,  mergers  of  competing  newspap¬ 
ers’  business  and  production  functions 
can  be  approved  by  the  Attorney  General 
if  one  of  the  newspapers,  “regardless  of 
its  ownership  of  affiliations,  is  in  probable 
danger  of  financial  failure.” 

Congress  passed  the  antitrust  exemp¬ 
tion  in  an  effort  to  preserve  as  many  inde¬ 
pendent  news  and  opinion  outlets  in  the 
nation  as  possible.  The  ailing  P-I  and  the 
healthier  Times  agreed  on  a  joint  opera¬ 
tion  last  January  in  which  the  Times 
would  handle  all  business  and  production 
work  but  each  newspaper  would  continue 
to  maintain  separate  and  independent 
news  and  editorial  departments. 


David  Brewster,  a  leader  of  one  of  the 
local  groups  seeking  to  block  a  joint  op¬ 
eration,  told  E&P,  “We  still  retain  a  de¬ 
gree  of  optimism  about  this  case  because 
of  the  strong  position  of  the  Antitrust  Di¬ 
vision,”  urging  Hanscom  to  deny  the 
dailies'  application.  Brewster,  the  pub¬ 
lisher  and  editor  of  a  city  tabloid.  The 
Weekly,  represents  People  Opposed  to  a 
1-Newspaper  Town. 

Attorney  General  Smith  is  required  by 
law  to  allow  45  days  after  Hanscom's  re¬ 
commended  decision  for  public  comment 
before  issuing  his  final  decision  on  the 
joint  operating  agreement.  Smith 
appointed  Hanscom  administrative  law 
judge  with  the  charge  to  conduct  hearings 
on  whether  the  P-I  meets  the  “failing 
newspaper”  test  of  the  1970  law  and  re¬ 
commend  whether  the  pact  should  be 
approved. 

After  the  comment  period  expires. 
Smith  could  accept  Hanscom’s  recom¬ 
mendation  and  allow  implementation  of 
the  joint  operation,  or,  theoretically,  he 
could  disagree  with  Hanscom's  findings 
from  the  record  so  far  and  deny  the  ap¬ 
plication.  Another  possibility,  one  the 
Antitrust  Division  urged  before  Hans¬ 
com's  decision,  would  be  Smith  ordering 
further  hearings  on  the  question  of 
whether  Hearst  benefits  despite  P-1  oper¬ 
ating  losses. 

Brewster  said  POINT  and  three  other 
local  groups  who  united  in  opposing  the 
merger  proposal  during  the  hearings  last 
November  “will  comment  on  (Hans¬ 
com's)  decision  extensively.”  The  other 
groups  represent  newspapers  in  the  area. 
P-1  employees  and  Seattle  advertisers. 

“Right  now,  we  have  one  strong  re¬ 
commendation  against  the  merger  (from 
the  Antitrust  Division),”  Brewster  said, 
“and  one  strong  recommendation  for  it — 
the  judge.  That  puts  the  Attorney  General 
right  in  the  middle.” 

Aside  from  challenging  the  “failing 
newspaper”  status  of  the  P-I  under  the 
Newspaper  Preservation  Act's  require¬ 
ments,  the  groups  opposing  the  Seattle 
dailies'  proposal  also  questioned  com¬ 
ments  filed  before  Hanscom's  recom¬ 
mendation,  the  opponents  said  allowing 
the  joint  operating  agreement  would 
violate  the  First  Amendment  rights  of  the 
other  area  papers. 

“The  government  cannot  constitu¬ 
tionally  grant  approval  where  the  result 
would  be  to  favor  two  newspaper  prop¬ 
rietors  at  the  expense  of  others,”  the 


Every  Saturday  since  1 884 

groups  argued,  “At  the  core  of  the  First 
Amendment  is  the  principle  that  govern¬ 
ment  has  no  right  to  license  the  press  or  to 
encourage  or  assist  one  political  or  edito¬ 
rial  voice  while  discouraging  others.” 

Hanscom  rejects 

Hanscom  rejected  the  constitutional 
argument  out  of  hand.  “Federal  adminis¬ 
trative  agencies  are  without  authority  to 
find  the  acts  which  they  are  delegated 
power  to  administer  unconstitutional,” 
he  said. 

Hanscom  conceded  that  “it  is  possible 
that  some  suburban  newspapers  may  be 
put  at  a  disadvantage  by  the  joint  operat¬ 
ing  agreement.  But  this  is  a  possibility 
that  Congress  accepted  in  favor  of  the 
more  important  goal,  in  Congress’  judg¬ 
ment.  of  saving  editorial  voices  of  failing 
newspapers.” 

In  structuring  the  evidence  he  was  pre¬ 
sented  on  the  question  of  whether  the  P-I 
is  a  failing  newspaper,  Hanscom  said  he 
considered  it  as  if  the  P-1  “were  a  free¬ 
standing  entity,  separate  and  indepen¬ 
dent”  of  any  corporate  affiliation. 

By  that  measure,  Hanscom  said, 
Hearst  is  not  required  to  show  the  P-I 
inevitably  would  close  if  the  joint  opera¬ 
tion  is  denied.  “Hearst  has  only  the  bur¬ 
den  of  proving  that,  apart  from  its  own¬ 
ership.  the  Post-Intelligencer  is  in  ‘prob¬ 
able  danger  of  financial  failure.”' 

Nor  is  Hearst  required  to  accept  offers 
from  potential  purchasers  of  the  P-1, 
Hanscom  noted;  nor  to  demonstrate  that 
it  cannot  be  sold.  “There  is  nothing  in  the 
legislative  history  to  suggest  that  Con¬ 
gress  intended  to  require  the  owner  of  a 
failing  newspaper  to  sell  it  to 
others  .  .  .” 

Hanscom  also  dismissed  claims  that 
Hearst  Corp.  mismanagement  is  re¬ 
sponsible  for  the  current  plight  of  the  P-I 
and  that  more  enlightened  guidance  could 
return  the  paper  to  profitability.  Hans¬ 
com  said  he  found  such  claims  “substan¬ 
tially  unsupported  by  .  .  .persuasive 
and  credible”  evidence. 

Hanscom  said  the  P-l’s  cumulative  los¬ 
ses  since  1%9  total  $14,327,490  and  that 
the  projected  loss  for  1981,  based  on 
actual  results  through  the  end  of  Septem¬ 
ber,  was  $2,663,120,  its  worst  loss  ever 
and  second  highest  ever  when  inflation  is 
taken  into  account. 

He  dismissed  a  reported  $180,000  pro¬ 
fit  during  “the  several  months  of  1980”  as 
“without  significance”  when  compared 
to  the  overall  $1 .534,623  loss  for  19^  and 
the  record  loss  in  1981. 

Hanscom  also  rejected  charges  by  the 
opponents  to  the  joint  operation  that 
Hearst  overcharges  the  P-I  for  its  share  of 
the  costs  of  services  provided  all  Hearst 
papers  by  the  corporation. 
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Newspaper  ethics  on  firing  iine 


By  M.L.  Stein 

The  questions  of  whether  news  stories 
and  other  media  flow  should  make  people 
“good”  drew  an  assortment  of  journal¬ 
ists,  scholars,  historians  and  others  to  a 
3-day  conference  on  the  shores  of  Lake 
Tahoe,  Nevada,  January  14-17. 

Conferees  pretty  much  agreed  that 
news  reporting  should  elevate  the  human 
condition  and  that  Journalism  should  take 
a  harder  look  at  itself. 

“The  Ethics  of  the  Story”  was  the 
theme  of  the  meeting  sponsored  by  the 
University  of  Nevada-Reno  Department 
of  Journalism  and  the  Gannett  Founda¬ 
tion  at  Harrah’s  Hotel  Casino. 

Among  those  debating  ethical  issues 
were  editors,  reporters,  freelance  wri¬ 
ters,  newspaper  ombudsmen,  philo¬ 
sophers,  broadcasters,  teachers  and  film 
director  Sydney  Pollack  who,  with 
screenwriter  Kurt  Luedtke,  defended 
their  movie  “Absence  of  Malice”,  from 
attacks  by  newspaper  people  around  the 
country. 

It  was  a  conference  in  which  panelists 
sought  a  common  ground  between  the 
ethical  abstractions  of  journalism  and  the 
day-to-day  realities  faced  by  those  on  the 
firing  line. 

University  of  Michigan  biblical  scholar 
David  Noel  Freedman  described  the  Bi¬ 
ble  as  a  narrative  history,  adding  that  the 
motivation  of  its  characters  has  parallels 
in  reporting  today’s  events. 

The  idea  was  taken  up  by  Dr.  Albert  R. 
Jonsen,  professor  of  ethics  at  the  Uni¬ 
versity  of  California  School  of  Medicine- 
San  Francisco,  who  declared  that  any 
story  has  “moral  dimensions”  that 
“leads  the  audience  to  a  wider  reality  and 
a  larger  world.” 

It  was  when  the  issue  arose  of  whether 
journalists  have  an  obligation  to  improve 
the  human  condition  that  the  discussion 
really  blossomed. 

William  L.  Green,  former  Washington 
Post  ombudsman,  declared  that  news¬ 
rooms  are  “ethical  workshops”  in  which 
reporters  and  editors  are  engaged  in  “ap¬ 
plied  ethics.”  He  said  everyday  editors 
“make  the  most  intensely  human  ethical 
judgments.” 

But  he  added  the  public  is  ignorant  of 
this  internal  soul  searching  because 
“newspapers  are  the  largest  unreported 
industry  in  the  country.” 

Green  urged  papers  to  present  all 
aspects  of  the  story  so  readers  will  get  a 
complete  perspective.  He  went  on: 

We  should  see  ourselves  whole,  warts 
and  all;  greedy  and  kind;  cruel  and  be¬ 
nevolent;  superficial  and  profound;  right 
and  wrong;  good  and  evil;  blemished  and 
magnificent.  When  we  allow  ourselves  to 
be  seen  without  pretense,  shame  or  arro¬ 
gance,  then  we  have  done  the  job  well  and 
that  is  how  they  (stories)  can  make  us 
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good.” 

Frank  McCulloch,  executive  editor  of 
the  Sacramento  Bee,  expressed  doubts 
about  putting  ethics  into  black  and  white 
terms.  He  said  experience  has  given  him  a 
“deep  distrust”  of  such  absolute  terms  as 
good,  happy  and  truth. 

He  added:  “When  you  inspect  all  those 
good  ideas  we  heard  today,  you  find  they 
add  up  to  an  even  bigger  good  idea  —  that 
what  we  really  need  to  do  good,  to  make 
good,  to  be  good,  is  better  people.” 

The  former  Los  Angeles  Times  and 
Time  magazine  editor  said  he  can  discern 
progress  in  that  direction. 

“Today’s  journalist,”  he  noted,  “is 
better  than  yesterday’s,  and  the  young 
ones  in  this  trade  today  are  so  much  smar¬ 
ter  and  better  educated  than  I,  that  I  am 
alternately  cheered  and  depressed.” 

Nancy  Hicks,  former  New  York  Times 
reporter  and  currently  president  of  the 
Institute  for  Journalism  Education  at  the 
University  of  California-Berkeley,  criti¬ 
cized  daily  journalism  for  being  too  exclu¬ 
sive. 

“It  focuses  on  certain  people,  institu¬ 
tions  and  places  to  represent  the  lives  of 
all  of  us,”  she  explained.  “What  is  hap¬ 
pening  in  this  process  is  that  we  are  por¬ 
traying  metaphors  for  life,  rather  than  life 
itself  ...  we  are  distorting  the  lives  of 
American  people  with  stories  that  are,  by 
and  large,  accurate  but  incomplete  and 
therefore  not  true.”  She  said  the  decline 
in  newspaper  readership  is  partly  the  re¬ 
sult  of  incomplete  reporting. 

“When  urban  newspapers  have  finan¬ 
cial  problems,  1  have  never  heard  the 
management  practices  of  the  newspapers 
questioned  as  they  are,  for  example,  in 
the  automobile  industry,”  she  stated. 

Hicks,  who  is  black,  also  chided  the 
news  media  for  failing  to  hire  more  minor¬ 
ity  group  members,  declaring  that  “we 
live  in  a  country  that  is  one-fifth  minority, 
yet  only  5  percent  of  practicing  profes¬ 
sional  journalists  come  from  minority 
groups.” 

Her  views  were  supported  by  another 
black  panelist  Roger  Wilkins,  Pulitzer 
Prize  board  member  and  former  New 
York  Times  and  Washington  Star  editor 
and  columnist. 

Not  only  is  the  newspaper  business 
predominantly  white,  he  said,  but  almost 
all  management  is  “white,  male,  middle- 
class,  straight.” 

He  added:  “It’s  clear  to  me  that  we  will 
not  show  ourselves  hope  until  we  have 
newspapers  reflective  of  the  whole 
population.” 

Lou  Cannon,  Washington  Post  White 
House  reporter,  asserted  that  people  do 
not  trust  newspapers.  He  suggested  that 
journalists  develop  a  “value  system  so 
that  we  know  what  we  stand  for.  This 
should  include  a  sense  of  justice.  Fairness 


is  notan  option,  it’s  a  duty.”  Movie  direc¬ 
tor  Pollack  labeled  “Absence  of  Malice”, 
a  film  about  a  reporter  whose  story  leads 
to  the  suicide  of  a  source,  as  accurate  but 
not  truthful.  In  response  to  widespread 
criticism  of  the  film’s  authenticity,  he 
said  he  had  turned  up  several  parallels  for 
the  fictional  reporter’s  behavior  in  re¬ 
search  at  the  Columbia  University 
Graduate  School  of  Journalism  and  by 
talking  to  the  managing  editor  and  repor¬ 
ters  at  the  Miami  Herald.  He  also  said 
that  he  relied  on  Luedtke’s  experience  on 
metropolitan  newspapers. 

“The  film  does  not  purport  to  be  a 
documentary,”  he  said.  “But  I  am  satis¬ 
fied  that  everything  that  happened  in  this 
film  has  happened  more  than  once  (on 
actual  newspapers).”  Luedtke,  who  is 
snowbound  in  northern  Michigan,  re¬ 
sponded  to  audience  questions  on  a  con¬ 
ference  phone  hook-up. 

Warren  Lerude,  University  of  Nevada 
journalism  professor  and  former  editor 
and  publisher  of  the  Reno  Newspapers, 
questioned  Luedtke  about  the  fact  that  in 
the  film  editors  were  not  present  during 
the  reporter’s  discussion  with  the  paper’s 
libel  attorney,  saying  that  was  not  his  ex¬ 
perience  in  such  matters. 

Luedtke  stuck  by  the  sequence,  claim¬ 
ing  that  in  his  experience  editors  were 
brought  into  such  conferences  only  if 
there  was  a  “problem.” 

Pollack  and  Luedtke  also  had  their  de¬ 
fenders  at  the  conference.  Gay  Talese, 
author  and  former  New  York  Times  re¬ 
porter,  praised  the  film,  adding  that  jour- 
nalists  today  seek  a  “special 
citizenship.” 

“We  don’t  accept  criticism,”  he  went 
on.  “We  are  overly  sensitive  to  it  when  it 
comes  our  way.  Journalists  and  pub¬ 
lishers  do  not  live  as  they  expect  others  to 
live.  We  don’t  like  to  take  it  as  we  dish  it 
out.” 

Similar  sentiments  were  expressed  bv 
A1  Jacoby,  San  Diego  Union  ombuds¬ 
man,  who  indicated  that  criticism  of  the 
film  reflected  the  “exalted  station  in 
which  journalists  like  to  place  them¬ 
selves.” 

Jacoby  said  he  found  flaws  in  the  movie 
but  contended  that  it  reveals  that  ordin¬ 
ary  citizens  harmed  by  news  stories  do 
not  have  the  means  to  defend  themselves 
as  do  politicians  or  businessmen. 

Luedtke  expressed  astonishment  at  the 
“blanket  indictment”  of  the  film  by 
newspaper  people  and  then  added: 
“There  is  one  great  error  in  the  movie 
that  nobody  has  caught:  When  does  any¬ 
one  ever  get  even  with  a  newspaper?” 

He  referred  to  the  revenge  against  the 
newspaper  and  the  government  strike 
forces  exacted  by  the  wronged  man  who 
is  played  by  Paul  Newman. 

Pollack  said  he  did  not  think  the  picture 
(Continued  on  page  16) 
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Codes  restrict  reporters 
from  entering  contests 


By  John  Consoli 

Comprehensive  codes  of  ethics  have 
been  adopted  by  managements  of  the 
Seattle  Times  and  Jacksonville  (Fla.) 
Journal  and  Florida  Times-Union  that 
restrict  reporters  from  entering  their  stor¬ 
ies  in  certain  types  of  contests. 

The  code  for  news  and  editorial  depart¬ 
ment  employees  at  the  Seattle  Times, 
which  is  scheduled  to  go  into  effect  on 
January  22,  has  drawn  the  ire  of  the  Paci¬ 
fic  Northwest  Newspaper  Guild. 

Bob  Bruner  of  the  Pacific  Northwest 
Guild  unit  said  that  in  addition  to  the 
clause  prohibiting  the  entry  into  certain 
types  of  writing  contests,  the  new  code 
contains  “substantial”  portions  that  con¬ 
flict  with  the  union’s  contract  which  is  in 
effect  until  July  of  1983. 

The  Jacksonville  newspapers  have  a 
more  specific  clause  on  contest  participa¬ 
tion  in  their  code  and  an  executive  for  the 
newspaper  said  there  have  been  no  com¬ 
plaints  from  employees.  The  Jacksonville 
newspapers  do  not  have  Guild  repre¬ 
sentation. 

In  Seattle,  Bruner  is  upset  that  manage¬ 
ment  drew  up  and  decided  to  institute  the 
ethics  code  “unilaterally”  without  con¬ 
sulting  the  Guild  for  input  or  even  notify¬ 
ing  the  Guild  of  the  intent  to  draw  up  such 
a  code  until  after  the  fact. 

Bruner  said  he  hopes  to  meet  with 
Times’  vicepresident-production  and 
labor  relations  manager  Raymond  Cava- 
nagh  in  an  attempt  to  resolve  the  matter. 

Bruner  wants  Times’  management  to 
withdraw  the  code  that  he  said  was  pre¬ 
pared  unilaterally  and  wants  to  meet  with 
management  in  an  attempt  to  come  up 
with  some  form  of  bilateral  code.  He  said 
if  management  refuses  to  withdraw  the 
code  as  it  now  stands,  the  Guild  will  “file 
a  formal  grievance  and  pursue  it.” 

The  eight  page  code,  along  with  a  two- 
page  addendum,  is  far-reaching  and  quite 
detailed  as  to  what  newsroom  employees 
can  and  can’t  do. 

One  of  the  segments  the  Guild  finds 
“unreasonable,”  according  to  an  official 
at  Guild  headquarters  in  Washington, 
D.C.,  pertains  to  reporters’  participation 
in  contests. 

This  segment  states:  “Staff  members 
may  not  enter  articles  or  photographs 
published  in  the  Times  in  contests  that  are 
not  sponsored  by  professional  journalis¬ 
tic  organizations.  An  exception  would  be 
a  contest  of  journalistic  excellence  spon¬ 
sored  by  a  foundation  deemed  by  the 
appropriate  editors  previously  listed  to  be 
free  of  commercial  or  self-serving  in¬ 
terests.  No  awards  of  significant  value 
may  be  accepted  from  any  organizations 
other  than  those  just  described.” 
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The  Guild  headquarter’s  official  said 
not  only  is  that  requirement  in  violation  of 
the  “outside  activities”  clause  in  the 
Guild  contract,  but  it  is  so  general  that 
management  can  interpret  it  almost  any¬ 
way  it  desires. 

“Does  this  mean  Guild  members  are 
not  permitted  to  participate  in  the 
Haywood  Broun  contest  (which  is  spon¬ 
sored  by  the  Guild)?”  he  asked.  “And 
what  does  awards  of  significant  value 
mean?” 

“At  least  when  the  Guild  negotiates 
with  management,  there  is  a  pretty  clear 
understanding  of  the  meaning  of  the 
terms — even  though  it  may  not  be  crystal 
clear,”  he  said.  “When  it  is  done  un¬ 
ilaterally,  you  don’t  know.” 

Bruner  agrees. 

“If  there  is  to  be  a  code,  the  only  prop¬ 
er  way  for  it  to  be  put  into  being  is  for  it  to 
be  done  bi-laterally,  not  unilaterally,”  he 
said.  “I’m  sure  this  Guild  local  would 
enter  into  discussions.  If  they  would  have 
come  to  us,  we  would  have  cooperated.” 

Bruner  also  said  he  feels  it  is  “uncon¬ 
scionable”  to  draft  and  impose  a  code  of 
ethics  with  no  input  from  the  people  who 
will  be  covered  by  it.  He  said  if  a  code  is 
instituted,  it  should  also  cover  super¬ 
visors,  executives  and  the  owners  of  the 
company. 

In  issuing  the  code,  management  stated 
that  “preparation  of  these  guidelines  in¬ 
volved  review  of  standards  and  codes  of 
professional  journalistic  organizations 
and  of  several  other  newspapers,  espe¬ 
cially  the  Philadelphia  Inquirer  and  the 
Milwaukee  Journal.” 

The  Guild,  contends,  however,  that  the 
participation  in  contests  clause  is  unique. 

“No  other  newspaper  that  has  a  Guild 
contract  has  such  a  regulation  to  my 
knowledge,”  the  Guild  headquarters 
exec  said.  Told  that  the  Jacksonville 
Journal  and  Florida  Times-Union  recent¬ 
ly  adopted  a  code  containing  a  rule  plac¬ 
ing  restrictions  on  reporter  participation 
in  contests,  he  said,  “they  can  do  whatev¬ 
er  they  want,  because  they  are  not  a  Guild 
newspaper.” 

Robert  Clark,  editor  of  both  Jackson¬ 
ville  newspapers  and  the  man  who  au¬ 
thored  the  code  was  out  of  town.  Howev¬ 
er,  the  wording  of  the  code  in  regard  to 
contest  participation  is  more  explicit  than 
that  in  the  Seattle  code. 

“We  encourage  the  entering  of  con¬ 
tests  that  have  as  their  central  purpose 
the  recognition  of  outstanding  achieve¬ 
ment  in  journalism,”  the  Jacksonville 
code  reads. 

“We  should  scrutinize  carefully  those 
contests  that  have  as  their  purpose  the 
promotion  of  a  special  interest.  Some 


special  interests  may  be  benign  or 
worthy,  such  as  those  aimed  at  improve¬ 
ment  of  health,  education  or  the  opera¬ 
tion  of  the  legal  system. 

“Those  interests  devoted  primarily  to 
commercial  gain  are  to  be  shunned. 
Somewhere  in  between  are  civic  causes, 
trade  or  professional  associations  and 
particular  sports  or  leisure  time  activities. 

“Whether  or  not  a  contest  is  a  legiti¬ 
mate  one  may  be  answered  by  examining 
the  facts  of  the  contest.  The  identity  of 
the  sponsors,  the  rules  and  method  of 
judging  will  generally  give  a  reasonable 
indication.  For  example — qualified  jour¬ 
nalists  should  participate  in  the  judging. 

*  *  * 

The  American  Society  of  Newspaper 
Editors’  Statement  of  Wnciples  makes 
no  specific  mention  of  reporter  participa¬ 
tion  in  contests. 

The  ASNE  recently  endorsed  a  book, 
written  by  John  Hulteng,  entitled  Playing 
It  Straight,  which  suggests  through  dis¬ 
cussion  of  examples,  some  ways  in  which 
the  ASNE  Statement  of  Principles  may 
be  implemented. 

One  segment  of  the  book  discusses  re¬ 
porter  participation  in  contests.  It  reads: 
“Each  year  some  300  contests  sponsored 
by  various  trade,  commercial  or  special- 
interest  agencies  are  open  to  journalists. 
There  are  prizes  for  the  best  writing  about 
cigars,  furniture,  oil  and  numerous  other 
products,  services  or  causes.  The  prizes 
represent  the  equivalent  of  a  quarter  mil¬ 
lion  dollars  in  cash  each  year.  How  many 
news  stories  are  shaded  and  shaped  so 
that  they  can  double  as  winning  entries  in 
such  contests? 

“It  is  not  the  case,  to  be  sure,  that 
every  freebie  or  prize  is  offered  with  the 
specific  purpose  of  corrupting  journalis¬ 
tic  morals.” 

The  Associated  Press  Managing  Edi¬ 
tors  has  a  code  of  ethics  which  states  that 
“stories  should  not  be  written  or  edited 
primarily  for  the  purpose  of  winning 
awards  and  prizes.  Blatant  commercial 
journalism  contests,  or  others  that  reflect 
unfavorably  on  the  newspaper  or  the  pro¬ 
fession,  should  be  avoided.” 

Bruner  said  it  would  take  “nearly  a  half 
hour  of  explaining”  to  tell  how  the  Seattle 
Times  code  conflicts  with  the  Guild  con¬ 
tract’s  outside  activity  clause. 

Bruner  also  said  that  in  1978  “there 
were  some  Guild  members  who,  first 
acting  through  a  Guild  professional  stan¬ 
dards  committee,  and  then  through  an  ad 
hoc  committee,  formulated  and  proposed 
a  code  of  ethics  and  submitted  it  to  Times 
management.” 

“Management,”  he  said,  “did  not  wish 
to  discuss  the  matter  at  the  time.” 

“Management  has  given  us  no  reason, 
did  not  discuss  this  nor  did  they  give  us 
prior  notification  before  announcing  it 
would  be  implemented,”  Bruner  said. 
One  reason  the  code  may  have  been 
(Continued  on  page  30) 
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Red  Smith  wouldn’t  have 
traded  jobs  with  anyone 


By  Russ  Harris 
New  York  News 

Red  Smith,  the  most  admired  and  best 
loved  sports  columnist  in  the  United 
States,  had  some  pretty  strong  views  ab¬ 
out  retirement. 

“Too  damned  many  newspapers  retire 
too  many  guys  at  65  and  too  few  at  25,”  he 
observed.  “They  let  kids,  who  quite 
obviously  will  never  be  more  than 
mediocre,  waste  10  or  15  years  of  their 
lives  in  the  business — when  they  might  be 
successful  in  other  fields.  They  should 
keep  the  good  ones  as  long  as  they're  able 
to  produce.” 

As  far  as  his  own  retirement  was  con¬ 
cerned,  Smith  said,  “I’ll  quit  if  I  ever  feel 
I’ve  lost  the  hop  on  my  fastball  or  some¬ 
one  I  respect  tells  me  I  have.  Given  my 
choice.  I’d  like  to  go  the  way  Grantland 
Rice  went.  He  snuffed  out  at  his  typewri¬ 
ter,  and  fell  over  the  top  of  it.” 

Last  column 

In  his  last  column  for  the  New  York 
Times,  Red  said  he  was  cutting  back  from 
four  to  three  columns  a  week.  Four  days 
later,  the  76-year-old  Pulitzer  Prize  win¬ 
ner  died  in  a  Stamford,  Conn.,  hospital. 
His  death  was  followed  by  an  outpouring 
of  love  and  affection  from  fellow  news¬ 
papermen  from  coast  to  coast.  Even  if 
Red  Smith  had  been  only  half  as  good  as 
he  was,  his  geniality,  sense  of  humor  and 
lack  of  malice  would  have  made  him  be¬ 
loved.  As  Mike  Marley  wrote  in  the  New 
York  Post,  “He  bled  when  he  wrote,  but 
left  no  stains  on  his  copy.  Like  his  man¬ 
ners,  his  columns  were  impeccable.” 

I  had  known  Red  Smith  since  1959, 
when  1  was  with  the  Miami  Herald  and  he 
came  to  Hialeah  to  cover  the  sport  he 
liked  best  of  all,  thoroughbred  racing.  But 
perhaps  I  got  to  know  him  best  by  a  stroke 
of  go^  fortune  in  the  summer  of  1975. 
My  wife  and  1  were  en  route  to  Europe  on 
the  Queen  Elizabeth  2,  thinking  we  didn’t 
know  a  soul  on  board  until  the  second  day 
at  sea  we  ran  into  Phyllis  and  Red  Smith. 
In  the  days  before  we  reached  South¬ 
ampton,  the  four  of  us  spent  many  hours 
together  and,  having  just  purchased  a 
new  tape  recorder,  I  persuaded  Red  to 
talk  about  his  half-century  as  a  news¬ 
paperman. 

Bom  in  Green  Bay,  Wise.,  where  his 
father,  Walter  P.  Smith,  was  the  third 
generation  in  a  family  business, 
wholesale  produce  and  retail  groceries. 
Red  loved  sports  but  always  said  he  was 
proficient  in  only  one,  fishing.  It  was  his 
fondness  for  fishing,  perhaps,  that  led 
him  to  Notre  Dame. 

Studied  journalism 

“Early  in  high  school  I  was  out  in  the 


Red  Smith 

woods  near  home  and  met  a  fellow  who 
was  doing  something  I’d  never  seen  be¬ 
fore,”  he  recalled.  “He  was  flycasting. 
Actually,  he  was  practicing  his  flycasting 
technique.  His  name  turned  out  to  be 
Vince  Engel  and  he  was  about  five  years 
older  than  I.  He  was  friendly,  a  perfectly 
charming  guy.  He  showed  me  how  to  cut 
a  willow  branch  and  make  a  very  poor  fly 
rod  out  of  it  and  cast  for  chubs  and  min¬ 
nows  in  the  stream.  He  became  a  hero  of 
mine.  He  was  going  to  Notre  Dame  to 
study  journalism,  and  therefore,  I  had  to 
go  to  Notre  Dame  and  study  journalism. 

“One  day  I  was  studying  a  Notre  Dame 
catalog  in  high  school  and  a  senior  bor¬ 
rowed  it  from  me.  It  was  Jimmy  Crowley, 
who  was  to  become  the  left  halfback  on 
the  Four  Horsemen.  He  was  a  year  ahead 
of  me  in  high  school,  but  I  stayed  out  of 
college  one  year  in  order  to  earn  a  few 
hundred  bucks.  I  was  an  order  clerk  for  a 
hardware  company  in  Green  Bay. 

“I  scuffled  my  way  through  Notre 
Dame,  got  a  job  waiting  on  tables  in  a 
South  Bend  restaurant,  borrowed  money 
from  a  cousin,  got  involved  in  political 
activities,  and  finally  was  elected  editor 
of  The  Dome,  which  was  worth  $500.  The 
Journalism  Department  consisted  of  one 
man,  a  wonderful  fellow  named  Dr.  John 
Cooney.  I  worked  a  little  on  the  Notre 
Dame  Daily,  which  came  out  two  or  three 
times  a  week. 

“I  knew  Knute  Rockne,  but  whether 
he  knew  me,  I  don’t  know.  He  coached 
about  everything,  including  track,  and  I 
tried  to  make  the  track  team.  I  couldn’t 
run  very  fast,  so  I  tried  to  run  the  mile. 
But  I  couldn’t  run  long  either. 

“Sometime  while  I  was  in  college,  I 
don’t  know  why,  I  knew  I  wanted  at  least 
to  take  a  shot  at  journalism.  When 
finished  (1927),  I  wrote  letters  to  about  50 
newspapers  and  finally  got  my  first  job  as 


Sportswriter  dies 

Walter  Wellesley  Smith,  nicknamed 
“Red”,  died  January  15  at  Stamford  Hos¬ 
pital  in  Stamford,  Connecticut  after  a 
brief  illness.  He  was  76  years  old. 

He  won  a  Pulitzer  Prize  in  1976  for 
“Erudition  and  Literary  Quality”  for  his 
column,  “Sports  of  the  Times.”  He  was  a 
columnist  and  writer  with  the  New  York 
Times  since  1971.  Previously  he  was  at 
the  New  York  Herald  Tribune  with  which 
he  became  associated  in  1945.  When  the 
Tribune  went  under  in  1%7,  Smith’s  col¬ 
umn  became  syndicated  to  500  newspap-  ] 
ers  around  the  world.  He  began  his  news¬ 
paper  career  with  the  Milwaukee  Sentinel 
and  moved  later  to  the  Philadelphia  Re¬ 
cord. 

He  was  married  in  1933  to  Catherine 
Cody  of  St.  Louis  who  died  in  1%7.  They 
had  two  children,  Catherine  Halloran  of 
Glascon,  Wisconsin  and  Terence  Smith, 
who  is  editor  of  Washington  Talk  page  of 
the  New  York  Times.  He  married  Phyllis 
Warner  Weiss  in  1968  and  they  lived  in 
New  Canaan,  Connecticut.  He  is  sur¬ 
vived  also  by  five  step-children,  six 
grandchildren  and  two  great  grandchil¬ 
dren. 


a  cub  reporter  on  the  Milwaukee  Sen¬ 
tinel  . 

Covered  speeches 

“I  was  covering  conventions, 
speeches,  dinners.  But  every  once  in  a 
while  I’d  be  the  ninth  guy  covering  a  mur¬ 
der  investigation  and  that  would  be  excit¬ 
ing.  After  a  year  in  Milwaukee,  I  was  still 
making  $24  a  week,  so  when  1  got  a 
chance  to  make  $40  a  week,  1  took  a  job 
on  the  St.  Louis  Star.  1  did  a  few  years 
there,  but  about  the  time  1  was  getting  a 
little  bored  covering  basketball  in  the 
winter  time,  they  moved  me  over  into 
rewrite  and  special  assignments,  and  that 
delighted  me.” 

From  St.  Louis,  Red  moved  on  to  the 
Philadelphia  Record,  covering  sports  at 
first,  then  doing  a  column  three  days  a 
week.  By  the  time  he  left  Philadelphia,  he 
was  doing  as  many  as  seven  columns  a 
week  and  covering  at  least  one  assign¬ 
ment  a  day,  “loving  every  minute  of  it.” 
He  was  in  Philadelphia  approximately  10 
years,  riding  the  train  with  the  Phi¬ 
ladelphia  Athletics  much  of  the  time. 

“1  found  myself  forming  friendships  in 
baseball  not  with  the  top  players,  but  with 
fellows  who  were  just  making  the  grade,” 
Red  remembered.  “My  good  friends 
were  fellows  like  Wayne  Ambler,  a  de¬ 
lightful  guy,  or  Skeeter  Newsome,  the 
little  shortstop.  I  used  to  wonder  about 
this.  Finally,  I  think  I  realized  that  these 
fellows  lacked  the  natural  physical  attri¬ 
butes  that  make  a  Joe  DiMaggio  or  Ted 
Williams,  that  they  would  never  have  got 
to  the  big  leagues  at  all  if  it  weren’t  for 
sheer  bone  effort,  and  it  was  these  qual- 
(Continued  on  page  IS) 
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Red  Smith 


(Continued  from  page  12} 

ities  in  them  which  one  sensed  and  felt 
warmly  about.  At  least,  that’s  the  way  I 
rationalized  it." 

Other  good  friends  of  Red  were  Bob 
Johnson,  the  best  player  on  the  A’s  and 
the  uninhibited  Bobo  Newsome. 

Red  left  Philadelphia  to  join  the  New 
York  Herald  Tribune  in  1945,  where  he 
worked  with  Stanley  Woodward,  a  sports 
editor  he  described  as  “my  great  white 
father,  the  best  all-around  newspaperman 
1  ever  met,  infinitely  the  best  editor  and 
department  head.” 

Uncompromising 

According  to  Smith,  Woodward  had 
one  quality — “I  wouldn’t  call  it  a  fault 
though  many  would" — that  made  life 
more  difficult  for  him .  He  would  not  com¬ 
promise. 

“Not  long  after  I  came  to  the  Herald- 
Tribune,  they  had  an  economy  wave  on 
and  some  staff  cuts  were  made.  They  told 
Stanley  that  he  had  to  cut  two  men.  He 
said,  ‘Well,  two  of  the  men  are  about  to 
retire.  Give  me  a  little  while  and  I’ll  work 
it  out.  They’ll  retire.’ 

“But  they  said,  ‘No,  you’ll  have  to  do  it 
right  now.’  So  Stanley  said,  ‘All  right.’ 

“In  those  days,  the  Herald-Trib  had  a 
personnel  department  with  a  lot  of  forms 
to  fill  out.  He  got  the  forms  and  filled 
them  out  for  Woodward  and  Smith.  I  re¬ 
member  the  forms  had  reasons  for  dismis¬ 
sal,  one  to  10,  and  he  circled  number  10, 
which  was  incompetence. 

“So,  Stanley  submitted  these  two  pap¬ 
ers,  firing  himself  and  me.  That  night,  in 
the  office  saloon,  he  told  me  with  great 
glee  what  he  had  done.  He  thought  it  was 
wildly  funny.  But  1  said,  ‘What  will  we  do 
now?’  He  said,  ‘We’ll  go  fishing.  I’ve  got 
lots  of  severance  pay.’  But  I  didn’t  think 
it  was  nearly  as  funny  as  he  did.  I  didn’t 
have  any  severance  pay.  They  hated  him 
for  it,  but  they  stopped  pushing  him  and 
he  saved  a  couple  of  jobs.  But  they  never 
forgave  him.  In  1948,  he  was  fired  ‘for 


Pioneer  and  Swift 
groups  merged 


Merger  of  four  daily  newspapers, 
formerly  part  of  Pioneer  Newspapers, 
Inc.,  and  three  daily  and  various  weekly 
newspapers  of  Swift  Newspapers,  Inc., 
was  announced  by  the  principals  of  the 
two  companies,  James  G.  Scripps  of 
Pioneer  and  Philip  E.  Swift  of  Swift. 

A  new  company,  Swift-Pioneer  News¬ 
papers,  Inc.,  with  equal  participation  by 
Swift  and  Scripps,  was  formed  as  the  pa¬ 
rent  of  the  new  organization.  Its  corpo¬ 
rate  headquarters  will  be  at  the  present 
offices  of  Swift  Newspapers,  Inc.,  Car- 
son  City,  Nevada,  and  Swift  will  serve  as 
its  chief  executive  officer.  Pioneer’s 
offices  were  located  in  Seattle. 

Daily  newspapers  now  a  part  of  Swift- 
Pioneer  include  Klamath  Falls  (Ore.) 
Herald  and  News,  Roseburg  (Ore.) 
News-Review,  (Nampa-Caldwell)  Idaho 
Press-Tribune,  South  Lake  Tahoe  (Calif.) 
Tahoe  Daily  Tribune,  Grass  Valley 
(Calif.)  Union,  Greeley  (Colo.)  Daily  Tri¬ 
bune,  and  Logan  (Ut.)  Herald  Journal. 

Both  Scripps  and  Swift  emphasized 
there  will  be  no  changes  in  personnel  or 
operating  procedures  at  the  various 
newspapers. 

At  the  same  time,  Scripps  announced 

the  brains.  I  listened  and  learned.” 

“If  you  read  Granny  today,"  he  con¬ 
ceded,  “you  might  consider  his  stuff  pret¬ 
ty  schoolboyish.  Ye  gosh,  wide-eyed, 
naive.  But  (3ranny  had  a  style  exactly 
right  for  his  time  and  if  he  were  writing 
today,  he’d  catch  the  spirit  of  this  time 
exactly.  He  had  a  soaring  talent.  A  dear, 
sweet  guy,  but  he  had  some  fight  in  him, 
too.  He  could  hate  people — a  little  bit.” 

Graham,  in  Red’s  opinion,  was  the  best 
sports  writer  of  all. 

“He  never  made  you  laugh  wildly  and 
he  was  never  a  thunderer,  but  he  was 
extraordinary.  When  Frank  inherited  the 
column  in  the  Sun,  he  said  to  himself,  ‘My 
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failure  to  cooperate  with  management  . 

...  .  ®  If  job  IS  to  take  the  reader  by  the  hand  and 

Woodward  went  through  a  couple  of  i  . .  .  .  ■  .  .u  j  .  .u  i  u 

other  jobs  but  returned  lo  the  Herald-  ^ 

Tribune  after  John  Hay  Whitney  bought  hotise.thejockey  s  queers  the  fighter  s 
..  D  .le  -.u’  j  training  camps,  where  his  ticket  of  admis- 

Sion  doesn  t  admit  him,  and  let  him  see 
what  goes  on  and  hear  what’s  said.' 

Part  of  a  threesome  “Being  psychopathicly  modest,  Frank 

“Of  all  the  lucky  things  that  happened  would  never  have  taken  credit  for  creat- 


to  me,”  said  Red,  “maybe  the  best  one  of  ing  the  conversation-piece  type  column, 
all  was  the  opportunity  to  go  around  for  but  he  certainly  refined  it  to  the  level  of 
several  years  as  of  one  of  a  threesome  'high  art.  Today,  when  you  see  all  these 
with  Granny  Rice  and  Frank  Graham.”  conversation-piece  columns,  on  the 
The  association  began  sometime  in  bench,  in  the  dugout,  wherever,  they  go 
1946  after  Red  joined  the  Herald-Trib.  right  back  to  Frank  Graham. 


Rice  was  writing  a  syndicated  column  for 
the  North  American  Newspaper  Alliance 
and  Graham  wrote  a  column  in  the  New 
York  Sun.  “1  was  the  youngest,  and  1  was 
also  the  driver,”  said  Smith.  “They  were 
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“His  columns  were  right  in  the  strike 
zone.  He  was  just  pitching  over  the  plate, 
day  after  day.  He  usually  preferred  not  to 
put  himself  and  his  judgments  forward, 
although  he  was  not  afraid  to  do  so  if  he 


that  other  newspapers  formerly  desig¬ 
nated  as  Pioneer  Newspapers  became 
part  of  two  separate  groups. 

One  of  these  groups,  Scripps-Ifft 
Newspapers,  includes  dailies:  (Pocatello) 
Idaho  State  Journal,  Bozeman  (Mont.) 
Daily  Chronicle,  and  Havre  (Mont.)  Dai¬ 
ly  News,  and  weekly  newspapers  at  Lin¬ 
coln  City,  Tillamook,  Seaside  and  Lake- 
view,  all  in  Oregon.  G.  Nicholas  Ifft  par¬ 
ticipates  equally  with  Scripps  in  this 
group. 

The  other  group,  James  G.  Scripps 
Newspapers,  includes  dailies:  Skagit 
Valley  Herald  (Mount  Vernon,  Wash.), 
Pioneer  (Bemidji,  Minn.),  Monongohela 
(Pa.)  Daily  Herald,  Wayneshurg  (Pa.) 
Democrat  Messenger,  Grafton  (W.  Va.) 
Mountain  Statesman,  Winsted  (Conn.) 
Evening  Citizen,  Orland  (Calif.)  Unit- 
Register,  and  Willows  (Calif.)  Daily  Jour¬ 
nal,  also  tri-weekly  Buckhannon  ( W.  Va. ) 
Record  Delta  and  weeklies  at  Anacortes, 
Wash.,  Bentleyville,  Pa.,  and  Palmer  and 
Wasilla,  Alaska. 

Both  of  the  last  groups  continue  to 
maintain  corporate  headquarters  in  Seat¬ 
tle,  with  no  changes  in  corporate  offices, 
personnel  or  policies. 

thought  the  occasion  called  for  it.  I  re¬ 
member  a  thing  he  wrote  that  I  thought 
was  a  lovely  line. 

“Bob  Meusel,  who  played  in  the  out¬ 
field  with  Babe  Ruth  and  Earl  Coombs  for 
the  New  York  Yankees,  was  a  pretty  sul¬ 
len,  uncommunicative,  unfriendly  guy  all 
through  his  years  until  his  very  declining 
days.  Then  he  began  to  mellow  and  got  a 
little  friendly.  And  Frank  wrote,  ‘He’s 
learning  to  say  hello,  and  it’s  time  to  say 
goodbye’.” 

Asked  to  give  advice  to  young  would- 
be  sports  writers.  Red  answered,  “Well, 
loving  sports  would  be  the  very  least  re¬ 
commendation  for  someone  who  wants  to 
be  a  sports  writer.  First,  he  should  really 
feel  he  wants  to  be  a  newspaperman. 
Then  I  would  suggest  he  get  as  much  for¬ 
mal  education  as  possible,  not  necessari¬ 
ly  in  journalism,  but  reading  foreign  lan¬ 
guages,  philosophy,  history,  economics, 
sociology.  Then  go  out  and  hound  a  city 
editor  for  a  job,  and  work  on  the  local  side 
of  the  paper  under  the  discipline  of  a  city 
desk.  Learn  what  the  newspaper  business 
is  all  about.  After  that,  it’s  easy  to  get  a 
transfer  into  sports.” 

Red  Smith,  who  wouldn’t  have  traded 
jobs  with  anyone,  once  said,  “Sport- 
swriting  is  the  most  pleasant  way  of  mak¬ 
ing  a  living  which  man  has  yet  devised.” 

Newspapermen  fortunate  enough  to 
have  known  him  will  cherish  their  mem¬ 
ory  of  the  man. 
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Independents  pushing 
again  for  estate  tax  break 


By  George  Brandon 

A  group  representing  newspaper  own¬ 
ers  has  urged  a  Senate  panel  to  consider 
changes  in  the  federal  tax  laws  that  would 
help  the  heirs  of  independently-owned 
newspapers  cope  with  estate  tax  bills 
based  on  the  inflated  prices  newspapers 
command  when  sold. 

The  Tax  Law  Action  Group,  which  is 
jointly  supported  by  the  American  News¬ 
paper  Publishers  Association,  proposed 
two  immediate  changes  to  help  newspa¬ 
per  families  prepare  for  the  tax  burden 
they  will  assume  on  the  death  of  a  princi¬ 
ple  owner.  TLAG’s  concern  is  family 
ownership  of  newspapers,  but  the  tax 
changes  it  is  proposing  would  apply  to  all 
family-owned  businesses. 

The  two  changes  backed  by  TLAG  are: 
•Allowing  family-owned  businesses  to 
accumulate  earnings  (after  income  taxes 
are  paid)  earmarked  to  pay  an  eventual 
tax  bill.  Such  accumulations  in  advance 
of  incurring  an  estate  tax  liability  current¬ 
ly  are  effectively  impossible  because  of  a 
27.5%  —  plus  penalty  tax  imposed  on 
annual  accumulations  greater  than 
$250,000. 

•Allowing  all  family-owned  businesses 
to  take  advantage  of  an  extended  time 
period  provision  for  payment  of  death 
taxes  that  currently  is  available  only  to 
businesses  with  15  or  fewer  shareholders. 
At  a  minimum,  TLAG  suggests  the  15- 
shareholder  limit  should  be  raised  to  25  to 
be  consistent  with  the  limit  for  Subchap¬ 
ter  S.  corporations  (an  organization  plan 
that  allows  shareholders  in  small 
businesses  to  report  corporate  gains  or 
losses  on  their  personal  income  tax  re¬ 
turns. 

In  a  statement  to  the  Senate  Subcom¬ 
mittee  on  Estate  and  Gift  Taxation, 
TLAG  Chairman  Len  R.  Small,  publisher 
and  editor  of  the  Moline  (Ill.)  Daily  Dis¬ 
patch,  said  adoption  of  the  two  changes 
“would  do  much  to  help  owners  to  meet 
the  financial  liability  which  death  brings 
to  many  family-owned  businesses. 

“Federal  estate  taxes  should  not  force 
sales  of  independent  businesses  in  order 
to  pay  those  taxes,”  Small  said.  Yet,  the 
Internal  Revenue  Service’s  policy  of 
valuing  newspapers  for  estate  tax  assess¬ 
ments  at  the  price  they  would  bring  if  sold 
has  been  “a  major  reason  for  the  sale  of 
family-owned  newspapers  during  recent 
years,”  he  said. 

In  the  last  decade,  daily  newspapers  in 
monopoly  markets  typically  have  sold  at 
multiples  of  20,  30  or  even  40  times  their 
annual  earnings.  With  chain  buyers  will¬ 
ing  to  pay  such  premium  prices,  the  tradi¬ 
tional  IRS  assessment  test  of  what  a  will- 
14 


ing  buyer  would  pay  a  willing  seller  has 
led  to  death  tax  assessments  that  literally 
have  forced  heirs  to  sell  newspapers 
rather  than  continue  operating  them. 

Small  cited  the  example,  mentioned  in 
a  Wall  Street  Journal  story  last  August,  of 
the  Salisbury  (N.C.)  Post,  a  24,700- 
circulation  daily  with  a  fair  market  value 
reported  at  about  $20  million.  The  Post 
has  corporate  assets — plant,  real  estate, 
cash,  equipment,  etc. — of  only  about  $3 
million,  and  its  annual  earnings  reported¬ 
ly  are  about  $400,000. 

Under  current  estate  tax  laws,  if  IRS 
were  to  value  the  Post  at  the  $20  million 
figure,  the  tax  liability  on  the  death  of  the 
owner  would  be  about  $9.8  million — 24  Vz 
times  its  annual  earnings.  At  current  in¬ 
terest  rates,  heirs  wouldn’t  even  be  able 
to  borrow  the  money  to  pay  the  tax  bill 
because  the  annual  interest  cost  would 
exceed  earnings. 

TLAG’s  statement  to  the  Senate  panel 
was  in  response  to  a  Subcommittee  hear¬ 
ing  last  November  on  the  Independent 
Local  Newspaper  Act,  a  perennial  estate 
tax  reform  measure  in  recent  Congres¬ 
sional  sessions  that  would  allow  indepen¬ 
dently-owned  newspapers  to  establish 
tax-free  trusts  in  advance  of  the  death  of 
an  owner  to  pay  the  estate  taxes. 

The  bill  to  aid  independent  newspapers 
first  was  introduced  by  Rep.  Morris  K. 
Udall  (D-Ariz.)  in  1977  and  has  been  rein¬ 
troduced  by  Udall  in  every  Congress 
since  then.  The  current  House  version, 
H.R.  4164,  has  attracted  78  cosponsors 
since  its  introduction  last  July  15,  and  the 
Senate  version,  S.  1487,  has  gained  17 
cosponsors  since  it  was  introduced  by 
David  L.  Boren  (D-Okla.)  on  the  same 
day.  Among  the  Senate  sponsors  is 
Steven  D.  Symms  (R-Idaho),  the  chair¬ 
man  of  the  Estate  Tax  Subcommittee. 

At  the  hearing  last  November,  Symms 
and  Boren  strongly  supported  the  plan 
under  which  independent  newspaper 
owners  would  be  allowed  to  set  up  a  trust 
investing  only  in  government  securities 
with  earnings  exempt  from  income  taxes 
but  earmarked  to  pay  estate  taxes  upon 
the  death  of  an  owner. 

But  David  Glickman,  deputy  assistant 
treasury  secretary  for  tax  policy,  said 
Treasury  “strongly  opposes”  the  bill  be¬ 
cause  of  its  “special  interest”  applicabil¬ 
ity.  Glickman  said  S.  1487  would  “grant 
newspaper  owners  a  tax  holiday  without 
restricting  in  any  way  their  abiility  to 
obtain  the  allegedly  inflated  market 
prices  for  their  newspaper  interests.” 

Glickman  said  the  Reagan  Administra¬ 
tion  is  concerned  about  “the  burden  of 
federal  estate  taxes  on  closely  held 
businesses  ”  and  that  evidence  of  that 


concern  could  be  seen  in  changes  signed 
into  law  by  Reagan  under  the  Economic 
Recovery  Tax  Act  of  1981. 

In  the  same  tax  package  that  reduced 
personal  income  taxes  25%  over  three 
years,  changes  in  the  estate  tax  law 
enacted  last  year  will  drop  the  maximum 
tax  rate  from  70%  to  50%  by  1987;  in¬ 
crease  the  unified  credit  exemption  from 
$175,625  to  $600,000  by  1985;  provide  for 
inheritance  from  one  spouse  to  the  other 
without  any  tax  liability;  liberalize  defer¬ 
ral  rules  allowing  extended  time  for  pay¬ 
ment  of  estate  taxes;  increase  the 
accumulated  annual  earnings  credit  from 
$150,000  to  $250,000;  and  increase  the 
annual  gift  tax  exclusion  from  $3,000  to 
$10,000. 

“Despite  the  dramatic  reductions  in 
the  federal  estate  taxes  brought  about  by 
ERTA,  Congress  continues  to  be  faced 
with  proposed  legislation  that  would  re¬ 
duce  the  federal  estate  tax  burden  of  par¬ 
ticular  segments  of  society,”  Glickman 
told  the  Senate  panel.  He  urged  Congress 
to  reject  legislation  in  the  future  that  ele¬ 
vated  a  particular  industry  to  a  “prefer¬ 
red  status.” 

TLAG  and  the  two  national  newspaper 
trade  associations,  NNA  and  ANPA, 
have  maintained  a  studied  neutrality  over 
the  years  toward  the  Independent  Local 
Newspaper  Act.  Both  groups  include 
among  their  newspaper  members  both  in¬ 
dependent  and  chain  owners. 

Levin  refused  to  provide  a  list  of  ILN  A 
member  newspapers  to  E&P,  nor  would 
he  name  its  officers  or  provide  any  other 
details  about  its  organization.  During  the 
Senate  hearing  on  estate  taxes  in  Novem¬ 
ber,  Levin  introduced  statements  from 
the  following  persons  in  support  of  the 
Independent  Local  Newspaper  Act; 
Amon  C.  Evans,  former  owner  of  the 
Nashville  Tennessean  for  42  years 
(Evans  and  his  mother  sold  the  daily  in 
July  1979  to  Combined  Communications 
Inc.,  a  subsidiary  of  Gannett  Co.  Inc.); 
Douglas  L.  Manship,  publisher  and  editor 
of  the  Baton  Rouge  (La.)  Advocate  and 
State  Times-,  Robert  M.  White  II,  pub¬ 
lisher  and  editor  of  the  Mexico 
(Mo.)Ledger-,  Thurston  Twigg-Smith, 
publisher  of  the  Honolulu  Advertiser, 
John  F.  Wolfe,  president  of  Dispatch 
Printing  Co.  and  publisher  of  the  Col¬ 
umbus  {0\\io)Dispatch-,  and  J.  Hart  Clin¬ 
ton,  publisher  and  editor  of  the  San 
Mateo  (Calif.)  Times  and  the  Daily  News 
Leader,  and  president  of  Amphlett  Print¬ 
ing  Co. 

Levin  would  neither  confirm  nor  deny 
that  the  publishers  listed  above  are  mem¬ 
bers,  or  financial  contributors,  of  ILN  A. 

Levin  acknowledged  that  previous  ver¬ 
sions  of  the  legislation  he  is  backing  had 
gone  nowhere,  but  he  said  the  situation 
has  changed  since  the  last  Senate  elec¬ 
tions. 

In  the  past,  “we  never  had  people  like 
(Symms  and  Boren)  talking  about  the  bill 
that  way,”  Levin  said. 
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Detroit  Tiger  president 
iifts  sportwriter  sanctions 


By  John  Consoli 

Less  than  a  week  after  he  publicly 
stated  his  intent  to  impose  sanctions  on 
Grand  Rapids  (Mich.)  Press  sportswri- 
ter,  Vem  Plagenhoef,  for  writing  an  arti¬ 
cle  based  on  a  confidential  player  rating 
report,  Detroit  Tiger  president  and  gener¬ 
al  manager  Jim  Campbell  rescinded  the 
restrictions. 

The  article  that  generated  the  con¬ 
troversy,  published  in  early  December, 
revealed  how  each  of  the  Tiger  players 
was  rated  in  a  number  of  different  cate¬ 
gories — hitting,  fielding,  power — and,  in 
the  case  of  pitchers — control,  poise  and 
how  well  they  throw  fast  balls  and  curves. 

Campbell  did  not  make  his  complaints 
about  the  publication  of  the  story  public 
immediately,  but  sounded  off  against 
Plagenhoef  about  a  month  later  when  a 
sportswriter  for  the  Detroit  News  con¬ 
tacted  him  in  early  January. 

Campbell  said  during  the  upcoming 
major  league  baseball  season,  Plagenhoef 
would  be  banned  from  traveling  on  the 
team  bus,  charter  flights  taken  by  the 
team  and  from  the  hospitality  room  at 
Tiger  Stadium. 

Campbell  also  said  the  team  would  no 
longer  make  hotel  or  flight  reservations 
for  Plagenhoef,  one  of  three  reporters 
who  travel  regularly  with  the  team. 
Under  normal  operating  procedure,  ma¬ 
jor  league  teams  make  reservations  for 
reporters  who  travel  with  the  team, 
although  the  newspaper  pays  for  hotel 
accomodations,  air  fare  and  meals. 

The  sanctions  originally  placed  on 
Plagenhoef  by  Campbell  would  not  have 
prevented  him  from  covering  the  Tigers, 
but  would  have  made  things  more  diffi¬ 
cult  for  him. 

According  to  Mike  Lloyd,  editor  of  the 
Press,  if  the  sanctions  were  kept  in  effect, 
Plagenhoef  would  probably  miss  out  on 
some  stories  that  are  the  result  of  inci¬ 
dents  or  conversations  which  take  place 
on  the  charter  flights  or  team  bus.  "It  will 
impair  us,"  he  said  after  the  sanctions 
were  announced,  "but  we  will  still  be  able 
to  do  our  job.” 

Immediately  atter  the  sanctions  were 
announced,  Lloyd  rapped  Campbell, 
charging  him  with  taking  punitive  action 
against  the  sportswriter  who  happened  to 
write  a  story  he  didn't  like. 

The  article  revealed  that  Tiger  manage¬ 
ment  rated  most  of  the  team’s  players 
"average”  in  all  categories.  One  sent¬ 
ence  in  the  article  stated,  "the  secret  eva¬ 
luations  contradict  the  public  stance 
taken  by  Tiger  boss  Jim  Campbell  that  the 
team  has  been  working  steadily  towards 
building  a  pennant  contender.” 

Lloyd  also  said  Campbell  indicated  to 
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him  he  would  drop  the  sanctions  if  he  or 
Plagenhoef  revealed  how  the  newspaper 
had  obtained  the  confidential,  internal 
player  rating  report. 

"Before  we  decided  to  run  the  story, 
both  his  (Plagenhoef  s)  editor  (sports  edi¬ 
tor)  Bob  Becker  and  I  knew  how  he 
(Plagenhoef)  got  the  report,”  Lloyd  said. 
"We  were  satisfied  that  he  didn't  obtain  it 
through  immoral  or  illegal  means.” 

As  the  controversy  developed,  it  be¬ 
came  known  publicly  that  an  employee  of 
the  Tigers  was  the  probable  source  of  the 
leaked  document,  but  both  Plagenhoef 
and  his  editors  insisted  they  would  not 
reveal  who  it  was. 

"The  source  called  us  several  times 
and  was  worried  that  we  might  waffle,” 
Lloyd  said.  "We  said  we  will  not.” 

The  article  was  carried  not  only  in  the 
Grand  Rapids  Press,  but  also  in  the  other 
Booth  Newspapers.  Segments  of  the  arti¬ 
cle  were  picked  up  by  the  Detroit  dailies 
and  the  wires  services.  "It  was  a  big 
deal,”  Lloyd  said. 

Four  days  after  Campbell  publicly 
stated  his  intent  to  place  restrictions  on 
Plagenhoef,  the  Tigers  issued  a  statement 
(on  January  8)  stating  that  Campbell  was 
rescinding  those  restrictions. 

The  statement  said  in  part  that  Camp¬ 
bell  was  willing  "to  turn  the  other  cheek 
even  though  Plagenhoef  realized  when  he 
accepted  the  document  that  it  was 
obtained  from  confidential  Tiger  files  or 
taken  from  manager  Sparky  Anderson's 
desk.” 

Contacted  by  E&P,  Tiger  press  rela¬ 
tions  man  Dan  Ewald  said,  “Any  restric¬ 
tions  placed  on  Vem  did  not  deny  him 
access  to  any  news  gathering  situations. 
He  was  not  denied  access  to  the  club¬ 
house,  the  press  box,  the  dugout  or  the 
field.  What  he  was  denied  were  courte¬ 
sies  extended  by  the  club.  It  was  done  to 
stress  the  need  to  protect  the  confiden¬ 
tiality  of  certain  things.” 

Ewald  said  the  article  was  misleading 
in  that  it  described  the  rating  report  as 
being  a  “front  office”  rating,  when  it  was 
a  rating  made  by  Tiger  manager  Sparky 
Anderson.  "The  report  is  not  how  the 
front  office  rates  the  team,  but  how  Spar¬ 
ky  Anderson  rates  the  team.  Why  wasn't 
this  pointed  out,”  he  said. 

Ewald  also  complained  that  in  the  arti¬ 
cle,  point  ratings  for  hitting,  fielding  and 
power  were  combined  to  come  up  with  an 
average  rating  for  each  player.  He  said 
this  created  “ficticious  figures.” 

“They  created  a  freak  figure.  They  cre¬ 
ated  their  own  average  mark.  They  also 
made  it  sound  like  being  an  average  major 
league  player  is  bad.  They  treated  the 
story  as  if  the  Tigers  were  out  of  it  all 


season.  I  don’t  know  if  they  realize  that 
the  Tigers  weren’t  out  of  the  second  sea¬ 
son  until  the  next  to  the  last  day  of  the 
season.” 

Ewald  fired  another  salvo  at  the  Press, 
its  editors  and  the  way  the  story  was 
handled.  He  pointed  out  that  two  diffe¬ 
rent  versions  of  the  story  were  carried  in 
different  Booth  Newspapers  under 
Plagenhoef  s  byline. 

Ewald  said  he  had  heard  rumors  that 
Plagenhoef  wanted  his  byline  taken  off 
one  of  the  versions  that  had  been  exten¬ 
sively  rewritten. 

Ewald  said  that  version  contained 
editorial  comments  that  were  extremely 
negative  about  the  Tigers  and  cast  a  sha¬ 
dow  over  the  motives  of  management. 

Lloyd  said  Ewald’s  remarks  were  an 
attempt  to  make  people  forget  “the  imm¬ 
ature,  sophomoric  reaction”  by  Camp¬ 
bell  to  the  article.  He  said  even  if  ^ 
Ewald's  complaints  were  valid,  it  still 
does  not  justify  Campbell’s  attempt  to 
take  “punitive  action”  against  the  sport¬ 
swriter. 

Lloyd  said  all  the  Booth  Newspapers 
carried  the  same  version  of  the  article 
except  the  Kalamazoo  Gazette,  which 
ran  an  unedited  version. 

“Yes,  its  true  there  were  two  ver¬ 
sions,”  he  said.  “Plagenhoef  works  for 
the  Grand  Rapids  Press  but  has  an  office 
in  the  Detroit  area,”  he  explained.  “The 
standard  procedure  is  to  write  a  story  on 
his  Teleram  which  places  it  in  the  central 
computer.  His  editor  then  edits  it  and 
sends  it  out  in  revised  form  to  the  other 
papers.  Kalamazoo  picked  up  the  raw 
version  and  did  not  run  the  revise.  Some 
of  the  revisions  made  the  story  tougher — 
more  hard  hitting.  Some  made  it 
cleaner.” 

Lloyd  said  to  his  knowledge, 
Plagenhoef  had  not  asked  to  have  his 
byline  removed  from  the  more  hard  hit¬ 
ting  version  which  appeared  in  all  but  one 
of  the  Booth  Newspapers. 

“But  even  if  he  did,  that  would  be  even 
more  of  a  reason  not  to  place  restrictions 
on  him,”  Lloyd  said.  The  Tigers  would 
have  liked  that  version  better  because  it 
was  less  hard-hitting,  he  said. 

Lloyd  also  wonders  why  Campbell  and 
Ewald,  if  they  were  so  upset  about  the 
article  and  its  accuracy,  never  contacted 
him  immediately  after  it  appeared  to  com¬ 
plain  and  seek  clarification. 

Lloyd  said  when  he  spoke  to  Campbell 
last  week  and  asked  him  if  he  wanted  to 
do  a  follow  up  article,  the  Tiger  executive 
told  him  it  would  be  pointless  since  the 
“damage”  had  already  been  done.  “I  told 
him  it  was  because  1  never  heard  from 
him  the  day  after.” 

Lloyd  also  criticized  Campbell  for 
“maligning”  the  character  to  Plagenhoef. 

"Plagenhoef  is  a  good  reporter,  but  he 
really  blew  one  a  few  years  ago,”  Lloyd 
explained.  “He  plagiarized  a  story.  I  had 
to  make  a  decision  to  fire  him  or  keep  him 

(Continued  on  page  35) 
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Calif.’s  closure  law  upheld; 
shield  lav/  overruled 

The  California  Supreme  Court  (Janu-  Heafey  said  he  believed  that  CBS 
ary  14)  upheld  an  1872  state  law  that  gives  would  not  comply  and  would  instead 


criminal  defendants  the  right  to  a  closed 
preliminary  hearing. 

The  decision  came  as  a  bitter  blow  to 
newspapers  and  other  news  media  which 
had  fought  the  statute  on  grounds  that  it 
violates  press  freedom  and  the  public’s 
right  to  know. 

The  court  turned  down  a  petition 
brought  by  the  San  Jose  Mercury  News 
seeking  an  order  to  open  a  hearing  that 
was  closed  at  the  request  of  former  San 
Jose  Councilman  Alfred  Garza,  currently 
awaiting  trial  on  charges  of  bribery,  and 
state  income  tax  evasion. 

The  Supreme  Court  upheld  the  consti¬ 
tutionality  of  the  closure  law,  declaring 
that  it  is  a  means  of  guarding  against  pre¬ 
trial  publicity  that  could  prejudice  jurors. 

In  writing  the  court  opinion.  Justice 
Frank  C.  Newman  termed  the  closure  law 
“an  important  exception”  to  the  state’s 
history  of  open  proceedings. 

“A  danger  arises  that  prejudicial  in¬ 
formation  —  inadmissable  (as  evidence) 
at  a  trial  —  will  be  revealed  to  potential 
jurors,”  Newman  wrote. 

California  courts  in  recent  years  have 
blocked  reporters  and  the  public  from  a 
number  of  preliminary  hearings,  several 
of  them  major  criminal  cases. 

The  court  rejected  a  suggestion  by  the 
Mercury  News  that  judges  be  permitted 
to  decide  on  a  case-by-case  basis  if  the 
defendant’s  right  to  a  fair  trial  would  be 
jeopardized  by  opening  up  the  prelimin¬ 
ary  hearing. 

Attorney  Ed  Davis,  who  represented 
the  Mercury  News,  said  a  decision  on 
whether  to  appeal  the  ruling  to  the  U.S. 
Supreme  Court  would  be  made  soon. 

Meanwhile,  California  news  media  are 
pushing  for  passage  of  a  measure  that 
would  weaken  the  closure  law.  Accord¬ 
ing  to  Terry  Francke,  legislative  assistant 
for  the  California  Newspaper  Publishers 
Association,  Assembly  Bill  277  would 
permit  closed  hearings  only  under  special 
circumstances. 

A  law  permitting  reporters  to  withhold 
their  sources,  adopted  by  California  vo¬ 
ters  in  1980,  was  declared  unconstitution¬ 
al  (January  18)  by  a  Superior  Court  judge 
on  the  ground  that  it  created  unsupport- 
able  conflict  with  the  constitutional  right 
to  a  fair  trial. 

The  issue  concerns  “outtakes,”  or  un¬ 
used  film,  from  an  interview  conducted 
for  the  CBS  News  program  “60  Minutes” 
by  Mike  Wallace.  Judge  Stanley  Golde  of 
Alameda  County  directed  an  attorney  for 
CBS,  Edwin  Heafey,  Jr.  of  Oakland,  to 
bring  the  deleted  material  to  court  Janu¬ 
ary  25. 
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appeal  the  contempt  order  that  the  judge 
would  be  expected  to  issue. 

The  subject  of  the  interview  was  Barry 
Braeseke,  now  25  years  old.  who  had 
been  convicted  of  first-degree  murder. 


Ethics 

(Continued  from  page  10) 

represented  the  majority  of  the  American 
press.  “But,”  he  continued,  “that’s  like 
saying  the  surgeon  does  very  well  on  the 
majority  of  his  cases.” 

The  conference  turned  up  one  some¬ 
what  sour  note  when  a  $  1 ,000  award  for 
“The  Best  Piece  of  American  Journalism 
in  1981”  was  given  to  a  Time  magazine 
editor,  Walter  Isaacson  and  Time  editors 
and  correspondents  for  an  October  26 
cover  story  “Arming  The  World.”  The 
prize  was  given  by  the  University  of 
Nevada-Harrah’s  Club. 

In  presenting  the  award,  Robert  Blair 
Kaiser,  University  of  Nevada  journalism 
department  chairman  and  former  New 
York  Times  reporter,  said  that  among  the 
runners-up  was  William  Greider  of  the 
Washington  Post  for  his  Atlantic  Monthly 
interview  with  budget  director  David 
Stockman. 

Kaiser  said  Greider  was  ruled  out  be¬ 
cause  his  failure  to  give  the  story  to  the 
Post  was  unethical  in  that  it  deprived  the 
public  of  information  when  an  important 
Senate  budget  vote  was  coming  up. 

Lou  Cannon  immediately  protested  the 
comment,  declaring  the  Post  was  aware 
of  the  interviews,  that  information  relat¬ 
ing  to  the  interviews  had  been  printed  in 
the  Post  and  that  Greider  was  precluded 
from  publishing  his  story  in  the  Post  be¬ 
cause  of  his  agreement  with  Stockman. 

Kaiser  accepted  Cannon’s  protest  and 
apologized  for  his  remarks. 

In  summing  up  the  findings  of  the  con¬ 
ference,  which  also  dwelt  on  the  ethics  of 
television  news,  docudramas,  magazine 
journalism  and  non-fiction  books.  Green 
said  newspapers  wound  up  with  a  “.375 
batting  average.” 

“But  we  found”,  he  went  on,  “that 
they  (newspapers)  are  fallible,  incom¬ 
plete,  rarely  true  and  do  not  improve  our 
values.  We  need  a  better  product,  better 
people,  more  courage,  a  greater  sense  of 
outrage,  and  to  seek  out  the  inarticulate” 
so  they  can  be  represented  in  the  press. 

Green  added  that  stories  “define  us, 
become  carriers  of  meaning  and  stimulate 
moral  outrage.  They  also  tell  us  what  we 
are  and  what  we  have  not  yet  become.” 


The  “60  Minutes”  segment  concerned 
a  drug  called  PCP.  The  two  minutes 
broadcast  of  the  interview  showed  Mr. 
Braeseke  saying  he  was  under  the  drug’s 
influence  when  he  killed  his  relatives.  Mr 
Braeseke’s  conviction  was  upset  by  the 
California  Court  of  Appeal  on  the  ground 
that  his  confession  to  the  police  came 
before  he  had  been  properly  advised  of 
his  rights. 

CBS  did  not  object  to  providing  film  of 
the  material  that  it  had  broadcast.  The 
dispute  arose  when  both  the  prosecution 
and  the  defense  sought  to  subpoena  the  28 
minutes  of  material  that  was  not  aired. 
Judge  Golde  ruled  that  only  the  defense 
should  have  the  material. 

The  defense  hoped  to  find  in  the  film 
something  that  would  cloud  the  defen¬ 
dant’s  statement  about  killing  while 
under  the  influence  of  the  drug. 

CBS  refused  to  provide  the  outtakes 
and  cited  the  1980  California  act,  called  a 
shield  law. 

Judge  Golde  held  that  the  shield  law 
was  a  First  Amendment  privilege  that 
must  give  way  to  the  stronger  Sixth 
amendment  guarantee  of  a  fair  trial  for  the 
accused. 

Gov.  Byrne  pardons 
Farber,  N.Y.  Times 

On  January  19,  his  last  day  in  office. 
New  Jersey’s  Governor,  Brendan  Byrne, 
returned  to  the  New  York  Times  and 
M. A.  Farber  $101 ,000  in  criminal  penali¬ 
ties  imposed  after  the  newspaper  and  its 
reporter  refused  to  turn  over  his  notes 
during  the  1978  “Dr.  X”  murder  trial. 

The  previous  day  Byrne  pardoned  the 
Times  and  Farber  and  ordered  that  their 
records  be  cleared  of  contempt  of  court 
convictions. 

The  defendant  in  the  trial.  Dr.  Mario  E. 
Jascalevich,  a  surgeon  in  Bergen  County, 
was  accused  of  murdering  five  hospital 
patients  by  injecting  them  with  curare. 
His  trial  ended  with  an  acquittal  on  all 
counts. 

Farber  spent  40  days  in  jail,  and  the 
Times  paid  a  total  of  $285,000  in  fines, 
after  the  reporter  defied  a  court  order  that 
he  provide  the  defense  with  all  his  notes 
for  his  “Dr.  X”  stories  and  reveal  his 
confidential  sources. 

In  addition,  the  newspaper  paid  a 
$100,000  criminal  fine  plus  a  $1,()00  cri¬ 
minal  penality  imposed  on  Farber. 

The  Superior  Court  in  Bergen  County 
will  have  to  decide  whether  to  return  to 
the  Times  the  $185,000  it  paid  in  civil 
contempt  fines. 

In  issuing  the  pardon.  Gov.  Byrne 
noted  the  changes  made  in  1980  in  New 
Jersey’s  shield  law  to  require  a  hearing 
before  a  reporter  is  compelled  to  reveal 
his  sources. 

“Farber  and  the  New  York  Times  were 
attempting  to  uphold  a  principle  they  be¬ 
lieved  in.  They  should  not  be  burdened  by 
a  record  of  criminal  contempt  any  lon¬ 
ger,”  Gov.  Byrne  stated. 
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Analyst  disputes  experts’ 
figures  for  ad  revenues 


A  newpspaper  publishing  stock  analyst 
has  issued  a  report  disputing  the  projec¬ 
tions  for  advertising  revenue  growth  by 
Robert  Coen  of  McCann-Erickson  and 
Edward  T.  Parmelee  of  Knight-Ridder 
Newspapers. 

Robert  Coen  predicted  newspaper 
advertising  revenues  will  rise  by  1 1%  to 
12%  this  year.  Parmelee  predicted  a  12% 
ad  revenue  increase. 

“We  find  it  difficult  to  foresee  gains  in 
ad  spending  at  anything  approaching  the 
I  l%to  12%  level,”  said  R.  Joseph  Fuchs, 
an  analyst  with  Kidder  Peabody  &  Co. 
who  authored  the  report.  He  said  Kidder 
Peabody’s  economics  forecasters  project 
GNP  growth  of  7.7%  in  1982  and  that  total 
advertising  revenue  will  “grow  in  line 
with  nominal  GNP.” 

“We  expect  that  growth  in  newspaper 
advertising  will  sag  to  approximately 
7.5%  from  the  strong  1 1 .5%  advance  anti¬ 
cipated  for  1981,”  Fuchs  stated. 

He  forecasted  national  advertising  will 
grow  by  12%  this  year,  retail  advertising 
will  increase  by  8%,  and  classified  will 
show  a  gain  of  4%. 

In  elaborating  his  report  during  a  tele¬ 
phone  conversation  with  E&P,  Fuchs 
said  he  estimated  that  advertising  figures 
released  monthly  by  the  Newspaper 
Advertising  Bureau  exaggerate  actual 
gains  by  3%.  The  ad  revenues  figures  he 
compiled  for  his  report  were  adjusted  to 
reflect  his  downward  estimate. 

“If  you  compare  industry  numbers  to 
the  companies'  numbers,  you  can't  find 
anybody  at  the  industry  level.  It  is  my 
belief  the  industry  numbers  exaggerate 
reality,”  Fuchs  explained.  “More  adver¬ 
tising  price  increases  were  imposed  by 
newspapers  last  year  than  is  normally  the 
case.  As  a  result  the  statistical  adjust¬ 
ments  are  believed  to  have  caused  exces¬ 
sive  inflation  in  the  revenue  figures.” 

The  Newspaper  Advertising  Bureau 
has  plans  to  revise  the  way  it  collects 
linage  data  from  newspapers  beginning 
this  year  (E&P,  Dec.  26,  1981,  p.  17). 

Under  the  new  system  NAB  will  col¬ 
lect  comprehensive  data  from  newspap¬ 
ers,  feed  it  into  computers,  and  then 
generate  revenue  information  which  can 
be  broken  down  by  region,  advertising 
category,  and  possibly  by  individual 
advertiser. 

The  result,  NAB  believes,  will  be  “the 
most  reliable  and  accurate  projections 
possible.” 

For  the  past  decade,  NAB  based  its 
projections  on  Media  Records  measure¬ 
ments  in  64  index  cities  plus  data  submit- 
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ted  by  individual  newspapers  and  news¬ 
paper  associations.  NAB’s  projections 
have  been  higher  than  results  reported  by 
public  newspaper  companies  over  the  last 
few  months. 

NAB  projected  the  first  10  months  of 
1981  brought  a  15.6%  increase  in  ad  re¬ 
venues.  Reports  from  the  public  news¬ 
paper  companies  showed  gains  in  the  1 1  % 
to  14%  range. 

In  his  report,  Fuch's  attributed  the 
slowdown  in  ad  revenue  growth  to  “the 
sluggish  level  of  economic  activity  over 
the  last  few  years  and  the  consequent  less 
than  robust  behavior  of  many  consumer 
areas.” 

Fuchs  called  national  advertising  “the 
one  bright  spot”  for  newspapers  in  1982 
“indicating  an  expanded  use  of  the 
medium  by  these  advertisers.” 

Fuch’s  said  in  the  month  ended  Decem¬ 
ber  16,  newspaper  stocks  “for  the  first 
month  in  a  long  time,”  underperformed 
the  market  averages. 

He  stated  the  capitalization  weighted 
average  of  newspaper  stocks  declined  2% 
in  the  month  while  the  S&P  500  rose  by 
2%  and  Dow  Jones  advanced  by  3%. 

“Since  year-end  1980,  however,  the 
newspaper  publishing  group  is  ahead  by 
1 3%  whereas  the  S&P  is  down  10%.  Since 
year-end  1979,  the  newspaper  stocks  are 
up  31%,  two-and-a-half  times  the  13% 
advance  for  the  S&P  500,”  Fuchs  wrote. 

He  said  newspaper  stocks  will  do  “no 
better  than  market  performance  near 
term,  while  the  prospect  of  something 
like  the  downward  price  ‘spike’  that 
occurred  in  later  1974  is  possible  in  early 
1982.” 

Ad  expenditures 
rising  in  daiiies 

Expenditures  for  newspaper  advertis¬ 
ing  in  November  reached  $1.79  billion,  a 
10.6%  increase  over  the  same  month  last 
year,  according  to  the  Newspaper  Adver¬ 
tising  Bureau. 

National  advertising  was  the  leading 
category  with  a  15.0%  gain  to  $291.2  mil¬ 
lion.  Retail  was  up  12.2%  to  $1.06  billion, 
and  classified  increased  4.3%  to  $440.4 
million. 

For  the  first  eleven  months  of  1982, 
total  newspaper  advertising  expenditures 
were  $16.25  billion,  a  15.0%  increase. 
National  rose  21.6%  to  $2.65  billion;  re¬ 
tail  was  up  14.4%  to  $8.82  billion;  and 
classified  gained  12.6%  to  $4.79  billion. 


NAB  calls  for 
larger  movie 
sections 

Newspapers  must  expand  their  film 
coverage  if  they  want  to  increase  their 
movie  ad  linage,  said  Charles  Kinsolving, 
vicepresident  for  marketing  and  new 
technology  of  the  Newspaper  Advertis¬ 
ing  Bureau. 

“Our  share  (of  movie  ads)  will  continue 
to  go  down  unless  editors  and  publishers 
pay  more  attention  to  their  entertainment 
packages,”  Kinsolving  said.  “If  the  pub¬ 
lishers  and  editors  create  the  appropriate 
editorial  environment  for  ads  that  not 
only  perform  a  directory  function  but  a 
want-to-see  function,  this  will  result  in 
more  linage.  They’re  (newspapers)  not 
going  to  get  more  ads  unless  they  make 
sure  their  product  is  giving  what  movie 
people  want.” 

Kinsolving  made  his  remarks  to  E&P 
following  a  New  York  presentation  of 
NAB’s  marketing  study.  Moviegoing  in 
the  U.S.  and  Canada,  to  ad  agency,  film 
industry,  and  newspaper  executives. 

The  presentation’s  key  point  is  that  as 
the  Baby  Boom  generation  grows  older, 
the  prime  moviegoing  audience  is  shifting 
from  the  under  25  group  to  adults  25  and 
older. 

This  25-plus  group  also  represents  the 
best  newspaper  readers. 

“Both  sexes  and  all  age  groups  read  the 
newspaper,  but  newspaper  reading  does 
seem  to  peak  in  the  middle  years  .  .  . 
among  the  very  group  that  is  fast  becom¬ 
ing  your  most  important  market  seg¬ 
ment,”  NAB’s  study  stated. 

The  study  noted  newspapers  remain 
the  number  one  source  of  information 
moviegoers  use  for  deciding  which  film  to 
see. 

It  found  54%  of  moviegoers  rely  on 
newspaper  ads  as  their  most  important 
source  of  information,  vents  42%  for  tv 
commercials. 

The  study  said  29%  of  all  moviegoers 
read  film  reviews  “almost  every  time 
they  appear.” 

“Frequent  moviegoers  are  even  more 
apt  to  remember  newspaper  movie  ads 
than  other  moviegoers,”  the  study  con¬ 
tinued.  “That’s  because  newspapers  are 
a  self-selective  medium,  and  those  people 
who  are  the  most  interested  in  the  movie 
category  are  the  most  ready,  and  thus  are 
the  most  likely,  to  absorb  your  advertis¬ 
ing  input.  75%  (of  moviegoers)  look  at 
movie  ads  whenever  they  see  the  paper.  ” 

He  said  NAB  is  “suggesting”  to  news¬ 
papers  that  they  work  together  with  film 
companies  and  theater  owners  in  de¬ 
veloping  new  ways  to  promote  movie 
going. 
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Murdoch  harbors  no  joy 
over  Daily  News  peril 


Insert  producer 
reports  success 
In  PIrect  matt 


New  York  Post  publisher  Rupert  Mur¬ 
doch  told  a  group  of  advertising  agency 
executives  last  week  that  he  does  not 
want  to  see  the  demise  of  his  primary 
competitor,  the  New  York  News. 

Murdoch  told  the  Eastern  Region  Con¬ 
ference  of  the  American  Association  of 
Advertising  Agencies,  “1  believe  com¬ 
petition  makes  for  a  better  product.  Com¬ 
petitive  private  enterprise  is  a  fun¬ 
damental  precondition  to  democracy  — 
in  communications  certainly  as  much  as 
in  any  field  of  endeavor.  A  monopoly 
market  can  be  the  graveyard  of  journalis¬ 
tic  endeavor.” 

Murdoch  departed  from  his  text  in  re¬ 
sponse  to  several  questions  from  the 
floor.  He  said  he  did  not  want  to  see  the 
demise  of  the  News,  but  he  speculated 
that  the  paper's  current  financial  woes 
could  lead  to  its  death. 

“Either  the  News  will  disappear,”  he 
said,  or,  if  a  buyer  is  found,  “there  will  be 
a  very  radical  restructuring  of  the  staff.” 

“They’ve  got  4,000  tenured  em¬ 
ployees,  costing  them  forty  to  fifty 
thousand  dollars  each,”  said  Murdoch. 

He  said  management  of  the  daily  would 
likely  have  to  “pay  off”  half  the  staff  in 
order  to  return  the  newspaper  to  profita¬ 
bility. 

Murdoch  said  he  believes  the  News' 
losses  for  1981  were  much  more  than  the 
$12  million  shown  on  the  year-end  ba¬ 
lance  sheet.  He  said  profits  from  real 
estate  and  other  operations  helped  to 
mitigate  a  much  larger  deficit. 

On  April  1,  Murdoch  explained,  the 
News  faces  $16  million  in  new  contrac¬ 
tual  commitments.  Next  April  3,  another 
$16  million  in  wage  increases  are  sche¬ 
duled. 

“They  signed  that  contract  them¬ 
selves,”  said  Murdoch. 

In  his  speech,  Murdoch  announced 
that  the  Post  is  now  selling  920,000  news¬ 
papers  on  an  average  day. 

“In  the  past  18  months,  we  have 
attracted  430,000  new  readers  —  the 
largest  jump  of  any  newspaper  in  the 
country,”  said  Murdoch.  “With  uncer¬ 
tainties  over  the  future  of  the  News,  this 
may  not  be  the  time  to  speculate  about 
comparative  circulation  prospects,”  he 
continued.  “Suffice  it  to  say  for  the  mo¬ 
ment  that  we  deliver  more  in  Manhattan 
than  either  the  Times  or  the  News  and 
outreach  the  Times  in  all  five  boroughs. 
By  every  reasonable  measure,  we  are  the 
fastest  growing  newspaper  in  America.” 

“Let’s  face  it,”  he  said,  “we’ve  drawn 
a  lot  of  criticism,  but  we  mustn't  be  put 
off  by  our  critics.”  He  noted  earlier  that 
Newsday  had  recently  called  him  “the 
Dr.  Moriarity  of  American  journalism.” 
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“The  one  new  thing  that  the  Post  is 
doing  is  growing.  That  growth,”  he  main¬ 
tained,  “poses  a  threat  to  establishment 
journalism.  Our  very  success  makes  us 
the  object  of  the  fiercest  criticism.” 

“We  will  not  change,”  he  vowed,  “but 
1  believe  they  will  (his  critics  in  the  news¬ 
paper  business).  They  will  have  to  make 
their  papers  more  relevant  and  readable 
to  increase  their  audiences.  And  they  will 
reach  for  a  broader  segment  of  the 
population  to  do  so.” 

The  Post,  which  has  been  rumored  to 
be  losing  between  $8  million  and  $10  mil¬ 
lion  a  year,  was  making  a  profit  before  it 
started  its  am  editions  and  cut  its  price 
from  30<J  to  25^,  according  to  Murdoch. 
When  asked  how  seriously  the  paper  was 
suffering  from  its  lack  of  retail  linage, 
Murdoch  stated,  “We’ll  get  the  readers 
first;  we’ll  worry  about  the  advertisers 
afterward.” 

Cleveland  Press 
Sunday  edition 
boosts  linage 

Since  the  August  inception  of  its  Sun¬ 
day  edition,  the  Cleveland  Press  has  re¬ 
corded  a  38%  increase  in  retail  advertis¬ 
ing  contract  accounts;  318  new  accounts 
have  been  added  by  the  retail  sales  staff. 

J.  Michael  Price,  retail  advertising 
manager,  said,  “The  addition  of  our  Sun¬ 
day  paper  has,  without  question,  streng¬ 
thened  the  paper’s  position  in  the  market. 
Since  last  July,  daily  circulation  has  in¬ 
creased  to  328,782,  an  increase  of  over 
35,291.  In  1981,  The  Press  regained  the 
readership  lead  in  the  four-county 
SMSA.  Today,  The  Press  is  up  to  53.6% 
readership,  while  the  morning  paper  is 
down  to  51.7% 

“For  the  period  of  August  through  Octo¬ 
ber,  representing  7-day  publication,  total 
advertising  linage  has  increased  44.4% 
for  The  Press  while  the  other  paper  has 
seen  a  loss. 

“I  believe  that  anyone  would  agree  that 
such  gains  in  both  advertising  linage  and 
new  retail  contracts  reflect  the  advertis¬ 
er’s  faith  in  the  new  Cleveland  Press. 
Cleveland  is  an  extremely  competitive 
market  which  is  going  through  a  difficult 
economic  period.  For  a  newspaper  to  de¬ 
monstrate  such  significant  gains  under 
these  conditions  is  a  clear  indication  that 
the  totally  fresh  image  of  the  Cleveland 
Press  is  exactly  what  both  the  readers  and 
advertisers  have  been  looking  for,”  said 
Price. 


Last  October,  Marketing  Showcase, 
Inc.,  producers  of  Product  Movers  Sun¬ 
day  newspaper  inserts,  mailed  25  million 
coupon  carrying  booklets  to  households 
in  300  markets.  This  week,  the  firm 
announced  that  a  study  conducted  among 
those  who  received  the  direct  mail  piece 
found  “strong  consumer  interest”  in  the 
program. 

Called  Showcase  Direct,  the  marketing 
program  began  in  1981  as  a  bi-annual 
mailing  targeted  at  households  with  desir¬ 
able  demographic  characteristics  and 
children.  The  9”  by  11”  four-color  Octo¬ 
ber  booklet  ran  8  pages  in  60%  of  the 
markets  and  12  pages  in  the  other  40%. 
The  mailing  list  was  supplied  by  Metro- 
mail. 

Marketing  Showcase  hired  R.H.  Brus- 
kin  Associates  to  study  consumer  reac¬ 
tions  to  the  direct  mail  piece.  The  re¬ 
search  firm  conducted  45 1  random  inter¬ 
views  in  eight  geographically  dispersed 
markets  with  women  who  had  received 
the  booklet  and  found: 

o-  More  than  six  of  10  of  those  who 
received  the  booklet  looked  through  it, 
and  among  them,  almost  all  recall  seeing 
at  least  one  of  the  ads.  The  average  num¬ 
ber  of  ads  seen  was  five. 

O'  Nearly  all  who  looked  though  the 
booklet  had  already  used  or  intended  to 
use  at  least  one  of  the  coupons  carried  in 
the  booklet. 

[O'  Products  such  as  coffee,  cold  cereal 
and  pantyhose  had  as  many  as  four  of  ten 
women  reporting  their  intention  to  use 
coupons. 

O'  Three  of  five  reported  they  had  used 
or  intended  to  use  a  sample  packet  of 
Brim  decaffeinated  coffee  which  was 
attached  to  an  ad  in  the  booklet. 

o  Eight  of  ten  reported  they  liked  the 
idea  of  receiving  coupons  in  a  booklet  like 
Showcase  Direct,  and  nine  of  ten  said 
they’d  like  to  continue  receiving  such 
booklets  in  the  mail. 

o  Three  of  four  reported  that  this  type 
of  couponing  encourages  them  to  try 
brands  that  they  might  not  otherwise 
purchase. 

Gary  Blau,  president  of  Marketing 
Showcase,  said  the  firm  plans  two  such 
mailings  in  1982,  one  in  spring  and  one  in 
fall.  In  1983,  he  said,  the  frequency  will 
increase  to  three  mailings. 

He  explained  that  the  direct  mail  pieces 
are  scheduled  to  fall  between  the  firm’s 
bi-monthly  Sunday  newspaper  inserts. 

The  other  two  major  insert  producers, 
John  Blair  Marketing  and  George  Valas- 
sis  &  Company,  also  run  direct  mail  prog¬ 
rams. 
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Promotion  pieces 

By  Terilyn  McGovern-Mazza 

Gannett  introduces  Community  Priority  Program 


At  a  Washington  meeting  of  Gannett 
Foundation  trustees.  Foundation  Presi¬ 
dent  Eugene  Dorsey  announced  the  first 
winners  in  the  newly  established  com¬ 
petitive  Community  Priorities  Program. 

Awards  will  be  used  to  combat  such 
problems  as  crime  and  youth  deliquency, 
unemployment,  racial  tensions,  deterio¬ 
rated  neighborhoods  and  downtowns, 
loss  of  industry,  ineffective  community 
leadership  and  inadequate  health  and  day 
care  facilities. 

The  winners  were  selected  from  ap¬ 
plications  made  to  the  foundation  by  local 
chief  executives  of  40  Gannett  sub¬ 
sidiaries.  The  entries  were  based  on  re¬ 
search,  including  interviews  with  com¬ 
munity  leaders,  newspaper  question¬ 
naires,  opinion  polls  and  solicitation  of 
proposals  from  voluntary  agencies.  The 
grants  totalling  $1,000,000  went  to  20 
areas  in  14  states  and  the  Virgin  Islands, 
all  served  by  Gannett  newspapers,  broad¬ 
cast  stations  or  outdoor  advertising  com¬ 
panies. 

The  actual  individual  grants  range  from 
$25,000  to  $150,000.  Dorsey  said:  "Our 
foundation  is  using  CPP  as  a  new  initia¬ 
tive  to  identify  and  help  solve  priority 


community  problems,  emphasizing  local, 
voluntary  self-help. 

*  «  * 

Triple  Threat  at  TODAY 

Today  in  Cocoa,  Florida  has  launched 
an  exciting  new  reader  contest.  Created 
by  public  service  director  Jim  Bouldin  to 
stimulate  sales  during  a  price  increase, 
“Triple  Play  Game”  is  a  vehicle  any 
newspaper  can  adapt.  Jim  selected  three 
features  currently  running  in  the  paper  — 
Scram-Lets,  Horse  Sense  and  the  Cross¬ 
word  Puzzle,  boxed  them  under  the  head¬ 
ing  “Triple  Play  Game”  in  the  People 
section  and  inserted  entry  rules.  Entries 
were  drawn  daily.  If  any  one  of  the  three 
triple  play  games  were  filled  out  without 
error  $25  was  awarded.  Two  games  with¬ 
out  error  won  $50  and  three  perfect  games 
received  $100. 

To  date,  this  has  been  the  most  suc¬ 
cessful  contest  of  its  kind  at  Today.  And 
as  an  added  bonus,  it's  a  great  feature 
promotion. 

«  ♦  * 

Sports  star  selected 

Seattle  Post-Intelligencer  staged  its 
47th  annual  Sports  Star  of  the  Year 


Awards  January  5.  More  than  1,000  peo¬ 
ple  paid  $30  a  ticket  to  honor  outstanding 
Washington  sports  figures  of  1981. 

P-I  readers  nominated  their  favorite 
amateur  and  professional  sports  figures 
and  the  balloting  was  held  at  the  banquet 
with  Don  James,  University  of  Washing¬ 
ton  football  coach  being  selected  1981 
Sports  Star  of  the  Year.  Previous  winners 
have  included  Elgin  Baylor,  Earl 
Anthony  and  Spencer  Haywood. 

Senator  “Scoop”  Jackson,  the  Gov¬ 
ernor  of  Washington,  and  Seattle's 
Mayor  were  just  a  few  of  the  luminaries  in 
attendance.  This  has  become  such  an 
event  in  Seattle  that  most  of  the  tv  and 
radio  stations  covered  the  banquet,  in¬ 
cluding  one  radio-talk  show  which  did  a 
live  remote  broadcast. 

This  idea  can  easily  be  adapted  to  a 
smaller  market  using  local  high  school  or 
college  athletes. 

*  »  ♦ 

‘N.I.E.  Week’ 

Newspapers  in  Michigan,  Indiana, 
Ohio,  Illinois  and  Wisconsin  are  launch¬ 
ing  "Newspaper-in-Education  Week,” 
which  they  will  observe  February  22 
through  26,  1982. 

Coordinatng  with  the  International 
Reading  Association,  the  newspapers 
will  use  the  occasion  to  contact  schools 
and  teachers,  promoting  the  use  of  news¬ 
papers  as  a  teaching  tool. 


ONIY  A  WINNER 
ADDS  THAT  EXTRA 

OOOnpH! 


Carroll  Stoner,  editor  of  the  Chicago  Sun- 
Times’  Living  Section,  knows  how  to  capture 
and  hold  her  audience.  That's  what  earned 
the  Living  Section  the  22nd  annual  Penney- 
Missouri  Award  for  excellence  in  reporting 
and  editing.  Based  on  reader  interest,  photo 
quality,  planning  and  consistency  of  per¬ 
formance,  the  Living  Section  was  judged  the 
nation’s  best  out  of  more  than  1,300  entries 
in  four  categories. 

The  Living  Section  puts  extra  “oomph” 
Field  News 


behind  another  proven  winner 
Service.  Field  News  Service  gives  you  news  and  special 
features  on  everything  from  science  to  fashion,  business  to 
human  interest  in  one  daily  package. 

The  service  pools  the  talents  of  writers  from  sources  such 
as  The  Baltimore  Sunpapers,  The  Boston  Globe,  the  London 
Daily  Telegraph  and  the  Newhouse  News  Service. 

Take  a  look  at  Field  News  Service.  You’re  guaranteed  a  winner! 


For  more  information,  contact  Ken  Reiley,  Sales  Manager  (714)  549-8700. 


1 703  Kaiser  Avenue  •  Irvine,  California  92714*  (714)  549-8700  a  division  of  field  enterprises  inc 
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Ad  scene 


By  Dan  Lionel 


‘Best  Years  Guide”  moves  into  13  papers 


Describing  himself  as  the  “youngest 
expert  on  pre-retirement  planning,”  29 
year-old  Harvard  Business  School  grad 
Richard  J.  Roll,  has  parlayed  his  under¬ 
standing  of  the  45-65  age  market  into  a 
publishing  venture  that  has  quickly  won 
broad  advertising  support.  “The  Best 
Years  Guide”  which  rides  as  a  paid  sup¬ 
plement  in  key  market  Sunday  newspap¬ 
ers  made  its  debut  in  October  1980  in  New 
York  area  papers.  With  its  3rd  issue,  in 
October  1981,  it  had  expanded  to  include 
Chicago  and  Los  Angeles.  Starting  in 
February  *82,  “The  Best  Years  Guide” 
will  appear  in  1 3  major  newspapers  in  a 
magazine  format  in  lieu  of  its  previous  tab 
size  and  has  set  a  frequency  of  4  issues  for 
1982. 

“Don’t  look  for  peanut  butter,  or 
cookies  or  laundry  detergent  prospects 
among  the  readers  we  deliver,”  publisher 
Roll  told  E&P.  He  has  documented  evi¬ 
dence  from  SMRB  that  indicates  that  a 
$25,000  household  income  family  with  a 
household  head  under  45  spends  less  on 
quality  high  ticket  items  than  families  in 
that  income  bracket  between  the  ages  of 
45-65.  He  ticks  off  the  reasons  why  they 
can  spend  more  on  such  items  as  gold 
jewelry,  fine  china,  luxury  cars,  foreign 
travel,  etc: 


States  to  Retire  To,”  etc.  focus  the  atten¬ 
tion  of  the  45-65  newspaper  audience  sec¬ 
tor  on  his  inserts.  A  bingo  card  included 
in  each  issue  has  brought  not  only  box  car 
response  but  countless  unsolicited  tes¬ 
timonials  about  the  publication. 

Part-run  insertion 


Spending  reasons 

— All  their  basic  necessities  are  out  of 
the  way. 

— All  the  children  are  grown  and  their 
education  is  provided  for  or  completed. 

— There’s  money  in  the  bank  (and  in¬ 
vestments)  and  more  disposable  income 
than  ever  before. 

— There’s  an  attitude  that  it’s  ‘time  to 
do  it  for  ourselves’ — that  these  are  our 
years,  finally. 

— ^They  are  responsive  to  upscale  pro¬ 
ducts  and  services  ready  and  willing  and 
able  to  buy. 

Advertisers  like  American  Airlines, 
Bache  &  Co.,  Equitable  Money  Market 
Fund,  Lebenthal  &  Co.  along  with  banks, 
steamship  companies,  real  estate  de¬ 
velopers,  etc.  apparently  agree  with 
Roll’s  contention  that  the  supplement  he 
publishes  which  carries  articles  geared  to 
the  interests  of  a  well  heeled  pre¬ 
retirement  audience  is  a  highly  efficient 
means  of  zeroing  in  on  a  relatively  unrec¬ 
ognized  market  segment. 

Roll,  who  is  also  editor  of  “The  Best 
Years  Guide,”  is  the  co-author  with 
Hugh  Downs  of  “The  Best  Years”  (De- 
lacorte  Press-1981),  a  Book-of-the- 
Month  Club  alternate  and  a  Fortune  Book 
Club  selection.  It  was  syndicated  and  ran 
in  serial  form  in  20  major  metro  newspap¬ 
ers.  Roll  believes  that  such  articles  as 
“Deciding  Where  to  Live,”  “Invest¬ 
ments  for  Future  Security,”  “10  Best 


While  the  Guide  will  appear  in  1 3  news¬ 
papers,  it  does  not  appear  in  full  run.  To 
obtain  his  total  projected  circulation  of 
2,600,000  for  the  upcoming  February 
issue  he  has  contracted  for  circulation  in 
only  those  zones  that  meet  his  special 
income  requirements.  With  the  help  of 
the  newspapers’  research  he  has  isolated 
and  pinpointed  the  zip  code  clusters 
covering  heads  of  households  45-65  earn¬ 
ing  at  least  $25,000. 

In  addition  to  the  full  run,  advertisers 
are  offered  3  regional  break  outs — New 
York  area  including  the  New  York  Times 
and  Long  Island  Newsday,  Chicago  via 
the  Tribune  and  Los  Angeles/Orange 
County  where  it  appears  in  the  Los 
Angeles  Times  and  the  Orange  County 
Register.  A  third  regional  called  the 
Travel  Market  Network  combines  the 
New  York,  Chicago  and  Los  Angeles  edi¬ 
tions  for  a  total  of  1 .4  million  circulation. 

While  Roll  is  satisfied  that  newspapers 
provide  him  with  a  “made-to-order” 
vehicle  for  his  publication  which  enables 
him  to  tell  potential  advertisers  that  his 
Guide  doesn’t  have  to  “wait  and  pray  for 
the  target  audience  to  discover  it”  as  it  is 
brought  directly  to  them,  he  is  not  happy 
about  the  stringent  rules  that  require  an 
“advertisement”  slug  to  appear  on  each 
of  his  pages.  He  hopes  that  the  break¬ 
through  by  a  cigarette  advertiser  whose 
innovative  sponsorship  of  a  sports  page 
scoreboard  will  spread  to  his  supplement. 
“It’s  far  more  than  an  advertisement,”  he 
says.  “It’s  a  highly  readable  editorial  fea¬ 
ture  as  well.” 


Book  published 
on  news  writing 


“Some  Coaching  on  Newswriting”  is 
the  title  of  a  new  publication  by  the  Jour¬ 
nalism  Resources  Institute  at  Idaho  State 
University. 

It  has  15  chapters,  each  only  several 
pages  in  length,  on  such  topics  as:  using 
English  appropriate  to  journalism,  with 
emphasis  on  forceful  content;  developing 
leads  and  structuring  the  story;  using 
words  with  a  flair;  quoting  effectively, 
and  other  subjects. 

Copies  are  $3.50  from  the  non-profit 
institute,  or  details  and  a  sample  chapter 
will  be  sent  if  a  self-addressed,  stamped 
envelope  is  supplied.  The  address  is  Box 
8242,  Idaho  State  University,  Pocatello, 
Id.  83209. 
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Blair  Inserts  start  1982 
as  largest  print  medium 

Blair  Inserts  registered  a  14%  circula¬ 
tion  increase  during  the  past  year  to  be¬ 
come  the  “largest  medium  in  print,” 
Robert  Hemm,  president  of  John  Blair 
Marketing,  announced  today. 

Starting  this  month,  the  full-color 
coupon  inserts  offer  a  circulation  of 
38,000,000,  according  to  a  seasonally  ad¬ 
justed  Audit  Bureau  of  Circulation  re¬ 
port.  They  are  now  delivered  as  part  of 
172  Sunday  newspapers  in  132  major  mar¬ 
kets  throughout  the  United  States. 

At  the  start  of  1 98 1 ,  Hemm  noted ,  Blair 
Inserts  were  carried  in  123  Sunday  news¬ 
papers  with  a  combined  circulation  of 
approximately  33,600,000. 

“Consumer  use  of  coupons  at  super¬ 
markets  and  drugstores  is  continuing  to 
climb,”  he  stated.  “Approximately  80% 
of  all  U.S.  households  are  using  coupons 
now  compared  to  fewer  that  60%  in  the 
early  1970’s. 

“More  consumer-product  manufactur¬ 
ers  and  distributors  are  recognizing  the 
value  of  these  attractive,  full-color  inserts 
as  both  an  advertising  and  marketing  tool. 
They  have  proven  extremely  effective  in 
launching  new  products  as  well  as  re¬ 
igniting  interest  in  familiar  ones.” 

He  noted  that  Blair  Inserts  are  the  most 
widely  circulated  medium  printed  by  one 
source  and  available  as  a  single  buy.  Cir¬ 
culation  reports  show  that  it  is  read  by 
70%  of  the  households  in  the  top  100  mar¬ 
kets  throughout  the  country,  as  well  as  in 
66%  of  the  households  in  the  top  200  mar¬ 
kets. 

John  Blair  Marketing  is  a  division  of 
John  Blair  &  Company,  a  New  York 
Stock  Exchange  listed  corporation  spe¬ 
cializing  in  broadcasting,  graphics,  sales 
promotion  and  other  phases  of  com¬ 
munication. 

Ad  production 
costs  hold  steady 

What  did  it  cost  to  produce  a  print 
advertisement  in  1981? 

About  the  same  as  it  did  the  year  be¬ 
fore. 

That’s  the  finding  of  a  survey  of  1981 
print  production  costs,  released  by  Trout 
&  Ries  Advertising.  The  agency  conducts 
the  annual  survey  among  advertisers  in 
the  metropolitan  New  York  region. 

The  1981  survey  shows  the  average 
cost  of  producing  a  1-page,  black-and- 
white  ad  was  $2,830  (up  from  $2,685  in 
1980).  The  cost  of  producing  a  1-page, 
four-color  ad  was  $7,740  (down  from 
$7,950  in  1980).  The  survey  also  reports 
on  costs  for  2-page  spread  units  and  two- 
color  ads. 

In  a  related  question,  advertisers  re¬ 
ported  their  total  production  costs  aver¬ 
aged  15%  of  total  space  costs. 
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Reagan  defends  policies 
to  curb  news  disclosures 


By  George  Brandon 

Defending  his  efforts  to  crackdown  on 
government  officials  leaking  classified 
national  security  information.  President 
Reagan  refused  to  rule  out  the  use  of  lie 
detectors  to  plumb  the  source  of  unautho¬ 
rized  leaks. 

The  President  was  asked  during  his 
seventh  full-scale  news  conference  Janu¬ 
ary  19  whether  he  will  use  “all  legal 
means,  including  lie  detectors,”  to  ferret 
out  the  source  of  leaks  of  classified  in¬ 
formation.  In  reply,  Reagan  refused  to 
discuss  specific  measures  he  might  autho¬ 
rize  in  probes  of  leaks,  saying  only  that 
William  Clark,  his  recently  appointed 
national  security  adviser,  “is  drawing  up 
some  specifics  of  that  kind.” 

Reagan  said  any  such  investigative 
approaches  would  be  “within  the  law, 
and  they'll  have  to  be  judged — what  par¬ 
ticular  things  are  done — will  be  judged  on 
the  individual  case.  It  will  not  interfere 
with  our  determination  to  have  an  open 
administration  present  information  that 
properly  belongs  to  the  press,"  the  Presi¬ 
dent  said.  “But  we  must  stop  that  leak 
which  .  .  .several  times  has  really  en¬ 
dangered  things  that  we  were  trying  to 
accomplish  .  .  .We  will  certainly  pro¬ 
tect  the  constitutional  rights  of  our 
citizens.” 

In  response  to  a  follow-up  question  la¬ 
ter,  Reagan  acknowledged  that  in  “one 
agency  of  the  government  right  now — a 
major  agency — there  are  some  people 
voluntarily  taking  (lie  detector  tests)  be¬ 
cause  they  themselves  knew  that  they 
had  association  with  and  knowledge  of  a 
tremendous  leak  that  occurred.” 

Presumably,  Reagan  was  referring  to 
the  Pentagon,  where  Deputy  Defense 
Secretary  Frank  C.  Carlucci  himself  took 
a  lie  detector  test  after  ordering  others  to 
submit  to  it.  Carlucci  and  other  members 
of  the  Defense  Resource  Board  took  the 
test  in  an  investigation  launched  after  the 
Washington  Post  reported  details  of  a 
board  meeting  in  which  a  researcher  esti¬ 
mated  Reagan's  plan  to  beef  up  U.S.  de¬ 
fense  efforts  might  cost  $750  billion  more 
than  had  been  projected. 

Aside  from  the  steps  he  may  authorize 
to  enforce  his  January  12  directive  on 
national  security  leaks,  Reagan  also 
addressed  press  concerns  about  a 
memorandum  sent  to  senior  administra¬ 
tion  officials  January  6  by  James  A.  Baker 
III,  White  House  chief  of  staff. 

The  President  was  asked  if  the  Baker 
memo  directing  administration  officials 
to  clear  in  advance  television  appear¬ 
ances  and  major  print  interviews  with  the 
White  House  “give  the  perception  of  you 


having  a  closed  administration,  or 
if.  .  .this  directive  might  have  a  chilling 
effect  on  reporters'  efforts  to  gather  the 
news.” 

“No,  1  don't  believe  so,”  Reagan  re¬ 
sponded.  “All  we're  doing  is  what  every 
administration  before  us  had  done — and 
we  hadn't  been  doing.  It's  simply  the 
case,  so  that  we  all  know  what  is  going 
on  .  .  .”  Reagan  said  the  Baker  memo  is 
aimed  only  at  coordinating  and  clarifying 
the  position  the  Administration  takes  on 
issues,  not  cutting  off  the  flow  of  informa¬ 
tion  to  reporters. 

“We've  seen  the  situation  when  it 
would  have  been  very  .  .  .educational 
for  the  people,  and  advantageous  for  us,  if 
two  or  three  particular  issues  could  have 
been  brought  before  the  public,”  the 
President  said.  “And  because  of  not 
checking  with  each  other  we  found  three 
separate  departments  all  going  at  once 
with  statements  ...” 

Though  the  Baker  memo  drew  less  ini¬ 
tial  attention  from  reporters  than  the  pub¬ 
licly  announced  plan  to  crack  down  on 
national  security  leaks,  it  gave  rise  to 
fears  among  the  Washington  press  corps 
that  even  routine  contacts  with  agency 
officials  would  come  under  White  House 
scrutiny.  It  also  led  to  confusion  among 
agency  staff  and  even  some  public  affairs 
officers,  who  were  not  sure  how  far  the 
White  House  wanted  to  go  in  “coordinat¬ 
ing”  the  scheduling  of  press  contacts. 

Following  is  the  pertinent  paragraph  in 
the  original  Baker  memo  distributed  to 
cabinet  secretaries,  agency  heads  and 
senior  White  House  officials; 

“Specifically,  it  is  requested  that 
whenever  you,  or  anyone  under  your 
jurisdiction,  receives  an  invitation  for  an 
interview  on  a  Sunday  talk  show,  morn¬ 
ing  network  television.  Nightline, 
McNeil-Lehrer  or  other  major  press 
appearance  (including  print  interviews), 
that  you  consult  with  the  White  House 
prior  to  your  acceptance.” 

The  Baker  language  later  was  included 
in  a  directive  addressed  to  the  top  staff 
and  administrators  of  the  Department  of 
Agriculture  by  Assistant  Agriculture 
Secretary  John  Ochs.  In  the  Department 
of  Commerce,  Public  Affairs  Director 
Mary  Nimmo  attached  the  Baker  memo 
to  her  own  asking  staff  to  pay  closer 
attention  to  coordinating  major  press 
appearances.  It  also  was  disseminated  to 
staff  in  other  cabinet  departments  and 
some,  but  not  all,  federal  agencies. 

The  White  House  memo  led  to  confu¬ 
sion  among  agency  public  affairs  officers, 
so  much  so  that  White  House  Com¬ 
munications  Director  David  R.  Gergen, 
who  reportedly  drafted  the  Baker 


memo — convened  a  special  meeting  of 
top  government  public  information  spe¬ 
cialists  the  evening  of  January  18  to  clar¬ 
ify  the  memo’s  intent. 

According  to  Nimmo  of  Commerce, 
the  confusion  resulted  from  uncertainty 
over  what  constitutes  a  major  press 
appearance  and  the  timing  of  the  Baker 
memo  arriving  almost  simultaneously 
with  the  President’s  announcement  of  the 
directive  on  leaks  of  national  security  in¬ 
formation. 

There  were  reports  of  some  depart¬ 
ment  officials  going  beyond  the  terms  of 
the  Baker  memo  and  requiring  prior 
clearance  of  routine  staff  contacts  with 
the  press.  Nimmo  said  that  in  the  absence 
of  clarification  from  the  White  House  , 
“people  wanted  to  err  on  the  side  of  the 
overly  complying.” 

In  the  meeting  with  government  com¬ 
municators,  Gergen  “gave  a  much  clear¬ 
er  reading,”  Nimmo  said.  According  to 
Nimmo,  Gergen  explained  that  policy  of 
prior  clearance  of  press  contacts  was  not 
meant  to  apply  to  routine  interviews  with 
broadcast  and  print  reporters,  but  rather 
only  to  the  major  television  appearances 
listed  and ,  for  print  reporters,  “a  Sperling 
breakfast  or  National  Press  Club  appear¬ 
ance.”  Godfrey  Sperling  of  the  Christian 
Sciennce  Monitor  for  years  has  brought 
together  Washington  reporters  and  offi¬ 
cials  for  informal  discussions  over  break¬ 
fast. 

“There  was  a  question  whether  this 
applied  to  a  (telephone)  call  from  the  New 
York  Times,"  Nimmo  said.  “The  answer 
now  is  no.” 

The  effects  of  the  administration’s  two- 
headed  effort  to  tighten  the  reins  on  in¬ 
formation  management  were  not  im¬ 
mediately  obvious  among  the  Washing¬ 
ton  press  corps. 

Jack  Nelson,  Los  Angeles  Times 
bureau  chief,  said  he  noticed  a  difference 
in  contacts  with  his  sources  since  the 
Baker  memo  went  out.  “Some  people 
who  had  been  returning  your 
calls  .  .  .they’re  not  now,”  Nelson  said. 

Walter  Mears,  Washington  bureau 
chief  for  Associated  Press,  said  he  has  not 
heard  of  his  reporting  staff  encountering 
new  obstacles  as  a  result  of  the  Baker 
memo. 

Quoting  unnamed  “White  House 
sources”  and  “White  House  officials,” 
Nelson  reported  in  the  Los  Angeles 
Times  that  President  Reagan  originally 
had  planned  to  bar  all  background  and 
off-the-record  briefings  by  administration 
officials.  Nelson’s  sources  also  said  the 
President  wanted  to  bar  all  contacts  with 
the  media  unless  they  were  cleared  with 
the  White  House  in  advance,  not  just 
“major”  appearances. 

The  Times  story  said  some  White 
House  officials  who  believed  such  a  poli¬ 
cy  would  be  unenforceable  and  a  political 
mistake  convinced  Reagan  not  to  issue 
the  drastic  order. 


EDITOR  &  PUBLISHER  for  January  23.  1982 


21 


A  REPORT  FROM  THE  WALL 


The  following  letter,  reprinted  from  The  Wall  Street  Journal  of  January  1 1, 1982,  continues  a 
custom  of  reporting  to  the  Journal  reader.  It  reflects  our  conviction  that  publishing  the  Journal  is  a 
public  trust,  and  that  we  are,  first  and  foremost,  accountable  to  our  readers. 


lo  the  readers  of  The  Wall  Street  Journal: 

We  want  to  start  the  new  year  by  thanking  you  for 
your  continuing  support  and  encouragement.  We  also 
want  to  give  you  a  progress  report  on  the  journal’s  future 
plans,  a  custom  begun  five  years  ago,  and  to  tell  you  why 
this  new  year  will  be  a  special  one  for  us. 

The  Wall  Street  journal’s  parent  company,  Dow 
Jones  &.  Q). ,  will  be  celebrating  its  centennial  this  year. 
It  was  founded  by  two  New  England  newspapermen, 
Charles  Dow  and  Edward  Jones,  in  1882  to  deliver 
hand-written  news  bulletins  by  messenger  to  Wall 
Street  clients.  Seven  years  later  The  Wall  Street  Journal 
was  started,  as  a  four-page  afternoon  newspaper  priced 
at  two  cents  a  copy. 

A  100th  anniversary  is  an  appropriate  time  to  share 
with  you  what  the  Dow  Jones  and  Journal  purpose  has 
been,  what  we  think  they  have  accomplished  and 
where  they  aim  to  go  in  the  future. 


_ PUBLIC  TRUST. _ 

We  believe,  as  did  the  company’s  founders,  that 
publishing  a  newspaper  is  a  public  trust.  Our  function  is 
to  provide  information  to  help  readers  make  important 
economic  and  political  judgments;  our  obligation  in 
performing  that  function  is  to  be  accurate  and  fair,  to 
continue  to  earn  your  confidence. 

Our  experience  is  that  the  pursuit  of  excellence  in 
performing  this  public-service  function  gives  rise  to 
growth  and  economic  success.  This  in  turn  produces  the 
earnings  resources  that  enable  us  to  improve  the  Journal 
and  try  to  serve  you  even  more  effectively.  The  recent 
record  continues  to  demonstrate  that  relationship. 

Within  the  past  18  months  the  Journal  added  a 
second  section  with  its  own  “front  page”  and  interna¬ 
tional  news  pages.  The  paper  added  a  daily  op-ed  page  in 
1981.  Coverage  of  marketing,  real  estate,  technology, 
small  business  and  regional  trends  was  improved.  Many 
other  beats  were  strengthened.  To  improve  delivery, 
new  printing  plants  were  built  in  Iowa,  Ohio  and 
Pennsylvania  last  year,  bringing  the  Journal’s  national 


network  of  printing  plants  to  14. 

This  was  accompanied  by  a  circulation  growth  to 
more  than  2  million,  the  largest  of  any  American 
newspaper.  In  the  past  five  years  Journal  circulation  has 
risen  over  35%,  or  by  about  523,000;  this  was  during  a 
period  when  most  other  newspapers  and  magazines 
struggled  to  stay  even. 

We  will  continue  in  1982  to  tr>'  to  provide  even 
more  useful  news  coverage,  tailored  to  serve  your  needs 
and  interests.  News  bureaus  were  opened  in  the  past 
year  in  Houston,  Denver  and  Mexico  City,  bringing  the 
Journal’s  domestic  and  foreign  news  bureau  network  to 
26.  Additional  bureaus  are  planned  this  year  in  the  U.S. 
and  abroad.  The  effort  to  improve  delivery  service  will 
continue  with  the  opening  of  new  printing  plants  this 
year  in  Georgia,  North  Carolina  and  a  second  Texas 
location,  bringing  the  total  to  17. 


A  HISTORY  OF  INNOVATION. 

The  Wall  Street  Journal  had  an  influential  but 
modest-sized  audience  during  the  first  half-century  of  its 
existence,  first  under  Dow  and  Jones  and  then,  after 
they  sold  the  company,  under  Bostonian  Clarence  W. 
Barron  and  his  successors.  Its  circulation  was  50,CX)0  at 
the  time  of  World  War  II.  It  was  then  that  the  Journal 
began  to  change  into  the  paper  that  it  is  today — and  to 
grow.  The  principal  architect  was  the  late  Barney 
Kilgore,  an  innovative  editor  from  Indiana,  later  chief 
executive  of  Dow  Jones. 

He  broadened  the  definition  of  business  news,  and 
the  Journal’s  contents.  He  insisted  that  business  news 
needn’t  be  dull,  that  it  could  be  made  understandable 
and  lively  to  a  wide  audience.  And  that  “news”  included 
trends  and  issues,  not  just  “what  happened  yesterday” — 
a  revolutionary  idea  at  the  time.  Another  revolutionary 
concept  of  his  was  that  the  reader  in  Portland,  Maine, 
and  the  reader  in  Portland,  Oregon,  wanted  and  needed 
the  same  business  news.  This  led  to  nationwide  printing 
and  distribution.  Later  the  Journal’s  coverage  was  fur¬ 
ther  broadened  to  include  social  issues,  science,  medi- 
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cine,  education,  new  cultural  fields  and  other 
subjects — on  the  theory  that  the  business  reader’s  pri¬ 
mary  working-day  interest  might  be  his  or  her  career  and 
ptKketbook,  but  our  readers’  interests  certainly  did  not 
stop  there. 

Through  the  years,  the  chief  goal  of  the  Journal 
and  Dow  Jones  has  never  been  to  be  biggest,  but  rather 
to  be  best  in  the  business  news  field — to  excel  in  the 
quality  and  usefulness  of  the  information  and  service 
provided  to  you.  Our  purpt^se  has  been  to  serve  our 
readers  and  our  stKiety  well.  As  Dow  Jones  enters  its 
centennial  year  we  are  moved  to  pause  and  reflect  with 
you  on  what  the  company  and  the  Journal  may  have 
achieved. 


AWARENESS  AND  ADVANCEMENT 

We  like  to  think  that  to  the  extent  we  have  made 
business  news  understandable,  even  popularized  it  in 
some  respects,  we  have  made  knowledge  of  how  our 
economy  works  more  widely  accessible.  We  have  tried 
to  take  business  issues  out  of  the  world  of  the  arcane  and 
esoteric,  strip  them  of  their  mysteries  and  enable  any  of 
us  to  understand  what’s  going  on. 

We  like  to  think  that  more  readily  available 
knowledge  and  awareness,  in  turn,  opened  up  more 
opportunities  and  advancement  to  employes  and  em¬ 
ployers,  entrepreneurs  and  professionals,  young  and 
old.  Perhaps,  by  making  accurate  information  widely 
available  and  by  spreading  understanding.  The  Wall 
Street  Journal  and  Dow  Jones’  other  publications  have 
played  some  part  in  the  unprecedented  growth  of 
American  business  and  the  American  economy  in  the 
past  century.  And  in  the  personal  fulfillment  this  may 
have  occasioned  in  many  of  our  readers’  lives.  We  would 
like  to  think  so. 

We  have  been  helped  immeasurably  by  the  envi¬ 
ronment  of  freedom  in  which  the  Journal  and  the 
American  media  operate.  We  all — our  society  as  well  as 
the  press — have  a  great  stake  in  working  to  advance  the 
principles  of  a  free  press  and  to  protect  it  from  rising 
threats  of  infringement  on  legislative,  judicial  and  other 
fronts. 

In  a  letter  to  Wall  Street  Journal  readers  two  years 
ago  we  made  some  comments  on  this  issue.  We  think  it’s 
timely  to  restate  those  thoughts  in  this  centennial  year 
as  we  reflect  on  our  history  and  lotik  toward  the  future. 


THE  ROLE  OF  THE  FREE  PRESS. 


We  said  then: 

•  All  the  talk  about  First  Amendment  rights  of  the 
press  is  not  about  special  privileges  for  newspaper 
reporters  and  publishers,  but  about  rights  of  the 
public — the  right  to  be  kept  informed,  the  right  of  the 
governed  to  have  a  surrogate  watching  the  governors. 
The  First  Amendment  wasn’t  drafted  for  the  publishers’ 
benefit  but  for  the  public’s. 

•  And,  when  the  Founding  Fathers  provided  for  a 
free  press,  when  Thomas  Jefferson  and  before  him  John 
Milton  argued  for  press  freedom,  they  certainly  never 
assumed  the  press  would  always  perform  well  and  act 
responsibly,  would  always  know  the  truth  and  tell  the 
truth.  In  light  of  the  low-quality  press,  the  propaganda 
sheets  of  their  day,  they  assumed  we  would  have  to  suffer 
a  gocxJly  share  of  fools  and  rogues  in  the  press.  But  they 
believed  that  through  diversity,  out  of  the  vast  welter  of 
conflicting  ideas  that  would  be  put  before  the  public, 
the  truth  would  emerge.  And  that  it  would  emerge  more 
effectively  than  through  any  efforts  to  impose  standards 
of  truth  from  the  outside  or  through  any  other  means  yet 
devised.  The  evidence  over  200  years — at  the  local 
courthouse  level  as  well  as  at  the  broader  levels  of 
Vietnam  and  Watergate — is  that  the  truth  does  indeed 
emerge  in  this  fashion. 

As  we  kx>k  to  1982  and  the  future,  we  are  acutely 
aware  that  The  Wall  Street  Journal  and  Dtiw  Jones  will 
be  able  to  serve  you  in  the  years  ahead  only  if  they 
continue  to  merit  your  trust.  We  are  committed  to 
earning  and  re-eaming  that  trust,  day  in  and  day  out. 

As  1982  begins,  our  editors,  the  other  members  of 
the  staff  and  those  who  work  to  serve  you  in  the 
prcxluction,  distribution,  sales  and  other  departments 
all  join  me  in  wishing  you  and  your  families  a  healthy 
and  happy  New  Year. 

Cordially, 


Chairman  and  Chief  Executive,  Dow  Jones  &.  Co. 

Publisher,  The  Wall  Street  Journal 


!  NEWSPEOPLE 

Cheryl  Daly  was  appointed  director, 
corporation  information,  CBS,  in  a  prom¬ 
otion  from  associate  director,  internal 
communications,  corporate  information. 
Earlier  she  was  manager  of  press  services 
for  CBS  Radio  Division. 

*  *  * 

Vicki  Quade,  who  worked  for  news¬ 
papers  throughout  Illinois  nearly  10 
years,  joined  the  American  Bar  Associa¬ 
tion  Journal  in  Chicago  as  a  reporter  for 
its  Lawscope  and  Bar  Leader  national 
publications. 

*  *  * 

New  reporters  at  the  Rocky  Mountain 
News  include: 

Bob  Diddlebock,  formerly  with  the 
HirtI  Dunning  Fort  Lauderdale  Sun-Sentinel  and  News', 

CINCINNATI  POST  EDITORS  CHANGE —  HirtI,  a  mainstay  in  operations  JOAN  Lowy,  formerly  of  the  Washiuftton 

of  the  Cincinnati  Post  for  nearly  four  decades,  has  retired  as  managing  editor  Star',  Mark  Thomas,  previously  with  the 

and  Thomas  E.  Dunning  is  his  successor.  Denver  bureau  of  the  Associated  Press 

Carole  L.  Phillips  succeeds  Dunning  as  assistant  managing  editor  for  news  the  Boulder  Daily  Camera',  Marjie 

and  Robert  L.  Kraft  succeeds  Phillips  as  news  editor.  Carlin,  who  was  with  the  Pittshurfih 

HirtI  had  been  a  reporter,  columnist,  and  held  successive  editing  posts  Press  as  arts  and  feature  writer  for  15 

before  being  named  managing  editor  seven  years  ago.  Dunning  has  served  as  years  and  the  Albuquerque  Tribune,  as 

assistant  managing  editor  for  news  since  joining  the  Post  in  1 977.  Before  that,  feature  editor  about  five  years;  Kevin 

he  was  Sunday  editor  of  the  Knoxville  (Tenn.)  News-Sentinel  and  state  and  Flynn,  who  was  a  reporter  and  city  edi- 

city  editor  of  the  Evansville  (Ind.)  Courier.  Phillips  and  Kraft  have  been  with  tor  at  the  Gloucester  County  Times, 

the  Post  since  1977.  Woodbury,  N.J. 

■  *  *  ♦ 


Three  new  staffers  with  Times 
Graphics.  Inc..  Vineland.  New  Jersey, 
include: 

D()DIE  Wagner,  formerly  a  reporter 
for  the  Spokane  Chronicle,  joined  the 
Millville  Daily  as  a  general  assignment 
reporter. 

Debra  Stone,  formerly  with  the  St. 
Paul  Pioneer  Press,  moved  to  the  Vine- 
land  Times  Journal  as  a  general  assign¬ 
ment  reporter. 


A 

19thcentur 
concert  hall 
thrives  in 
Worcester. 


Hear  one  of  the  most  acousti¬ 
cally  perfect  concert  halls  in  the 
world.  Mechanics  Hall  in  Cen¬ 
tral  New  England.  Where  we 
don’t  want  you  to  miss  a  thing. 

WDRCE:5rER 

lELEiGRAM 

&cGAZETTE 

Represented  by  C.W.O.  &  0. 


Frank  Haraway,  Denver  Post  sports 
writer,  retired  after  44  years  on  the  job. 
During  his  retirement,  he  will  cover  local 
sports  for  Sports  Illustrated  and  The 
Sport  inf’  News. 

*  *  * 

John  A.  Stark  joined  Reuters  News- 
wire  Service  on  the  financial  desk  of  its 
Chicago  news  bureau.  He  formerly  was 
Chicago  bureau  chief  for  two  Chilton 
business  magazines  and  reported  news 
and  sports  for  three  Ohio  dailies. 

*  *  * 

Terrance  Sutherland  was  named 
group  account  manager  at  Olympic 
Advertising,  New  York,  from  ad  direc¬ 
tor,  Columbia  Daily  Spectator,  Columbia 
University.  He  replaces  Diane  Hintz, 
who  resigned. 


Wayne  A.  Danielson,  professor  of 
journalism  and  computer  sciences,  is  now 
the  Jesse  H.  Jones  Professor  in  Journal¬ 
ism  at  the  University  of  Texas  at  Austin. 
*  * 

Charles  E.  Ziolkowski,  a  member 
of  the  Merced  (Calif.)  Sun-Star  advertis¬ 
ing  staff  since  1979,  has  been  named  retail 
advertising  manager,  replacing  Robert 
E.  Olson  ,  who  became  group  advertising 
manager. 

Neuharths  divorce 

Former  Florida  State  Senator  Lori  Wil¬ 
son  and  Allen  H.  Neuharth,  chairman  and 
president  of  Gannett  Co.,  Inc.,  have 
obtained  a  divorce  decree  under  Florida’s 
no-fault  law.  The  couple  was  married  De¬ 
cember  31,  1973. 


KLURFELD 


A  member  of  the  1970  Newsday  Pulitzer 
Prize  investigative  team,  Jim  Klurfeld  now 
directs  the  newspaper’s  eight-person  Wash- 
%  ington  bureau.  Frequent  result:  exclusives  for 
Newsday  .  .  .  and  Times-Post. 
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Otto  J.  Stach,  with  the  Santa  Bar¬ 
bara  (Calif.)  News-Press  since  1%7,  was 
named  retail  advertising  manager.  Also, 
Kit  Jones  was  named  administrative 
assistant  to  Stach  and  Paul  Acheson’s 
title  was  changed  to  marketing  services 
manager  from  market  research  manager. 

♦  *  * 

Richard  Jester  is  the  new  art  director 
of  Oregon  Magazine,  Portland.  Jester 
was  art  director/manager  of  the  Washing¬ 
ton  Star  when  the  newspaper  ceased  pub¬ 
lication. 

*  ♦  * 

James  A.  Hammock,  formerly 
marketing  services  director  of  The  Dis¬ 
patch  Printing  Co.,  Columbus,  Ohio,  was 
appointed  to  the  newly  created  position 
of  director  of  Dispatch  electronic  in¬ 
formation  systems.  His  responsibilities 
include  directing  the  electronic  pub¬ 
lishing  process  and  development  of  new 
cable  tv  services. 

♦  ♦  * 

David  L.  Bauer  joined  the  Miami 
News  as  director  of  technology.  He  was 
editorial  systems  manager  for  the  Cincin¬ 
nati  Enquirer  and  Post. 

♦  ♦  * 

Robert  Goldsborough,  editor  of  the 
Chicago  Tribune  Sunday  Magazine  since 
1975,  has  been  named  executive  editor  of 
Advertising  Age  Magazine/Section  2, 
which  will  debut  early  in  1982. 

*  * 

Staff  changes  announced  at  Booth 
Newspapers,  include: 

D.  Gunnar  Carlson  was  named  edi¬ 
tor  of  the  Saginaw  (Mich.)  News  from 
metropolitan  editor  of  the  Muskegon 
(Mich.)  Chronicle. 

Richard  W.  Fitzgerald,  formerly 
the  Chronicle  news  editor,  moves  to  Carl¬ 
son's  former  post. 

Susie  Eaton  Hopper,  Chronicle 
graphics  editor,  was  named  news  editor 
in  Muskegon  and  in  charge  of  the  overall 
graphics  and  design  of  the  paper. 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  investment  as  little  as  $1 5.(XX),  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community,  a 
lower  power  TV  Station,  with  character  oen- 
erator  for  local  news  and  advertising  will 
transmit  over  1 5  to  30  miles.  No  FCC  cross 
ownership  proposal  SeeEdItor  and  Pub- 
llihar  Sept.  26th  feature  article  on  - 

LPTV.  We  prepare  you  complete  FCC  t 
Application.  Two  week  delivery.  s 

Edward  M.  Johnson  ^  ^ 
&  Associatos,  Inc. 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D  C.  (202)  775-1802 


Reppert 


George  E.  Condon  Jr.,  San  Diego 
Union  politics  writer,  was  named  assis¬ 
tant  bureau  chief  of  the  Copley  News  Ser¬ 
vice  Washington  bureau  effective  Febru¬ 
ary  1.  Condon  joined  the  Union  four 
years  ago  and  has  covered  local,  state  and 
national  politics.  Previously,  Condon 
was  the  state  capitol  bureau  chief  for  the 
Cleveland  Plain  Dealer. 

«  «  * 

Jerry  Reppert,  editor  of  the  Anna 
Gazette-Democrat,  became  president  of 
the  Illinois  Press  Association  January  1. 
He  succeeded  Bill  Schroeder,  presi¬ 
dent  of  Lakeland  Publishers.  Grayslake. 
The  new  president  is  editor  of  the  news¬ 
paper  his  family  has  owned  since  the  30s. 


Reuters  appoints 

John  L.  Stephens,  business  manager, 
was  appointed  managing  editor  North 
America  for  Reuters  news  service,  suc¬ 
ceeding  Desmond  Maberley,  who  was 
named  editor  and  continues  as  acting 
manager  N.A. 


^\comes- 


Jerry  G.  Byrne,  circulation  super¬ 
visor  for  the  Scripps  League  Newspapers 
since  1979,  was  promoted  to  circulation 
director  in  charge  of  circulation  policies 
and  procedures.  Previously  he  was  cir¬ 
culation  manager  at  the  Santa  Maria 
(Calif.)  Times,  a  Scripps  League  paper 
and  earlier  was  in  circulation  with  several 
other  newspapers. 

*  *  * 

Mike  Kelly,  with  the  Omaha  World- 
Herald  for  1 1  years  in  a  variety  of  beats, 
was  named  sports  editor.  Bob  Tucker,  a 
17-year  veteran  with  the  paper,  was 
named  assistant  sports  editor. 

•  *  * 

Sanders  H(X)K  was  named  publisher 
of  the  Bismarck  (N.D.)  Tribune  effective 
January  I,  by  A.  Glenn  Sorlie.  retiring 
publisher  and  president  of  the  Bismarck 
Tribune  Company.  Hook  has  been  gener¬ 
al  manager  of  the  Tribune  since  1978  and 
before  that  was  general  manager  of  the  La 
Crosse  (Wise.)  Tribune  for  five  years. 

Sorlie,  who  has  been  publisher  of  the 
newspaper  since  l%2  and  president  since 
1973,  will  continue  to  head  the  company. 

(Continued  on  page  26) 
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Notes  on  people 


Super  Bowl  writers 


Twenty-seven  sports  journalists  who 
have  covered  all  16  Super  Bowl  games, 
including  the  January  24  Super  Bowl 
XVI,  in  the  Pontiac  Silverdome,  were 
honored  during  a  special  media  reception 
January  20.  The  event  was  staged  at  the 
Henry  Ford  Museum,  Greenfield  Village, 
Dearborn. 

Sports  writers  honored  were:  John 
Biever,  Milwaukee  Journal;  Vernon 
Biever,  Port  Washington  (Wis.)  Ozaukee 
Press;  Si  Burick,  Dayton  Daily  News; 
Robert  Burnes,  St.  Louis  Globe- 
Democrat;  Dick  Conner,  Denver  Post; 
Art  Daley,  Green  Bay  Press  Gazette;  Mel 
Durslag,  Los  Angeles  Herald-Examiner; 
Malcolm  Emmons,  Delaware  (Ohio) 
Gazette;  Larry  Selser,  Buffalo  Evening 
News;  Jerry  Green,  Detroit  News;  Walter 
looss.  Sports  Illustrated;  Jerry  Izenberg, 
Newark  Star-Ledger;  Ray  Kelly,  Cam¬ 
den  (N.J.)  Courier-Post. 

Also,  Dave  Klein,  Newark  Star- 
Ledger;  Bud  Lea,  Milwaukee  Sentinel; 
Augie  Lio,  Passaic  (N.J.)  Herald-News; 
Will  McDonough,  Boston  Globe;  Nor¬ 
man  Miller,  New  York  Daily  News;  Keith 
Morris,  Sports  Illustrated;  Jim  Murray 
and  Bob  Oates,  Los  Angeles  Times;  Ed 
Pope,  Miami  Herald;  John  Steadman, 

STARTING  A 
SKIP-DELIVERY 
PROGRAM TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  will  analyze 
your  market,  recommencj 
the  most  cost-efficient  (de¬ 
livery  and  show  you  how 
to  do  it . . .  Right  the  First 
Time! 

Save  valuable  time  and 
money.  Call  the  Circula¬ 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  556-4460. 

TM© 
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Baltimore  News-American;  Dick 
Raphael,  Mickey  Palmer,  photographers, 
freelance;  Cooper  Rallow,  Chicago  Tri¬ 
bune,  and  John  Seguin,  Canadian  Broad¬ 
casting  Corporation. 

The  reception  was  sponsored  by 
Stroh’s  Brewery. 

C.  Thomas  Hardin 

The  first  of  six  distinguished  journalists 
to  visit  Colorado  State  University  under  a 
year-long  journalist-in-residence  prog¬ 
ram  is  C.  Thomas  Hardin,  director  of 
photography  at  the  Courier-Journal  and 
Louisville  Times. 

Hardin,  a  Pulitzer  Prize  jurist  and 
award-winning  photojournalist,  will 
spend  three  weeks  in  residence  during 
February . 

Other  visitors  during  the  spring  term 
are:  Mary  Dedinsky,  night  city  editor, 
Chicago  Sun-Times,  and  Richard  Foster, 
Washington-based  editorial  writer  for  the 
Des  Moines  Register  and  Tribune.  De¬ 
dinsky  will  serve  as  reporter-in-residence 
from  March  22  to  April  1 1  and  Foster  will 
be  editorial  writer-in-residence  from 
April  18  to  May  8.  Dr.  David  Clark,  chair¬ 
man  of  the  CSU  journalism  department  at 
Fort  Collins,  said  the  program  is  designed 
to  add  depth  to  students’  knowledge  of 
newspaper  editing  and  production. 

Jack  Sauer 

Jack  Sauer,  chief  photographer  of  The 
Day,  New  London,  (Tonn.,  left  Lawrence 
and  Memorial  Hospitals  January  9,  near¬ 
ly  three  months  after  a  plane  crash  left 
him  unconscious  with  multiple  injuries. 

Sauer  sustained  a  severe  injury  to  his 
brain  stem,  a  fractured  left  shoulder  and  a 
collapsed  left  lung.  He  is  able  to  eat  solid 
food  on  his  own,  but  must  take  in  liquids 
by  a  tube  through  his  abdominal  wall  be¬ 
cause  of  swallowing  difficulties.  His 
voice  is  husky  as  one  vocal  chord  remains 
paralyzed  and  he  has  difficulty  focusing 
his  left  eye.  Sauer  walked  the  hospital 
corridors  and  worked  out  on  an  exercise 
bicycle  to  regain  use  of  muscles  lost  be¬ 
cause  of  the  brain  injury.  His  recovery 
may  take  a  year. 

Sauer  says  that  all  he  remembers  about 
the  accident  is  seeing  the  plane  hit  trees 
near  the  site  of  the  house  fire  he  was 
photographing. 

Lori  Shapiro 

Lori  Shapiro  is  the  first  graduate  of  the 
Newspaper  in  Education  program  in  the 
School  of  Education  and  Allied  Profes¬ 
sions  at  the  University  of  Miami,  Coral 
Gables.  She  took  courses  leading  to  a 
Bachelor  of  Science  in  Selected  Studies, 


Lori  Shapiro 


Newspaper  Educator  degree.  The  prog¬ 
ram  included  work  in  educaton,  journal¬ 
ism,  business  and  an  internship  at  the 
Miami  Herald. 

Jenny  Still,  a  reporter  on  the  Natal  Wit¬ 
ness  in  Pietermaritzburg,  South  Africa, 
began  the  graduate  Newspaper  in  Educa¬ 
tion  program  leading  to  a  Master's  De¬ 
gree  this  past  fall  and  will  complete  work 
this  summer. 

The  Newspaper  in  Education  degree 
program  was  created  by  Dr.  Arnold  B. 
Chenney ,  professor  of  education  who  has 
conducted  monthly  NIE  workshops  at 
the  Miami  Herald  for  ten  years.  The  uni¬ 
versity  is  the  only  one  offering  a  degree 
program  in  newspaper  education. 


Newspeople 

(Continued  from  page  25) 


Amy  J.  Eisman  was  named  general 
assignments  editor  of  the  Dallas  Times 
Herald.  She  joined  the  paper  from  the 
Baltimore  News-American,  where  she 
was  assistant  city  editor. 

Candace  Talmadge  and  Scott  Tic- 
ER  joined  the  Times  Herald  as  business 
writers. 

*  3k  Jk 

William  H.  Klusmeier,  formerly 
advertising  director  and  assistant  to  the 
publisher  of  the  Austin  (Tex.)  Citizen, 
was  named  Kerrville  (Tex.)  Daily  Times 
advertising  and  marketing  director. 

:k  3k  3k 

Phyllis  White  of  the  display  adver¬ 
tising  staff  of  the  Pauls  Valley  (Okla.) 
Daily  Democrat  was  promoted  to  adver¬ 
tising  manager  to  succeed  Roger  Foil, 
now  general  manager. 

3k  *  ♦ 

Linda  Pursell  was  named  president 
of  Dissly  Research  Corporation,  a  sub¬ 
sidiary  of  the  Courier-Journal  and  Louis¬ 
ville  Times  Company.  She  has  been  ex¬ 
ecutive  vicepresident  the  past  three 
years. 

♦  ♦  3k 

Fred  C.  Temby  is  the  new  general 
manager  of  the  Bedford  (Ind.)  Times- 
Mail.  He  came  up  through  the  production 
ranks  of  the  Paterson  (N.J.)  News,  most 
recently  as  production  director  and  has 
also  served  the  Allbritton  group  as  a 
corporate  troubleshooter  and  operations 
manager  since  1977. 
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Former  Hearst  CEO 
dead  at  67 

John  R.  Miller,  67,  retired  president 
and  chief  executive  officer  of  The  Hearst 
Corporation,  died  in  New  York  Hospital, 
Manhattan,  January  5.  During  his  pres¬ 
idency,  Miller  stimulated  extensive  reor¬ 
ganization  of  the  corporation  leading  to 
Hearst' s  most  vigorous  acquisition  prog¬ 
ram  in  more  than  30  years. 

Since  retirement  in  January,  1979,  Mil¬ 
ler  served  as  vicechairman  of  the  board  of 
the  corporation,  chairman  of  its  finance 
committee  and  of  the  National  Magazine 
Company  Limited,  Hearst’s  subsidiary  in 


Deaths 


ELDEN  E.  RAWLINGS,  47,  since 
1980  director  of  the  H.  H.  Herbert  School 
of  Journalism  at  the  University  of  Okla¬ 
homa,  died  December  25  of  a  heart 
attack.  Before  assuming  the  Oklahoma 
position,  Rawlings  was  chairman  of  the 
department  of  communication  at  the  Uni¬ 
versity  of  Miami.  Earlier  he  was  on  the 
faculty  of  Texas  Christian  University, 
Fort  Worth,  and  several  other  universi¬ 
ties,  as  well  as  a  Fulbright  lecturer  at  the 
University  of  the  West  Indies,  Kingston, 
Jamaica. 

F.  F.  McNAUGHTON,  91,  a  veteran 
of  60  years  in  newspaper  publishing  and 
broadcasting,  died  December  29  in  the 
Yuma  (Ariz.)  Regional  Medical  Center. 
The  founder  of  McNaughton  Newspap¬ 
ers  had  lived  in  Yuma  since  his  retire¬ 
ment. 

An  honor  graduate  of  Columbia  Uni¬ 
versity,  he  started  as  a  reporter  and  fore¬ 
ign  correspondent  for  the  New  York 
Herald-Tribune.  He  bought  his  first 
newspaper  in  Bicknell,  Indiana,  and  was 
editor  and  publisher  of  the  Pekin  (III.) 
Daily  Times  for  more  than  50  years. 

McNaughton  was  involved  in  the 
purchase  and  development  of  25  news¬ 
papers  and  a  half  dozen  radio  stations, 
including  the  Effingham  (III.)  Da//v  News 
of  which  his  son  Joseph  E.  is  president 
and  publisher.  His  son  W.  Dean,  now  of 
Balboa  Island,  Calif.,  was  publisher  of 
the  Pekin  (III.)  Daily  Times.  A  daughter. 
Lou  Edith  Soldwedel,  is  the  wife  of 
Donald  Soldwedel,  publisher  of  the  Yuma 
Daily  Sun. 

*  ♦  * 

ROBERT  P.  KELLY,  53,  executive 
editor  of  the  Princeton  (N.J.)  Packet 
group  of  weekly  newspapers,  died  Janu¬ 
ary  8  at  The  Medical  Center,  Princeton. 
He  had  been  with  the  Princeton-based 
group  since  1977  and  earlier  was  manag¬ 
ing  editor  of  the  Annapolis  (Md.)  Evening 
Capital,  and  had  worked  with  several 
other  eastern  newspapers. 
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the  United  Kingdom.  He  was  a  tes¬ 
tamentary  trustee  under  the  will  of  Wil¬ 
liam  Randolph  Hearst  and  a  director  of 
both  the  William  Randolph  Hearst 
Foundation  of  California  and  The  Hearst 
Foundation  of  New  York. 

Miller  joined  the  corporation  in  1934, 
starting  as  a  circulation  clerk  with  Hearst 
Magazines.  Eleven  years  later  as 
vicepresident  of  International  Circulation 
Distributors,  he  was  the  youngest 
vicepresident  in  Hearst's  history.  By 
1975,  Miller  had  served  in  various  vicep¬ 
residencies  of  the  magazines  division  and 
risen  to  president  and  chief  executive 
officer  of  the  parent  corporation. 


FRANCIS  McCarthy.  70,  a  United 
Press  International  reporter  who  covered 
World  War  II  in  the  Pacific  and  the  rise  of 
Fidel  Castro  during  a  30-year  career  with 
the  news  service,  died  of  a  heart  attack 
January  5.  After  the  war  he  became  chief 
of  UP's  Havana  bureau,  remaining  13 
years  and  returning  to  New  York  as  Latin 
America  editor.  He  retired  from  that  post 
in  1974. 

♦  «  * 

ARTHUR  LARO,  69,  former  president 
of  the  Chicago  Tribune-New  York  Daily 
News  Syndicate,  died  December  23  in 
Houston  after  a  long  illness.  He  returned 
to  Houston  in  1974  to  establish  a  public 
relations  and  consulting  company.  His 
Journalism  career  in  Texas  included  being 
vicepresident  of  the  Houston  Post  Com¬ 
pany.  In  the  60s  he  became  executive 
editor  of  the  Los  Angeles  Mirror  and  10 
year  later,  president  of  the  syndicate. 

*  ♦  ♦ 

WALLACE  B.  BISHOP,  76,  who 
drew  the  syndicated  comic  strip  “Muggs 
and  Skeeter”  from  1927  to  1974,  died 
January  15  in  St.  Petersburg,  Fla.,  after  a 
long  illness.  King  Features  awarded 
Bishop  a  contract  at  the  age  of  19  and  at 
that  time  he  was  the  youngest  cartoonist 
in  the  country  with  a  national  distribu¬ 
tion.  He  was  a  fellow  of  the  Royal 
Academy  of  Arts  in  London  and  a  found¬ 
er  of  the  St.  Petersburg  Museum  of  Fine 
Arts. 

*  ♦  ♦ 

ARTHUR  P.  IRVING,  Sr.,  88,  pub¬ 
lisher  emeritus  of  the  Glens  Falls  (N.Y.) 
Post-Star,  died  January  4  after  a  long  ill¬ 
ness.  He  was  president,  treasurer  and 
general  manager  of  the  Glens  Falls  Post 
Co. ,  for  many  years,  having  started  out  as 
a  carrier  and  working  as  a  part-time  re¬ 
porter  while  in  high  school. 

«  «  * 

ALEX  HENDERSON,  one  of  Cana¬ 
da’s  best-known  travel  writers,  died  De¬ 
cember  29,  after  a  long  illness.  He  had 
worked  as  a  reporter  for  the  Windsor 
Star,  Toronto  Telegram  and  Toronto  Star 
before  joining  the  Ontario  Department  of 
Industry  and  Tourism  as  travel  editor. 


BILL  CRAWFORD,  68,  one  of  the 
most  widely  published  editorial  cartoon¬ 
ists,  died  January  6  at  George  Washing¬ 
ton  University  Hospital,  Washington, 
D.C.,  of  pneumonia.  Crawford's  daily 
editorial  cartoons  were  distributed  for  15 
years  by  Newspaper  Enterprise  Associa¬ 
tion  and  before  that  he  was  editorial  car¬ 
toonist  for  the  Newark  (N.J.)  News  for  20 
years. 

«  «  « 

CHARLES  G.  EWING.  Sr.,  62, 
nationally  syndicated  automotive  writer 
and  retired  Army  intelligence  officer, 
died  at  Fairfax  (Va.)  Hospital  November 
9  after  a  series  of  heart  attacks.  His  col¬ 
umns  had  appeared  in  the  Journal  News¬ 
papers  and  the  Washington  Star,  where 
he  was  automotive  editor  until  the  news¬ 
paper  ceased  publication,  and  nationally 
through  the  Universal  Press  Syndicate. 

«  «  « 

WILLIAM  J.  CONNERS  3d,  59,  re¬ 
tired  president  and  publisher  of  the  Buffa¬ 
lo  Courier-Express,  suffered  a  fatal  heart 
attack  January  17,  at  the  Good  Samaritan 
Hospital  in  West  Palm  Beach.  He  was 
appointed  assistant  editor  and  publisher 
of  the  Courier-Express,  which  was  own¬ 
ed  by  the  Conners  family,  in  1946.  He  also 
served  as  president  from  1951  to  1979, 
when  the  newspaper  was  sold  to  the  Min¬ 
neapolis  Star  and  Tribune  Company. 

*  *  ♦ 

GARTH  REEVES,  Jr.,  30,  managing 
editor  of  The  Miami  Times,  a  black- 
oriented  newspaper,  died  of  cancer  in 
Cedars  of  Lebanon  Hospital.  Miami. 
January  7.  His  father.  Garth  Reeves,  Sr., 
is  editor  of  the  Times,  which  was  founded 
by  the  editor's  father,  H.  E.  Sigismund 
Reeves. 

«  ♦  ♦ 

ALICE  COTTON  BEATTY  PITTS, 
79,  food  editor  of  the  Memphis  Press- 
Scimitar  for  three  decades,  died  January 
1. 

*  ♦  ♦ 

KENNETH  LEAKE,  64,  publisher 
and  editor  of  the  Woodland  (Calif.)  Daily 
Democrat  and  the  Davis  Daily  Democrat, 
died  December  26  at  the  Woodland 
Memorial  Hospital.  He  was  the  third- 
generation  publisher  of  the  Democrat, 
which  his  grandfather,  Ed  E.  Leake, 
purchased  in  1892. 

*  *  * 

ROBERT  F.  McCRYSTAL,  54.  chief 
photographer.  Providence  Journal- 
Bulletin  Newspapers,  for  almost  15 
years,  died  December  30. 

*  *  * 

MANUEL  GOODMAN  BERMAN. 
85,  circulation  manager  of  the  Worcester 
(Mass.)  Telegram  and  Evening  Gazette 
from  1941  to  1966  and  a  member  of  the 
circulation  department  for  50  years,  died 
December  7  in  City  Hospital.  Worcester. 
He  was  a  former  president  of  the  New 
England  Newspaper  Circulation  Mana¬ 
gers  Association. 
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How  an  electronic  newspaper  project 
was  launched  in  Worcester,  Mass. 


By  Sharen  M.  Abbott 

Like  most  of  the  newspapers  who  have 
ventured  into  the  field  of  electronic  pub¬ 
lishing,  the  Worcester  (Mass.)  Telegram 
and  the  Evening  Gazette  did  so  more  on  a 
hunch  than  as  the  result  of  scientific  re¬ 
search  and  testing. 

There  was  a  belief  that  there  would 
soon  be  a  heavy  demand  for  new  forms  of 
home  information  services. 

There  was  a  desire  to  expand  the  com¬ 
pany’s  franchise  as  a  primary  news  pro¬ 
vider  and  advertising  medium  for  Central 
Massachusetts. 

There  was  an  ongoing  concern  over  the 
continuously  rising  costs  associated  with 
producing  and  delivering  a  printed  pro¬ 
duct. 

And  there  was  a  sense  of  adventure. 

All  of  these  factors  contributed  to  the 
Telegram  &  Gazette’s  decision  to  lease  a 
cable  tv  channel  and  create  a  text  news 
service.  And  all  of  them  continue  to  in¬ 
spire  and  influence  the  evolution  and  re¬ 
finement  of  that  system. 

The  whole  thing  began  in  June,  1980, 
when  the  Telegram  &  Gazette’s  president 
and  publisher  Richard  C.  Steele  formed  a 
telecommunications  committee  consist¬ 
ing  of  representatives  from  the  news, 
advertising,  production,  computer  ser¬ 
vices  and  financial  departments,  plus  the 
library  and  the  company’s  AM  radio  sta¬ 
tion,  WTAG.  The  committee’s  mission 
was  to  recommend  what,  if  anything,  the 
company  should  do  in  the  area  of  electro¬ 
nic  publishing. 


Abbott  is  coordinator  of  telecommunica¬ 
tions  for  the  Worcester  (Mass.)  Telegram 
&  Gazette. 


The  committee  discussed  a  number  of 
alternatives,  including  new  delivery  via 
home  computer.  There  was  a  general  con¬ 
sensus  that  a  two-way  system  would  be 
the  best,  but  appropriate,  affordable 
equipment  for  a  two-way  system  was  not 
immediately  available,  and  the  commit¬ 
tee  felt  that  the  Telegram  &  Gazette 
shouldn’t  wait.  After  just  three  meetings, 
the  committee  recommended  that  an  im¬ 
mediate  effort  be  made  to  lease  cable 
channels  within  the  newspapers’  circula¬ 
tion  area. 

That  was  the  easy  part. 

Negotiations  with  local  cable  com¬ 
panies  were  more  difficult  and  time- 
consuming.  Finally,  in  January,  1981 ,  the 
Telegram  &  Gazette  signed  a  contract 
with  Teleprompter  of  Worcester  for  a 
five-year  lease  of  a  basic  cable  channel 
now  serving  approximately  20,000  sub¬ 
scribers  in  the  metropolitan  Worcester 
area,  plus  the  three  suburban  towns  of 
Leicester,  Auburn  and  Spencer.  In 
February,  a  full-time  coordinator  was 
appointed  to  set  up  the  service. 

Choosing  equipment  was  the  next 
problem.  Calls  were  made  and  advice 
solicited  from  other  newspapers  who  had 
already  established  cable  news  systems. 
No  one  at  the  Telegram  &  Gazette  had 
any  television  experience,  so  instead  of 
specifying  pieces  of  equipment,  the  tele¬ 
communications  committee  compiled  a 
“shopping  list’’  of  what  it  wanted  the 
equipment  to  do. 

Among  the  items  on  the  list  were  off¬ 
line  editing,  previewing  ability,  large  and 
expandable  memory,  wire  service  com¬ 
patibility,  back-up,  time  and  date  display, 
NOAA  (National  Weather  Service)  com- 
(Continued  on  page  29) 


Business  Controls  Corporation  (BCC) 
of  Elmwood  Park,  N.J.  has  recently  re¬ 
ceived  three  contracts  for  the  delivery  of 
its  COBOL  Newspaper  Business  Sys¬ 
tems.  The  company  designs  standard  and 
custom  business  applications  software 
for  Digital  Equipment  Corporation 
(DEC)  computer  systems. 

The  three  newspapers  are:  Indiana 
(Pa.)  Gazette-,  Connecticut  Newspapers 
Inc.,  a  subsidiary  of  the  Times  Mirror 
Company  and  publisher  of  the  Stamford 
(Conn.)  Advocate  and  the  Greenwich 
(Conn.)  Time-,  and  the  Palm  Springs 
(Calif.)  Desert  Sun. 

The  Indiana  Gazette  will  install  the 
BCC  system  that  will  include  all  but  the 
Payroll  module.  The  COBOL-language 
system  will  run  on  a  DEC  PDP-ll/70 
computer  under  the  RSTS/E  operating 
system. 

Connecticut  Newspapers  will  install 
the  complete  COBOL  system  on  its  DEC 
PDP- 1 1  no  computer  under  the  RSX- 1 1 M 
operating  system,  to  handle  at  one  site  the 
business-management  requirements  of 
the  two  newspapers. 

The  Desert  Sun  will  install  the  com¬ 
plete  COBOL  system  to  run  on  a  DEC 
PDP-11  /  44  computer  under  the  RSX- 
1 IM  operating  system. 

In  addition,  the  Van  Nuys  (Calif.)  D«/7>’ 
News  has  purchased  a  license  for  BCC’s 
System  Builders-5  (SB-5)  Automated 
COBOL  Program  Generating  System. 
SB-5  is  a  comprehensive  software  system 
for  the  automated  design,  production, 
documentation,  and  maintenance  of 
COBOL-language  business-application 
software  for  DEC  PDP-11,  VAX,  and 
DEC-20  computers. 

Ohio  paper  installs 
News-Pager  II  unit 

Youngstown  (Ohio)  Vindicator  has  re¬ 
cently  installed  a  Chemco  News-Pager  11. 
The  automated  paging  roll-film  camera, 
equipped  with  right  angle  mirror  housing, 
makes  full-page  negatives  from  paste-up 
copy  for  letterpress  and  DiLitho  printing. 

In  addition  to  the  News-Pager  II,  the 
Vindicator  has  installed  a  Chemco  Spar¬ 
tan  III  camera  for  production  of  halftone 
negatives  and  prints.  The  camera  has 
been  equipped  with  the  Chemco  Expo¬ 
sure  Computer,  which  simplifies  and 
speeds  up  camera  work,  and  the  Automa¬ 
tic  Film  transport,  which  eliminates  film 
handling  by  delivering  exposed  negatives 
directly  to  a  film  processor. 

The  Vindicator  has  a  daily  circulation 
of  102,000  and  a  Sunday  circulation  of 
over  152,0(X).  The  Vindicator  estimates  it 
will  use  in  excess  of  50,000  plates  this 
year. 


U.S.  PRINTING  INK  has  expanded  its  nationwide  tank-truck  fleet,  more 
than  doubling  the  number  of  tank-trailer  units  for  bulk  delivery  of  web  offset 
black  and  other  inks  for  newspapers.  The  new  tank-trailers  are  specially 
designed  to  carry  a  payload  of  bOiOO  gallons  of  web  offset  black  ink  and  are 
insulated  to  maintain  pumpable  ink  temperatures  regardless  of  the  weather. 
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How  an  electronic 

(Continued  from  page  28} 

patibility,  upper  and  lower-case  charac¬ 
ters  and  a  variety  of  colors,  character 
sizes  and  graphic  symbols.  The  equip¬ 
ment  had  to  be  modular  and  expandable, 
so  that  channels  could  be  added  without 
purchasing  an  entire  new  system,  and  it 
had  to  accept  and  synchronize  text  over 
still  pictures  and  videotape.  And  finally, 
an  interface  between  the  Telegram  & 
Gazette’s  DEC  front-end  system  had  to 
be  achievable. 

The  shopping  list  was  sent  to  seven 
character  generator  vendors,  who  re¬ 
sponded  with  equipment  lists  and  price 
quotes.  After  visiting  several  cable  sites 
to  inspect  equipment,  the  Telegram  & 
Gazette  purchased  a  Video  Data  Systems 
Microsystem  1,  consisting  of  a  character 
generator  and  keyboard,  two  UDCs  (uni¬ 
versal  display  channels)  and  a  power 
supply.  A  Jerrold  Commander  modulator 
was  purchased  through  Teleprompter, 
and  a  music  system  consisting  of  three 
tape  decks  was  constructed  by  engineers 
from  radio  station  WTAG. 

A  return  cable  was  installed  in  the 
newspapers’  downtown  offices  to  allow 
programming  to  be  fed  directly  to  the 
cable  head  end,  permitting  transmission 
of  still  photos  and  videotaped  program¬ 
ming  as  well  as  text.  As  a  fringe  benefit, 
cable  “drops”  were  installed  in  various 
locations  in  the  building,  including  a  front 
display  window  and  the  sports  depart¬ 
ment. 

On  July  7,  1981,  Central  Mas¬ 
sachusetts’  first  “electronic  newspaper” 
went  on  the  air  on  Teleprompter’s  chan¬ 
nel  25. 

The  news  service,  dubbed  “News- 
Watch  25,”  is  on  the  air  24  hours  a  day 
with  a  combination  of  news,  sports, 
calendar,  movie  listings,  community  in¬ 
formation  and  private-party  advertising. 
Each  screen  or  “page”  of  information 
comprises  up  to  seven  lines  of  text,  32 
characters  in  width.  Stories  are  written  in 
white  characters  on  a  blue  background 
with  a  red  banner  identifying  the  service 
across  the  top.  A  continuous  crawl  at  the 
bottom  of  the  viewer’s  tv  screen  gives  the 
latest  weather  forecast  for  the  Worcester 
area  from  the  National  Weather  Service, 
and  the  time  and  date  are  displayed  in  the 
upper  left-hand  comer. 

Pages  of  national  and  international 
news  from  UPl’s  preformatted  cable 
news  service  feed  directly  into  the  char¬ 
acter  generator  and  are  alternated  with 
local  news  pages.  The  audio  portion  of 
the  signal  consists  of  uninterrupted 
“easy-listening”  music — taped,  in¬ 
strumental  versions  of  contemporary 
songs  purchased  from  a  music  service. 

Editing  for  News  Watch  25  is  done  by  a 
staff  of  four  part-time  cable  news  editors 
who  work  a  total  of  about  60  hours  a 
week.  A  part-time  news  clerk  works  15 
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hours  a  week  typing  calendar  items  and 
ads  into  the  character  generator. 

Local  news  stories  are  retrieved  from 
the  newspaper’s  Digital  Equipment  Cor¬ 
poration  1 1/70  computer  after  they  have 
been  written,  edited  and  sent  to  the 
phototypesetter  by  the  newspaper  staff 
Cable  editors  use  a  DEC  VT71  to  conde¬ 
nse  each  story  to  seven  tines,  a  job  which 
is  made  easier  by  a  series  of  programm¬ 
able  keys  on  the  VDT  which  retrieves 
typeset  stories,  strip  out  mark-up  and 
word-wrap  at  32  characters. 

Edited  stories  are  sent  to  a  line-printer, 
then  rekeyboarded  into  the  character 
generator.  This  step  wilt  be  eliminated 
soon  with  the  installation  of  an  interface 
between  the  front-end  system  and  the 
VDS  system.  This  interface,  which  was 
developed  cooperatively  through  a  series 
of  meetings  of  DEC  and  VDS  program¬ 
mers,  will  allow  editors  to  send  edited 
cable  stories  from  the  VDT  to  the  charac¬ 
ter  generator  as  if  they  were  sending  to  a 
line-printer.  In  addition  to  the  text  trans¬ 
fer,  the  interface  will  also  allow  editors  to 
specify  memory  page,  background  color, 
character  size  and  other  features  from  the 
front-end  terminal. 

Before  NewsWatch  25  went  on  the  air, 
some  editors  were  concerned  that  stories 
written  for  the  newspapers  would  be 
“pre-published”  on  cable.  An  agreement 
was  worked  out  permitting  the  cable 
news  department  to  release  stories  before 
the  newspapers  hit  the  street,  unless  an 
embargo  message  were  typed  at  the  top. 
With  the  exception  of  stories  that  are 
typeset  ahead  of  time  for  weekend  edi¬ 
tions  and  special,  the  embargo  has  not  yet 
been  used. 

Rather  than  becoming  rivals,  the  news¬ 
papers  and  the  cable  news  department 
have  worked  out  a  mutual  support  sys¬ 
tem.  Cable  stories  often  refer  the  viewer 
to  the  appropriate  edition  of  the  newspap¬ 
er  for  details,  a  promotional  tool  which 
reporters  seem  to  appreciate.  And  the 
newspapers  carry  news  stories  and  prog¬ 
ram  listings  to  promote  NewsWatch  25’s 
activities. 

NewsWatch  25  began  carrying  adver¬ 
tising  on  September  21  with  the  debut  of 
“Person  to  Person,”  a  15-minute  seg¬ 
ment  of  private-party  classifieds  which 
runs  six  times  a  day.  The  ads  are  sold  via  a 
coupon  published  in  the  newspaper  and 
through  the  classified  telephone  sales 
room,  at  $1  per  day  for  cable  only  and  $1 
for  three  days  for  newspaper/cable  com¬ 
binations.  Retail  advertising  will  be 
added  next  month. 

The  Telegram  &  Gazette  made  its  first 
venture  into  “real  tv”  on  November  3, 
with  a  four-hour,  live  show  covering 
municipal  elections.  The  show  was  done 
from  the  newsroom  and  an  adjacent  con¬ 
ference  room,  with  a  newspaper  reporter 
and  an  editor  serving  as  co-anchors.  The 
show  included  interviews  with  candi¬ 
dates  and  newspaper  staff,  constant  up¬ 
dates  on  vote  counts  as  they  were  tallied 


by  the  newspapers’  computer,  plus  text 
segments  to  introduce  new  viewers  to  the 
service.  Cameras  and  technical  support 
were  provided  by  the  cable  company. 

Future  plans  for  NewsWatch  25  in¬ 
clude  the  addition  of  still  images,  for  both 
news  and  advertising,  plus  some  live  and 
videotaped  programming.  A  change  in 
character  generator  equipment  will  add 
8,000  pages  of  text  memory  and  permit 
“real-time”  scheduling  of  news  and 
advertising  segments.  The  Telegram  & 
Gazette  also  is  negotiating  for  channel 
leases  with  several  other  cable  companies 
in  its  circulation  area,  to  expand  its  view- 
ership  base. 

Color  unit  emulates 
VT100  and  VT52 

Colorgraphic  Communications  Cor¬ 
poration  (CCC)  of  Atlanta,  Ga.  has  de¬ 
signed  a  desktop  color  terminal  that  emu¬ 
lates  Digital  Equipment  Corp.’s  (DEC) 
VTIOO  terminal. 

CCC’s  new  terminal,  model  MVl-lOO, 
is  priced  at  $2,750  and  will  be  available  in 
March,  according  to  the  company. 

The  color  terminal  display  has  fore¬ 
ground  and  background  colors  of  red, 
green,  blue,  white,  yellow,  pink  and  tur¬ 
quoise.  The  terminal  features  reverse 
video,  underline  and  blink  capabilities 
and  the  keyboard  contains  a  12-key 
numeric  keypad,  15  editing  keys  and  24 
programmable  function  keys. 

The  company  said  software  conversion 
from  monochrome  ASCII  terminals  to 
color  display  is  accomplished  by  six 
monochrome  emulators.  Color  highlight¬ 
ing  is  available  through  the  MVl-lOO  via 
color  enhancement  emulation  and  users 
may  enhance  present  monochrome  soft¬ 
ware  through  terminal  instructions. 

The  MVI-lOO  also  emulates  DEC’S 
VT52,  IBM’s  model  3101,  Hazeltine  Cor¬ 
poration’s  model  1510,  Applied  Digital 
Display’s  model  Regent  40,  and  Lear 
Siegler’s  ADM3. 

The  MVI-lOO  has  an  RS  232C  data 
communications  capability  that  uses 
asynchronous  protocols  for  communicat¬ 
ing  to  a  host  computer  or  modem. 

SAVE  25% 

on  your  black  ink  bill! 

If  you  are  currently  buying  black 
ink  in  55-gallon  drums,  you  can 
purchase  our  high  quality  recycled 
ink  at  36c  per  pound.  This  ink 
is  compatible  with  all  newspaper 
presses  and  will  run  trouble-free. 

For  more  information  and  samples, 
please  call  or  write: 

INK  RECOVERY  SERVICE 

18  Fourth  St.,  New  London,  CT  06320 
203-443-5890 
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Webb  AAcKinley  George  Krimsky 

Webb  McKinley  retires 
from  Associate  Press 


Appointments  in  the  World  Services 
division  of  the  Associated  Press  were 
announced  by  Keith  Fuller,  president  and 
general  manager  of  the  news  cooperative. 

Webb  McKinley  is  retiring  as  world 
services  news  editor,  to  be  succeeded 
February  1  by  deputy  news  editor  George 
A.  Krimsky. 

McKinley,  64,  veteran  foreign  corres¬ 
pondent  and  news  editor  since  l%5,  is 
retiring  after  35  years  with  the  AP. 

Appointed  to  Krimsky’s  former  post  is 
Thomas  Kent,  who  transferred  to  New 
York  last  month  from  Moscow  chief  of 
bureau  for  the  past  two  years. 

Alberto  Quevedo,  61,  editor  of  World 
Service’s  Latin  American  division,  was 
named  Latin  American  correspondent  at 
the  United  Nations,  and  Eduardo  Gallar¬ 
do,  chief  of  bureau  at  Caracas,  Vene¬ 
zuela,  succeeds  Quevedo  as  editor. 

Christy  Barbee,  AP  assistant  sports 
editor  since  1980,  will  become  enterprise 
editor  of  AP  World  Services  with  respon¬ 
sibility  for  feature  and  other  special 
coverage. 

McKinley  started  with  the  Associated 
Press  in  1947  in  Detroit,  was  assigned  to 
the  Rome  bureau  six  years  later,  remain¬ 
ing  until  1957  when  he  became  chief  of  the 
Istanbul  bureau.  McKinley  became  chief 
of  Middle  East  services,  with  headquar- 
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ters  in  Beirut  in  1960  and  in  1%5  was 
named  news  editor  of  the  World  Services 
division  in  New  York. 

Krimsky  started  with  the  AP  in  Los 
Angeles  in  1%9,  joined  World  Services  in 
1971  and  held  news  assignments  in  Mos¬ 
cow,  Nicosia  and  Beirut  before  transfer¬ 
ring  to  New  York. 

Replacing  Gallardo  in  Caracas  is  Peter 
Eisner,  31,  correspondent  at  Brasilia 
since  1979.  Succeeding  him  in  Brasilia  is 
Harold  Olmos  as  acting  correspondent. 
Olmos,  39,  was  correspondent  in  La  Paz, 
Bolivia,  until  he  was  forced  to  leave  dur¬ 
ing  a  coup  last  year. 

Reporter  breaks 
promise  to  source 
and  testifies 

A  tv  reporter  who  was  told  by  a  judge 
that  he  did  not  have  to  testify,  did  so 
anyway  and  revealed  the  details  of  pri¬ 
vate  conversations  he  had  with  a  man  on 
trial  in  Los  Angeles  for  the  murder  of  21 
young  men  and  boys. 

David  Lopez,  33,  a  reporter  for  CBS- 
owned  KNXT-tv,  met  with  the  suspect, 
William  Bonin,  in  January  of  last  year  and 
promised  he  would  not  broadcast  a  con¬ 
fession  to  the  murders  that  Bonin  was 
about  to  give  him  until  Bonin  was  guaran¬ 
teed  by  prosecutors  that  they  would  not 
ask  for  the  death  penalty. 

Lopez  said  in  turn,  Bonin  promised  he 
would  not  repeat  his  confession  to  other 
reporters. 

Bonin  was  subsequently  interviewed 
by  Timothy  Alger,  a  reporter  for  the 
Orange  County  Registrr,  who  wrote 
three  articles  about  the  murders  and 
Bonin. 

Lopez  consulted  with  superiors  at  the 
station  and  it  was  decided  to  broadcast  a 
short  account  of  Bonin's  confession,  in¬ 
cluding  some,  but  not  all,  of  the  details  of 
the  sex  slayings. 

Prosecutors  tried  to  subpoena  the 
notes  of  Alger  and  Lopez,  but  a  Superior 
Court  judge  ruled  that  the  Calif^ornia 
Shield  Law  protected  them. 

When  Bonin  went  to  trial,  although  the 
prosecution  appeared  to  have  a  good  case 
against  Bonin,  including  testimony  from 
two  accomplices,  Lopez  decided  to  tes¬ 
tify  about  his  private  conversations  with 
Bonin. 

He  recalled  from  his  notes  that  Bonin 
told  him  if  he  weren't  in  jail  he  would 
“still  be  killing.”  His  testimony  added 
some  details  to  what  the  jury  had  pre¬ 
viously  heard  about  the  murders. 

After  testifying,  Lopez  was  com¬ 
mended  by  police  and  relatives  of  some  of 
the  murder  victims.  Journalists  in  Califor¬ 
nia,  however,  crticized  Lopez  for  his  ac¬ 
tions. 


Codes 

(Continued  from  page  II) 

implemented  was  a  situation  involving 
Times  columnist  John  Hinterberger. 

Hinterberger  entered  his  name  for  a 
non-salaried,  non-partisan  post  of  com¬ 
missioner  of  Seattle  Water  District  42.  He 
was  scheduled  to  run  in  the  primary  elec¬ 
tion  when  Times'  management  told  him 
to  withdraw  because  it  was  against  the 
newspaper’s  policy  to  run  for  elective 
office.  Hinterberger  withdrew,  but  won 
anyway,  leadingafield  of  five  candidates. 

The  Guild  has  filed  a  grievance  on  be¬ 
half  of  Hinterberger  that  is  scheduled  to 
be  discussed  with  an  arbitrator  on  March 
2. 

According  to  the  Guild,  the  most  con¬ 
troversial  segment  of  the  new  code  is  the 
two-page  addendum  that  refers  to  the  out¬ 
side  activity  clause  in  the  existing  Guild 
contract. 

That  segment  states  that:  “No  staff 
member  may  appear  on  any  broadcasting 
medium  or  supply  material  to  another 
print  medium  without  prior  approval 
from  his  or  her  department  head.  Normal¬ 
ly,  approval  will  not  be  given  if  appearing 
on  tv  or  radio  or  supplying  material  con¬ 
stitutes  performing  services  for  the  other 
medium,  unless  it  serves  the  interest  of 
the  Times. 

“Examples  of  such  normally  prohi¬ 
bited  work  include:  (a)  performing  ser¬ 
vices  as  a  panelist  on  a  tv  or  radio  prog¬ 
ram;  (b)  performing  services  as  aprofes- 
sional  specialist  including  interviews  be¬ 
fore,  during  or  after  sporting  events. 

“Approval  normally  will  be  given  for: 
(a)  appearance  on  any  broadcast  medium 
which  would,  in  the  opinion  of  manage¬ 
ment,  serve  to  promote  the  interest  of  the 
Times.  If  approval  is  given,  time  spent  on 
such  appearances  shall  be  considered 
working  time  and  the  Seattle  Times  will 
compensate  staff  members  accordingly. 
Any  compensation  received  by  staff 
members  from  outside  sources  for  such 
appearances  will  normally  be  deducted 
from  and  offset  against  any  compensation 
payable  by  the  Times  for  such 
appearances; 

“(b)  Appearances  on  any  broadcasting 
medium  to  respond  to  questions  involv¬ 
ing  newsworthy  events  involving  the 
Times,  such  as  a  labor  dispute,  demon¬ 
stration,  lawsuit,  award,  comic  selection, 
circulation  growth,  technology,  etc. 

“(c)  Appearing  on  any  public¬ 
broadcasting  medium  or  submitting  mate¬ 
rial  to  nonadvertising  publications  such 
as  church  periodicals,  university  publica¬ 
tions  and  scholarly  journals. 

Under  the  code,  employees  are  also 
prohibited  from  working  in  paid  or  unpaid 
publicity  or  public  relations  positions  and 
are  prohibited  from  serving  as  official 
scorers  or  contest  judges. 
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Th«  following  linago  tabulations  havo  boon  compilod  by 
Modia  Cocords,  inc.  for  tho  oxclusivo  pubiication  of  Editor 
A  bublisbor.  Thoy  may  not  bo  roprintod  or  publishod  in 
any  form  without  explicit  permission  from  Media  Re¬ 
cords,  Inc.  NOTE:  Newspapers  marfcod  with  cede  below 
include  advertising  in  barado  or  Family  Weekly, 
appreximerto  linago  as  follows: 

*barado-«l,626  tFomily  Wookly-7S,2S9 

NOTE:  Duo  to  tbo  problem  arising  from  tbo 
changes  in  newspaper  formats.  Media  lo- 
cerds  has  adopted  tho  following  policy  in 
tho  interest  of  linago  comparability; 

(A)  All  six-column  formats  are  measured 
as  six  columns  and  then  converted  and  re¬ 
ported  as  eight  columns. 

(b)  All  eight  column  formats  are  moo 
surod  and  reported  as  eight  columns. 

(C)  All  nine-column  formats  ore  nwo- 
surod  and  reported  as  nine  columns. 


1981 

1980 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

ABfRDItNy  S.D. 

American  News-e . 

661,655  18.432 

676,809 

76,000 

tAmericon  News-S . 

....  395.867  50.032 

528.075 

25224 

Grmd  Tolol . 

....  1,057,522  68,464 

1,204,884 

101,224 

AKRONy  OHIO 

Beocon  Joumoi-e . 

2,314,072  149,258 

2,418,477 

73,303 

*Beocon  Joumol-S . 

....  1.566.191  132.304 

1-557.107 

170.408 

Grond  Totol . 

..  3,880,263  281,562 

4.075,584 

243.711 

ATLANTAy  GA. 

Constitution-m . 

3,608.154  468,268 

2,626.541 

537,106 

Joumol-e . 

3,187,963  506,876 

3,292,757 

548,838 

Journal  &  Constitution -S  2,264.413  429,954 

2,157,408 

633,142 

Joumoi  &  Constitution-sot  476.040  ___ 

_ aSJBB 

Grond  Total . 

.  8,536,570  1,405,098 

8,662,034 

1,719,066 

NOTE;  Consitution-m  ond  Joumoi-e  published  5  doys  o  week  only 

BALTIMORE,  MD. 

•News  Americon-S.  .. 

847,103  126,928 

797.840 

220,180 

News  Amertcon-e . 

1,134,897  136,136 

1.244.X7 

79.544 

Sun-m ... 

2,115,550  185,029 

2,079,234 

109,730 

Sun-e . 

2.147,602  185,287 

2,216,566 

117,346 

Sun-S .... 

2  637.565  317.382 

2.688.991 

227.317 

Grond  Totol . 

8,882,717  950,762 

9,026,938 

754,117 

BERGEN  COUNTY,  NJ. 

Record-e  . 

2.800,139  444,323 

2,582,578 

439,346 

*Record-S . 

.  2.448.119  596.720 

2.331.578 

'>55.592 

Grond  Totol . 

.  5,248,258  1,041,043 

4,914,156 

894,938 

NOTE:  Record-e  published  5  days  o  week  only 

BOCA  RATON,  PLA. 

News-e . 

.  803,360 

955.977 

6,477 

tNews-S . 

.  639.299 

726.319 

Grond  Totol . 

.  1,442,659 

1,682.296 

6,477 

NOTE:  News-e  published  S  days  o  week  only. 

BOSTON,  MASS. 

Herold  Americon-m.. 

.  868,030  156,308 

751,209 

186.287 

Herald  Americon-S... 

.  743,553  314,732 

527,806 

378,739 

Globe-d . 

.  2,706,322  209.280 

2.716.984 

158,833 

•Globe-S . 

.  3.378.547  444.496 

3.295.791 

446.732 

Grond  Total . 

.  7,696,452  1,124,816 

7,291.790 

1,170,591 

Wl  I980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Courier  Express-m .  935,963  20,021  1,105,934  43,613 

•Courier  Espress-S .  1,265,563  88,945  1,371,740  281,504 

News-e.  2,236,592  161,060  2,532,197  43,664 

News-S  499.001  434.795  147.536 

GrondTokil .  4,937,119  270,026  5,444666  516J17 

NOTE:  Effective  Oct.  5, 1981  the  Courier  Express-m  and  S,  ond  effective  Aug 
3,  1981  the  News^e  ond  S  changed  from  8  to  9<oiumn  width. 

NOTE:  Courier  Express  and  News  figures  above  reUeef  conwrted  eight 
column  measurements  for  1981 . 

CAMDEN,  NJ. 

Courier  Post^e .  2,105,974  137376  2309,915  178,708 

tCourier  Post-S _  1.107333  68.880  1.128.128  25.856 

Grond  Total . 3313,507  206,456  3,438343  204,564 

CHARLOTTE,  N.C. 

News^e  1873,061  131,760  1,919362  109,280 

Obsetver  m  2.262.001  460,790  2.266336  275832 

•Observers  1.414337  306329  1.415.463  294.504 

Grond  Total .  5.549399  898.879  5801.161  679,616 

CHICAGO,  III. 

Tribune-m .  3,647820  2816,231  3,759,161  3,487,494 

Tribune-S  2,903,490  1.141,053  3,025,984  1,213,739 

Sun-Timesm  2.467.808  805,986  2.766830  567.519 

•Sun  Times  S  1.062.934  814.154  1.151379  809  169 

Grond  Totol . 10,101852  5877,424  10.703,154  6,077,921 

CINCINNATI,  OHIO 

Enquirer-m  3,343,714  57856  3,703,737  4,864 

Enquiier-S  2391.665  118.232  2,746,054  122,892 

Post^e  1.599.833  58.560  1.659.618  104.298 

Grand  Total  7335312  234.648  8,109,409  232,054 

CLEVELAND,  OHIO 

Ploin  Dealer  m  3,292,147  458,441  3.478.448  520.305 

PloinDeolerS .  2311,138  181858  2338,914  183,197 

Press-e  1885,173  381,022  1,850.127  366,722 

Press  S  517327  96036  _  _ 

Grand  Totol .  7,905,685  1,117,157  7,667,489  1,072,224 


Herold-e . 

....  1.446,412 

73,792 

1,542,475 

1,440 

tHera1d-S 

897.999 

M.yit 

niM 

6.388 

Grond  Total . 

..  2,344,411 

112,708 

2,470,184 

7,828 

BUFFALO,  N.Y. 

Not*  two  listings 

Courier  Express-m . 

....  1,023,423 

22,523 

1,105,934 

43,613 

•Courier  Express-S . 

....  1.348,147 

90,060 

1,371.740 

281,504 

News-e 

2,416,145 

176,914 

2,532,197 

43,664 

News-S 

.  533.014 

434.795 

147.536 

Grond  Totol . 

..  5,320,729 

289,517 

5.444,666 

516,317 

NOTE;  Effective  Oct.  5. 1981  the  Courier  Express-m  ond  S,  ond  effective  Aug. 

NOTE:  Effeettw  Aug.  2, 1981  the  Press  storted  publishing  o  Surxfoy  edition. 

COLUMRUS,  OA. 

Enquirer  (see  note) .  1,340,080  80,740  1370,107  125815 

•Ledger  Enquirer-S  827,220  61.664  821.821  9960 

Grand  Totol .  2,167,300  142,404  2,091,928  135,775 

NOTE:  Enquirernn  and  Ledger-e  sold  in  combination,  Mon  through  Fn 
Linage  of  one  edition  Enquirer-m  is  shown 

COLUMRUS,  OHIO 


2,653,310 

191,887 

2.900.055 

176,141 

.  1,925.490 

261,336 

2.036,404 

251,920 

. .  1,285.719 

1J19.091 

5.864,519 

453,223 

6,155,550 

428,061 

DALLAS,  TEX. 

5,528,292 

251,935 

5,201,132 

411.094 

3,358,488 

254,743 

2.717,880 

493.461 

4,860,194 

82,758 

4,452,820 

280,220 

2.815.560 

209.604 

2.762.499 

152.431 

...16,562,534 

799,040 

15.134  J31 

1J37,206 

1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DAYTON,  OHIO 

Journal  Herald-m -  1,646.115  73875  2.041314  97,160 

News-e .  1896816  435,466  2,091,758  303!407 

.  1.164.505  _  1.412.648  9  856 

Grand  Told .  4,507,436  509341  5.545820  410,423 

DENVER,  COLO. 

Rodiy  Mt  News  m  4859.584  4,799,451 

•Rocky  Mt  News-S .  1.536873  1.401380 

Ihisl-e  .  3837,509  135325  3,488,451  124332 

ftW-S  3.097392  2945038  _ 

Grand  Told . 13.131.058  135325  12.634320  124332 

DETROn,  MKH. 

EreeRress-ni  2,194.115  565806  2348.909  459871 

•FreePress-S -  886.481  567,972  1,101337  376351 

News-e .  2,948,604  636,082  3.006,117  627,968 

N««s-S  1.847.698  846.577  2.065.903  594  771 

Grand  Told .  7876.898  2816.237  8.422.166  2.058.561 

DULUTH,  MINN. 

Herdd-e  760,983  129320  800,752  77,664 

News  Tribune-m .  1,007875  176,056  1,052860  110,016 

•News  Tribune-S  792.024  270.720  872673  228968 

Grand  Told .  2,560882  576,096  2,726335  416,648 

NOTE  News  Tribune-m  and  Herdd-e  hoso  combined  sot  edition  The  Image 
shown  is  only  in  the  News  Tribune-m  Effective  Apr  11,  1981 

ERIE,  RA. 

Times-e .  1,571,452  9,600  1  837.140  27,920 

•Times  News-S .  1.161.526  25.620  1  110  977  21800 

Grond  Told  2,732,978  35,220  2,748,117  49,720 

FORT  LAUDERDALE,  FLA. 

News-e  4,389,480  708,385  4,192,906  511,037 

•News  &  Sun  Sentinel-S  2.568367  588,959  2839,924  657.878 

News  &  Sun  Sentmel-sot  1.162,890  1,723306 

Sun  Sentmel-m  3.896.607  1.052.281  4.502.858  1.063  707 

Gnxtd  Told . 12,017344  2349825  13358,994  2332822 

NOTE:  News-e  and  Sun  Serrtmei-m  published  5  doys  o  week  only. 

FORT  WAYNE,  IND. 

Journd  Gruette-m .  1.668391  60,128 

•Journd  Gozette-S -  1,143,584 

New  Sentmel-e  2.178.020  137  584 

Grond  Told  4,989,995  197,712 

NOTE:  Figures  for  1980  not  available 

CARY,  IND. 

Post  Tribune-e .  1,853,510  375,762  2,017,589  382.490 

•Post  Tribune-S .  1364812  165.200  1.390.182  128081 

Grand  Told .  3,218,322  540,962  3,407,771  510,571 

GRAND  FORKS,  N.D.' 

Herdd-m . 938,328  174,444  984,414  122,272 

tHeidd-S .  556.843  12.576  654368  94356 

Grand  Told .  1,495,171  187,020  1,638,782  216,528 

NOTE— Effective  July  6, 1981.  the  Herald  chonged  from  evening  puWicoiion 
to  morning  publication 

(Continued  on  page  32) 


Ad  Expenditure  Trends 
November  1981 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


ROULDER,  COLO. 

Comera-m .  2,009,265  7,328  2,231,050  17,256 

Comero-S .  908.017  2.320  1.002.610 

Grand  Total .  2,917,282  9,648  3,233,660  17,256 

NOTE:  Effective  Mor  30. the  Boulder  Comero  chonged  from  evening  to 
morning  publication. 

•RADINTONp  fUL 


3. 1981  me  Nev^-e  ana  S  chonged  from  6  to  9<olumn  width. 

NOTE;  Courier  Express  ond  News  figures  obme  reflect  octuol  9-column 
measurements  for  1981. 

EDITOR  &  PUBLISHER  for  January  23,  1982 


Classifications 

Retail 

November . 

First  Eleven  Months 

Department  Stores 
(Included  in  Retail) 

November . 

First  Eleven  Months 

General 

November . 

First  Eleven  Months 
Automotive 

November . 

First  Eleven  Months 
Financial 

November . 

First  Eleven  Months 

Classified 

November . 

First  Eleven  Months 
Total  Advertising 

November . 

First  Eleven  Months 


(DOO) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

;  547,508 

469,906 

-t- 

77,602 

-h 

16.5 

4,558,395 

3,960,457 

+ 

597,938 

+ 

15.1 

131,474 

111,101 

+ 

20,373 

-t- 

18.3 

974,890 

855,200 

+ 

119,690 

+ 

14.0 

137,069 

113,797 

+ 

23,272 

+ 

20.5 

1,288,274 

1,045,056 

+ 

243,218 

+ 

23.3 

19,648 

16,653 

+ 

2,995 

+ 

18.0 

212,430 

171,173 

+ 

41,257 

+ 

24.1 

31,131 

24,417 

+ 

6,714 

27.5 

355,448 

269,340 

86,108 

+ 

32.0 

201,328 

185,271 

16,057 

+ 

8.7 

2,365,859 

2,059,411 

+ 

306,448 

+ 

14.9 

936,684 

810,044 

+ 

126,640 

+ 

15.6 

8,780,406 

7,505,437 

+ 1,274,969 

+ 

17.0 

i 


Unsge—iCont'd  from  page  31) 


1961  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HARTPOKD,  CONN. 

Courornm  2.830.446  S23.223  2.983.22S  462.895 

•Coorom  S  1.677.450  601.952  1.738.677  664,224 

GnmdTofol .  4.507,896  1,125,175  4,721,902  1.127.119 

HONOLULU.  HAWAII 

Adwtiser-m  .  2,726.363  3,215374 

Star  2.738.137  3.140,079 

‘Star  Bulletin  & 

M»ertiser-S .  1.719.665  1.876.126 

Grand  Toiol .  7,184,165  8,232,079 

HOUSTON,  TIX. 

Chramcle-e  5,883,183  829,851  5,775,075  871,816 

Chranicle  5  .  3,409,288  652,476  3,276,099  768,464 

l>osnn  4,671,457  583,846  4,741,2X  726,679 

*l>ost-5  1.940.103  490.104  1. 945.204  614.507 

Grand  Totol  15.854,031  2.556.277  15,737.608  2,981.466 

KANSAS  CITY  MO. 

Times-m  2,877,212  546,256  2,991,407  687,868 

Stor..  1,207.553  200,706  1,194.807  138,791 

Stor-S .  1.933.290  448.728  1.962.854  546.100 

Grand  Total .  6,018,055  1.195,690  6,149,068  1,372.759 

KNOXVILLE,  TENN. 

Jouraolm .  1.541.961  155.702  1.522,082  21.328 

News  Sentinel-e  1,923,336  258.715  1.880,744  44,996 

•News  Sentinel  S  1.400.877  138.592  1.323.343  23.680 

Grand  Totol .  4.866,174  553,009  4,726,169  90,004 

NOTE:  Jouraol-m  and  News  Sentinel-e  ond  S  changed  fram  9  to  6-colunin 
effective  Jolv  1,1981. 

LEXINGTON,  KV. 

Herald  (See  Note) .  1.666.766  374.408  2.105,014  82,348 

•Herald  Leoder-S .  1.064.264  469.060  1.440.068  50.240 

Grand  Total .  2,731.030  843,468  3,545.082  132,588 


NOTE:  Herold-m  and  Lender -e  sold  in  combination,  Mon.  through  Eri.  Linoge 
of  one  edition  Herald-m  is  shown 

LITTLE  ROCK,  ARK. 

Artonsos  Gozette-m .  1,291.742  361,424  1,280,842  382,584 

•Artonsos  Go/ette-S 753.614  348  088  849.301  200.596 

Grand  Totol .  2,045,356  709,512  2,130,143  583,180 

LONG  BEACH,  CALIF. 

Press  Telegram  (see  note)  2.165.341  576,645  2,222.047  614,671 

•Press-Telegrom  S  992  429  92  792  1.037.098  125.448 

Grand  Total .  3,157,770  669,437  3.259,145  740,119 

NOTE:  Press  Telegrom-m  and  e  sold  in  combination,  Mon  through  Eri. 
Linoge  of  one  edition  Press  Tetegram-m  is  shown 
NOTE:  Effective  Morch  1,  1981,  the  name  Independent  Press  Telegram-S 
changed  to  the  Press  Telegrom 

NOTE:  Effective  April  13, 1981,  the  name  Independent-m  was  chonged  to  the 
Press  Telegrom. 


LONG  ISLAND.  N.T. 

Newsdoy  e .  2,887,326  1.020822  2,748,503  970.492 

Newsdoy-S .  1.983.473  1.238.953  1.839.761  909.088 

Grand  Total .  4,870,799  2,259,775  4,588,264  1,879,580 

LOS  ANGELES,  CALIF. 

Times-m .  5,759,654  3,486,122  5,854,904  3,737,996 

Times-S.  3,496,883  1,845,197  3,902,893  1,977,212 

Herald  Eiominer  e  1.040,458  258.115  1,078,961  132,719 

Herald  Exominer-S .  426.585  32.111  420.580  27.446 

Grand  Totol . 10,723,580  5,621,545  11.257,338  5,875,373 

LOS  APIGELES/SAN  FERNANDO  VALLEY,  CALIF. 

Newsm  3,038,418  736.852  3.269,816  761,063 

•News-S  1.141.623  225.428  1.256.478  212019 

Grond  Totol .  4,180,041  962,280  4,526,294  973,082 

NOTE:  Effective  Mar.  1, 1981  the  Volley  News  changed  its  nomed  to  the  Doily 

News 


MACON,  GA. 

Telegraph  (See  note) _  1.280.150  194,183  1,247,106  124.957 

•Telegroph  &  News  S  ...  705.784  89.369  813.473  35.234 

Grond  Totol .  1,985,934  283,552  2,060,579  160,191 

NOTE:  Telegroph-m  and  News-e  sold  in  combinotion,  AAon.  through  Eri. 
Linage  of  one  edition  Tetegroph-m  is  shown 

MAFKHESTER,  N.H. 

Unioo  Leoder-d .  1,303,724  244,544  1,410,880  239,408 

•New  Hompshire  News-S  837.220  176.368  884.765  119964 

Grond  Totol .  2,140,944  420,912  2,295,645  359J72 

MEMPHIS,  TENN. 

Commercial  Appeol-m  2,409,815  443,039  2,562,186  286,967 

Commmerciol  Appeal  s  1,553,822  203.264  1,730,313 

Press-Scimitor-e .  1.728.555  325.346  1.707.602  311.140 

Grand  Totol .  5,692,192  971,649  6,000,101  598,107 

MIAMI,  FLA. 

Herold-m  3,844,186  1,461,325  4,137,045  1,618,407 

HeraW-S  2,611,596  1,127,983  3,022,381  1,147,135 

News-e  1.739.902  2.120.911  8170 

Grond  Total .  8,195,684  2,589,308  9,280,337  2,773,712 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


MINNEAPOLIS,  MINN. 

Tribune-m .  1,9I0J7I  102.436  1,711,367  129,164 

Tribunes  1,987,328  610,572  2,221,070  550,736 

Stor^.  1,993,527  346,999  2,002,012  452,313 

Tribune  sot  .  391.730  _  466.918  8.880 

Grand  Totol  6,282,856  1,060,007  6,401,367  1,141,093 

NOTE:  Tribune-n  and  Stor-e  published  5  doys  o  weeL  only. 

NASHVILLE,  TENN. 

Bonner-e  2,224,216  370,774  2,260,183  421,566 

Tennessean-m .  2,227,537  370,773  2,314,947  431,940 

•Tetmesseon-S .  1.405.005  320.552  1.459.664  242.180 

Grand  Totol .  5,856,758  1,062,099  6,034,794  1,095,686 


NOTE:  8onnef-e  and  Tennessean-m  and  S  chonged  from  9  to  6-column 
effective  July  1,  1981. 


NEW  YORK,  N.Y. 

Not*  two  listings 

Times-m .  3,605,461  269,208  3,156,349  220,523 

Times-S....  4,404.667  2,581,101  4,110,974  1,939,746 

News-m  .  1,490,691  1,619,206  1,497,358  1,603,981 

News-S  .  855,955  2,112,665  1,031,086  2,002,568 

Post-e  996.412  _  869.847  _ 

Grand  Total . 11,353,186  6,582,180  10,665,614  5,766,818 


NOTE:  Post-e  changed  from  six-column  tabloid  to  seven-column  tabloid 
Sept  1,  1981 

NOTE:  Post  figures  obove  reflect  octuol  seven-column  meosurements  for 
1981  and  six  column  meosurements  for  1980. 


Times-m .  3,604,611  269,208  3,156,349  220,523 

Times-S .  4,405,517  2,581.101  4,110,974  1,939,746 

News-m  1,490,691  1,619,206  1,497,358  1,603,981 

News-S  855,955  2,112,665  1,031,086  2.002.568 

Post-e  878.020  _  869.847  _ 

Grand  Total . 11,234,794  6,582,180  10,665,614  5,766,818 


NOTE:  Post-e  changed  from  six-column  tabloid  to  seven-column  tobloid 
Sept  I.  1981 

NOTE:  Post  figures  above  reflect  converted  six  column  measurements  for 


1981. 

NEWARK,  NJ. 

Stor  Ledger-m .  3,466,281  207,579  3,440,298  183,538 

•Star  Ledger-S .  3.072.407  387  144  2.978.168  377.772 

Grand  Total .  6,538,688  594,723  6,418,466  <61,310 

OAKLAND,  CALIF. 

Tribune-e .  2,114,770  350,935  2,129,985  307,090 

•Tribone-S  1.348.319  104.896  1.399.021  186.880 

Grand  Total  3,463,089  455,831  3,529,006  493,970 

ORANGE  COUNTY,  CALIF. 

Register-d .  5,004.558  172,888  5,384,689  138,832 

tRegister-S .  2.339.248  70.720  2.544.018  21.461 

Grand  Total .  7,343,806  243,608  7,928,707  160,293 

PASADENA,  CALIF. 

StorNews-d .  1,082,974  138,052  1,263,913  148,218 

•Stor  News-S .  536.437  4.704  512.996  75.769 

Grond  Total .  1,619,411  142,756  1,776,909  223,987 

PASSAIC,  NJ. 

Herald  News-e .  966,923  218,440  1,248,855  170,244 

tHerald  News-5  .  736.674  317.632  767.121  338.464 

Grand  Total .  1,703,597  536,072  2,015,976  506,708 

PATERSON,  NJ. 

News-d .  1.134.043  50.044  1.090.992  134.940 

Grand  Total .  1,134,043  50,044  1,090,992  134,940 

PEORIA,  ILL. 

Journal  Stor-d .  1,765,464  167,780  1,936,883  116,044 

•Journal  Star-S .  I.II1.453  105.184  1.205.400  84.360 

Grand  Totol .  2,876,917  272,964  3,142,283  200,404 

PHILADELPHIA,  PA. 

Bulletin-e  1,631,376  630,733  1,865,294  769,254 

•Bulletin-S  705,485  588,836  782,502  412,491 

Inquirer-m  2,705,190  422,162  2,573,995  261,108 

Inquirer-S  2,607,489  792,092  2,594,951  533,054 

Newse  1.066.233  24.048  1.019.882  12.240 

Grand  Total .  8,715,773  2,457,871  8,836,624  1,988,147 

PITTSBURGH,  PA. 

Post  Gozette-m .  1,298,527  648,550  1,354,010  519,073 

Press-e .  2,115,012  639,887  2,247,178  482,961 

•Press-S .  2.540.070  86.624  2.396.648  45  184 

Grand  Totol .  5,953,609  1,375,061  5,997,836  1,047,218 

PROVIDENCE,  R.l. 

Bulletin-e  1,606,373  754,065  1,754,193  628,877 

Journol-m  2,074,321  370,531  2,018,955  492,676 

Journals  2.057.452  273.112  2.055.878  330.488 

Grand  Total  5,738,146  1,397,708  5,829,026  1,452,041 


NOTE:  8ulletin-e  and  Joumol-m  hos  o  combined  sot.  edition.  The  linage  is 
shown  only  in  tfie  8ulletin-e. 

ROCHESHR,  N.Y. 

Democrat  S  Chranicle-m  1,988,554  190,110  1,915,583  216,556 

Democrat  4  Chranicle-S  1,496,922  239,096  1,279,415  190,896 


Times  Unkto-e .  1.443.661  117.294  1.239.894  138.333 

Grand  Totol .  4,929,137  546,500  4,434,892  545,785 


NOTE:  Times  Union-e  published  5  days  o  week  only. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,391,205  1,198,562 

•Pioneer  Press-S .  1,830,924  1,853<63 

Dispotch-e .  1.919.903  238.807  2.014.177  236.747 

Grond  Total .  5,142,032  238,807  5,066,402  236,747 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  hove  o  combined  sot  edition  The 
linoge  is  shown  only  in  the  Dispotch-e. 

ST.  PHERSBURG,  FLA. 

Independent-e .  1,983,687  51,216  2,257,679  58,852 

Times-m .  3,107,921  1,285,280  3,128,967  1,574,233 

•Times-S .  1.841.429  715.064  1.924.814  689.248 

Grand  Total .  6,933,037  2.051.560  7 J1 1,460  2,322.333 

SAN  ANTONIO,  TEX. 

Express-m .  2,885,897  328.452  2,935,104  309,352 

tExpress-News-S .  1,696,238  246,120  1,597,998  262,128 

Express-News-sot .  620,172  753,450 

News-e .  2,177,430  256,824  2,262,255  266,640 

Light-e .  2,642,228  422,932  2,709,658  343,432 

•Lights .  1,638,261  210,572  1,550,707  235,348 

Light-sot .  524.613  644.318  _ 

Grand  Totol . 12,184,839  1,464,900  12,453,490  1,416,900 

NOTE:  Express-m,  News-e  ond  Light-e  published  5  doys  o  week  only. 

SAN  DIEGO,  CALIF. 

Union-m .  3,652,944  374,105  3,806,442  163,484 

•Unkw-S .  1,898,584  79,900  2,053,624  50,436 

Tribune-e .  3.899.967  381.827  4.038.447  186.768 

Grand  Total .  9,451,495  835,832  9,898,513  400,688 

SAN  FRANCISCO,  CALIF. 

Chranicle-m .  2,464,887  831,090  2,412,763  1,041,463 

Exominer-e .  2,454,463  818,930  2,348,310  1,070,288 

Exominer  &  Chronicle-S  1.685.872  485.424  1.799.446  537.400 

Grond  Total .  6,605,222  2,135,444  6,560,519  2,649,151 

SAN  JOSE,  CALIF. 

Mercury-m .  5,217,046  435,259  5,599,614  356,067 

News-e .  3,948,157  317,233  4,082,335  223,471 

•Mercurv-News-S .  3.117.035  3.083.331  27.083 

Grand  Total . 12,282,238  752,492  12,765,280  606,621 

NOTE:  Mercury-m  and  News-e  hove  o  combined  sot.  edition.  The  linage  is 
only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e .  1,510,403  58,224  1,530,909  92,944 

Times-m .  2,272,568  86,976  2,335,178  104,772 

•Times-S .  1.419.668  43.940  L430.166  _ 

Grond  Total .  5,202,639  189,140  5,296,253  197,716 

STATE  COLLEGE,  PA. 

Cefflre  Times-e .  1.858.262  4  608 

Grand  Total .  1,858,262  4,608 

NOTE:  Figures  for  1980  not  ovoiloble. 

SYRACUSE,  N.Y. 

Herald  Journol-e .  1,737,042  132,044  1,770,348  16,624 

•Herald-Americon-S .  1,300,795  15,717  1,347,126  15,024 

Post  Stondord-m .  1.196.639  191.573  1.192.882  79.237 

Grond  Totol .  4,234,476  339,334  4,310,356  110,885 

TALLAHASSEE,  FLA. 

OeiTtocrat-m .  1,760,341  186,268  2,135,634  73,864 

•Democrats  1.086.457  47.804  1.006.878  65.904 

Grand  Total  2,846,798  234,072  3,142,512  139,768 

TAMPA,  FLA. 

Tribune-m .  3,122,454  1,239,092  3,346,276  1,035,794 

•Tribunes  1,916,129  264,308  1,994,274  264,788 

Times-e  .  .  2.050.436  _  2.139.910  _ 

Grond  Total  7,089,019  1,503,400  7,480,460  1,300,582 

WASHINGTON,  D.C. 

Posl-m .  5,567,902  963,005  5,083,565  849,000 

•Posts  2,705,755  977,875  2,703,113  1,029,915 

Star  e  2,333,645  284,288 

Sta  S  _ 919.187  306.140 

Grand  Total .  8,273,657  1,940,880  11,039,510  2,469,343 

NOTE:  Star-e  ond  S  ceosed  publicotion  Aug  7,  1981. 

WEST  PALM  BEACH,  FIA. 

Post-m .  3,405,987  250,492  3,513,197  213,982 

Times-e .  3,046,227  236,511  2,990,388  226,752 

•Posts .  2.179.580  166.236  2.383.731  229.591 

Grand  Total  8,631,794  653,239  8,887,316  670,325 

NOTE:  Times-e  published  5  days  o  week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,^.6I0  262,814  1,567,449  404,214 

Reporter  Dispotch-S .  1.257.861  185.960  1.101.011  91.176 

Grand  Total .  2,981,471  448,774  2,668,460  495,390 

WICHITA,  KANS. 

Eogle-Beocon-m .  2,104,995  613,195  2,539,908  648,046 

•Eogle-BMCOn-S .  961.162  454.540  924.493  493.556 

Grand  Total .  3,066,157  1,067,735  3,464,401  1,141,602 
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PraVEMBIR  I9tl/I9a0 
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SURRIIED  BY  RUBIISHER 


ALBANY,  N.Y. 

Times-Union-m .  1,712,900  1,677,536 

Knickerbocker  New$-e  1,178,421  1,113648 

Times-Unlon-S .  635.501  723  648 

Grond  Tolol .  3,526,822  3,504,832 

NOTE:  Heorst  Newspaper  period  runs  Ocr.  26-Nov.  22,  1981. 

AlTOONA,9A. 

Mirror-e .  2,126,859  2,072,021 

ANAHEIM,  CALIF. 

Bullefin.e .  1,742,440  1,788,164 

BAF4GOR,  ME. 

Doily  News  m .  1,044,433  1,098,544 

NOTE:  ROP  linage  only — inserts  not  included. 

BIRMINGHAM,  ALA. 

News^e .  2,321,606  282,604  2,295,062  282,828 

NewsS  1,767,878  1,863,148 

Post-Herold-m .  1.474.368  _  1  405.474  _ 

Grand  Total .  5,563,852  282,604  5,563,684  282,828 

BRAF4TFORD.  ONY. 

Expositor  .e .  2,132,566  1,951,832 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,426,458  1,538,867 

Post^ .  1,819,853  2,001,265 

Posts  856.931  901.835 

Grond  Totol .  4,103,242  4,441,967 

NOTE:  Sot  linoge  reported  in  Post^e  figures  only. 

BURLINGTON,  VT. 

Free  Press-m .  1,706,362  1,825,914 

Free  Press-S .  275.366  254.576 

Grand  Totol .  1,981,728  2,079,490 

CALGARY,  ALTA. 

Herold  -t .  6,320,022  6,321,201 

CASPER,  WYO. 

Stor-Tribuoe-mS .  2,323,650  2,260,790 

NOTE:  Includes  inserts — 444,612  lines  in  1981;  292,124  lines  in  1980. 
Family  Weekly  not  included — 86,870  lines  in  1981;  86,728  lines  in  1980. 

CHICAGO,  ILL. 

HeraW-m  1,217,387  221,605  1,158,324  207,624 

Herald-S  198.338  36.104  244602  43.844 

Grond  Totol  1,415,725  257,709  1,402,926  251,468 

DES  MOINES,  IOWA 

Register-m .  564,935  268,073  611,373  281,601 

Tribune-e  818,188  957,393 

Registers  1.117.200  45.681  1.155.589  48.709 

Grond  Totol .  2,500,323  313,754  2,724,355  330,310 

EDMOFETON,  ALTA. 

Joumol-e .  5,780,359  6,043,981 

FORT  WORTH,  HX. 

Stor-Telegromm  3,897,722  755,032  3,808,054  278,370 

Stor-Telegrom-e .  2,904,976  788,656  2,845,128  333,964 

Stor-Telegram-S .  2.561.916  204.102  2.463.072  333.130 

Grand  Totol .  9,364,614  1,747,790  9,116,254  945,464 

NOTE:  includes  inserts  and  zoned  editions. 

GREENSBURG,  PA. 

Tribune  -Review-m .  1,675,590  1,767,682 

Tribune-Reviews .  1.433.068  1  283  926 

Grand  Total .  3,1 08,658  3,051 ,608 

INDIANAPOLIS,  IND. 

Stor-m .  2,448,988  2,539,159 

Newse  1,900,482  1,976,723 

Stor  S  1.500.746  1.657.306 

Grand  Totol .  5,850,216  6,173,188 

KITCHENER-WATERLOO,  ONT. 

Record-e  3,078,865  3,163,786 

LIFICOLN,  NEB. 

Joumol-Stor-d/S .  1,152,032  1,402,198 

NOTE:  Includes  inserts — 454,384  lines  in  1981;  535,976  lines  in  1980. 

LOUISVILLE,  KY. 

Courier-Joumol-m .  2,312,753  299,373  2,352,540  213,224 

Louisville  Times-e .  2,009,865  333,137  2,239,998  193,719 

Courier  Journal  & 

Times-S .  2.420.621  15.544  2.259.965  7.147 

Grand  Total .  6,743,239  648,054  6,852,503  414,090 


NOTE:  ROP  disploy  linage  is  published  on  6-column  basis  but  converted  to 
8-column  basis  above  Clossified  published  and  reported  on  10-column 
basis 
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1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

MADISON,  Wise. 


Capital  Times-e _  1.963,787  2.126.444 

State  Jautnol-m _  2,042,614  2.I8US6 

State  Journol-S _  1.185691  1  258321 

Grand  Total .  5,192,092  5,566,121 

NOTE:  6-column  pages  conwrted  to  8-column.  Includes  legol. 

MERIDEN,  COFim. 

Record-Joumol-m .  1034,222  1.168.524 

MOFITREAL,  CMJE. 

Gozette-m .  4,753,202  4,726,091 

LeDevoir-m .  536,038  622J76 

Le  Dimonche-Motm-S .  394.997  519.630 

Grand  Totol .  5684J37  5W,997 


NOTE:  Gozette  iiKudes  T.V.  Times — 47367  lines  in  1981;  50381  lines  in 
1980  Le  Oimanche-Matin  includes  inserts — 92,956  Imes  in  1981 ;  195666 
lines  in  1980. 

FIASHUA,  N.H. 

Telegroph-e . .  1,711,602  1,713674 


NEW  BRUNSWICK,  N  J. 


Home  Mews-e . 

.  1,242,239 

1,374,597 

Home  News-S . 

.  1.029370 

985.535 

Grand  Tolol . 

.  2371,609 

2,360,132 

NCWMm  NEWS,  VA. 

Doily  Press-m . 

2319,520 

2,407316 

Times  HeroW-e . 

.  2.108,778 

2,150,764 

Daily  Press-S . 

.  1.777.930 

1.707.454 

Grand  Told . 

.  6.206,228 

6,265,434 

NORFOLK,  VA. 

Virginian-Piloi-m.... 

.  2,771,921  158,008 

2,995675 

164,230 

ledger-Stor-e . 

.  2,378,098  529.755 

2.479,950 

620,009 

Virginton-Pilol  & 

Ledger-Stor-S . 

.  1.951.171  461572 

1.907.094 

392.591 

Grand  Told . 

7,101,190  1,149335 

7382,719 

1,176,830 

NORTH  RAY,  ONT. 

Nugget-e . 

882302 

1,061,173 

NORTH  RIATTI,  NiR. 

Telegraph-mS 

.  847.184 

945375 

NOTE:  Includes  Family  Weekly— 77,427  Imes  in  1981 ;  85,789  lines  in  1980 

OGDEN,  UTAH 

Stondord-Examiner-e  2.637,668  2.523.554 

Slondotd-Exominer-S._..  1.262.072  I  138  568 

Grand  Totol  3,899,740  3,662,122 

NOTE:  Sunday  includes  Family  Weekly — 88,662  lines  m  1981 ;  86.814  Imes  in 
1980 


OKLAFKFMA  CITY.  OKLA. 


Oklohoman-m . 

2,470,559  1,151,636 

2,427,585 

1,090,383 

Times-e . 

2,367.265  1  303,947 

2.318364 

999.124 

.  1.972.476 

1.821.186 

Grand  Told . 

.  6,810,300  2355,583 

6.567,635 

2,089307 

World-Herdd-meS. . 

OMAHA.  NER. 

3,119,914 

3,396,470 

Sentinel  Stor-o/dS ... 

ORLANDO.  FLA. 

.  5,215,406  1,484,238 

5,150.236 

1395,168 

le  Ordt-e . 

OTTAWA.  ONT. 

1,850,810 

2,151,047 

RAIM  SRRINGS-RALM  PISERT,  CALIF. 

Desert  Sun-e . 

1,881.692 

2,172.929 

Peninsulo  Times 
Tribune-e . 

RALO  ALTO.  CALIF 

1,465,856  226,338 

1.887312 

156,198 

Republic -m 

RHOENIX.  ARIZ. 

4.635,806  238,560 

4,658.332 

147,182 

Gozette-e 

4,536,770  245,476 

4,527,880 

149,422 

Republic-$ . 

2.173.094  _ 

2.359.448 

Grond  Totol . 

11345.670  484.036 

11.545.660 

296.604 

Press-Herdd-m . 

RORTLAND.  MAINE 

.  1.260.743  1,390,198 

Express-e . 

.  1,004,746 

1,131,265 

Telegrom-S . 

.  899.988 

837.033 

Grand  Totd . 

.  3,165,477 

3,358,496 

Oregonian-mS . 

RORTLAND.  ORE. 

.  5,682,194 

5,934,096 

Oregon  Joumd-e ... 

_  2.107.994 

1.886.990 

Grond  Told . 

.  7,790,188 

7.821.086 

Tirnes-m/Eogle-e.... 

READING.  RA. 

_  1.629.952 

1,822.745 

Eogle-S . 

954.395 

1.069.492 

Grond  Total . 

2,584,347 

2,892,237 

Joumd-m . 

RENO,  NEV. 

.  1,386,462 

1.639.904 

Gozetie-e . 

.  963,466 

1,139,600 

Gotetie-ioumal-S. 

.  336.896 

374.444 

Grand  Told . 

2.686,824 

3.153.948 

1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

RICHMOND,  VA. 

Times-Oispalch-m -  2308398  2313341 


Times  Dispotch-S .  1842328  1,767.727 

News  Leoder-e .  1662.518  1 835  940 

Grand  Toeol .  5813.144  5817308 

NOTE:  Port-run  ond  comics  not  included. 

RIVERSIDC,  CALIF. 

Pies$-Enterprise-m _  2330342  2354632 

Press-Enterpnse-e -  1.927660  1.990842 

Press-Enterpnse-S -  623840  675  598 

Grand  Total .  4,781.742  5821872 

SAN  BCRF4ARDIF40,  CAUf . 

Sun-mS .  3348840  3,431,988 

NOTE:  Parade  linage  not  included 

SANTA  BARBARA,  CAUF. 

News-Press-eS  3385,942  11,585  3331634  12819 

NOTE:  Parade  linage  not  included 

SCOTYSBLUFF,  FKB. 

Stor-Herald-mS .  1,019.766  995,743 

NOTE:  Includes  Fomily  Weekly— 77,414  lines  in  1981 ;  85.789  lines  in  1980 

SEATTLE,  WASH. 

Past-bnHIigencer-dS _  2.463302  2679.931 

Times-dS .  4708.046  5212046 

Grand  Totol .  7,171348  7891.977 

SOUTH  RAT  (Terfce),  CAUF. 

8teeze-e  3338,136  4.244320 

SPOKAF4E,  WASH. 

Spokesmon-Review-m  „  1674,463  1,805880 

Spokesmon-ReviewS—  1811661  1.127334 

Chromcle-e .  1.706.068  1826.144 

Gratd  Totol  4392.192  4,759358 

TACOMA.  WASH. 

News-Tribune-e  & 

TrRmne  Ledger-S  2,886.086  4861386 

TOLEDO,  OHIO 

Blode^ .  2.529.024  2321,975 

Blode-S .  1667-592  1  772223 

Grand  Totol .  4,196616  4394,198 

TOPEKA,  KAI4SAS 

CopitalJaurnol-a/d—..  1334.431  1329.440 

Capitol-Journol-S .  732356  791  525 

Grand  Totol .  2.066687  2,120,965 

TORONTO,  ONT. 

Slor<  5,928,843  5637320 

Stxwti .  2.987389  2697305 

Grand  Totol  8.916332  8334.725 

TUCSON.  ARIZ. 

Stor-m  3398,052  3,608,934 

Citiien-e  3362856  3.525,032 

Stor-S .  1684.984  1.746388 

Grand  Total .  8.445,892  8,880.354 

NOTE:  Sunday  includes  Parade  Image 

TULSA,  OKLA. 

WorldHn  1,771323  1,783336 

Tribunes  1,763,772  1.727829 

Wortd-S  1.287.043  1  320.988 

Grond  Totol  4,822.138  4,732,053 

NOTE:  Figures  ore  based  on  6-column  format  and  9-calumn  clossifted. 
VAFKOUVCR,  B.C. 

Sun-e .  5344,686  5,029340 

NOTE:  Includes  Today  Mogozme 

WAUKEGAN,  ILL. 

News-Sun-e  2.178610  2329362 

VnUCES-SARRE,  PA. 

Times-Lcader  o/d _  1.126320  1302.782 

WILMINGTON,  DEL. 

News-JourTiol-m,e -  2,098,163  2,154398 

News-Joumol-S .  1.190.095  1.121118 

Grond  Totol .  3,288,258  3  377,416 

WILMINGTON,  N.C. 

Stor-m .  1830.108  1880,tX 

Stor-News-S .  437.486  453392 

Grand  Totol  2367.594  2333,422 

WINDSOR,  ONT. 

Stor-e  2,869,527  2,973648 

WINSTON-SALEM.  N.C. 

Joumol-m _  1,911,084  1,968,176 

SentinH-e .  1,513,428  1675,926 

Joumol-Sentioel-S _  945.126  1.047.970 

Grond  Totol .  4,369.638  4.692,072 

NOTE:  Port-run  ond  comics  not  included. 

WORCESTER.  NULSS. 

Gozette-e .  1380,510  1.168352 

Tele»am-m .  1.537349  1325,037 

Telegram-S .  1.650.680  1387.037 

Grand  Total _  4.468,439  4,080.626 
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Syndicates 


Editorial  aid  offered  to  classified  pages 


In  a  speech  to  the  Association  of  Clas¬ 
sified  Advertising  Managers  several 
years  ago.  Chairman  Arnold  R.  Deutsch 
of  the  recruitment  advertising  agency 
Deutsch,  Shea  &  Evans,  pointed  out  that 
while  employment  advertising  is  often  a 
lucrative  part  of  a  newspaper’s  ad  in¬ 
come,  it  is  the  one  part  of  the  paper  lack¬ 
ing  editorial  backup. 

He  followed  up  on  his  comment  by 
creating  “Employment  World”,  a  week¬ 
ly  column  now  carried  by  a  number  of 
newspapers.  It  is  not  a  Q  and  A  feature 
but  rather  a  series  of  articles  that  inform 
readers  on  new  developments  in  the 
workplace — from  flexitime  to  the  electro¬ 
nic  cottage,  from  breaking-in  to  buming- 
out.  The  column  provides  advice  on  job 
problems  and  tells  where  to  find  more 
detailed  information  about  the  world  of 
work. 

The  chairman/author  says  one  of  the 
aims  of  “Employment  World”  is  to  supp¬ 
ly  classified  advertising  managers  with 
quality  editorial  material  to  enhance  con¬ 
tent  and  readership  of  the  employment 
pages.  “We  understand  that  such  mate¬ 
rial  doubles  the  readership — which  is 
great  from  our  viewpoint  since  it  means 
more  people  see  our  clients’  ads.  The 
other  objective  is  to  provide  this  service 
at  a  cost  that  the  classified  advertising 
manager  can  readily  afford.” 

Deutsch,  Shea  &  Evans,  a  subsidiary 
of  Foote,  Cone  &  Belding  Communica¬ 
tions,  Inc.,  is  at  49  East  53rd  Street,  New 
York  City. 

♦  ♦  ♦ 

Independent  News  Alliance  has  bought 
first  serial  rights  to  John  Ehrlichman’s 
new  book,  “Witness  to  Power”,  and  will 
distribute  a  seven-part  serialization  for 
release  the  weekend  of  February  6/7. 
IN  A,  a  division  of  United  Feature  Syndi¬ 
cate,  is  including  several  photos  with  the 


SYNDICATE  SALES 

Newspaper  Syndication 
Television  Syndication 
Licensing  Development 

We  are  successful,  respected  and  well 
known  in  all  these  areas.  If  you  can  effec¬ 
tively  deal,  produce,  innovate  and  manage 
in  these  fields,  we  want  to  hear  from  you. 

You  must  be  achievement  oriented  and 
willing  to  work.  Attitude  and  motivation 
essential.  Three  years  experience  in  one  of 
the  three  areas  mentioned  absolutely  nec¬ 
essary. 

Equal  Opportunity  Employer. 

Send  confidential  retume,  salaiy  hiitory  and 

reference  to  box  3754,  Editor  &  Publisher. 


“Dennis  the  Menace”,  Hank  Ketch- 
urn’s  comic  strip/panel  character,  stars  in 
a  new  national  campaign  against  child 
By  Lenora  Williamson  abuse  and  neglect. 

ied  oaoes  “Dennis”  appears  in  a  16-page  comic 

•  ^  book  called  “Coping  with  Family 

hman  book  will  be  published  Ketchum  for  the 

Schuster  on  Febmary  26.  a 

*  child  abuse  and  neglect  center. 


The  Ehrlichman  book  will  be  published 
by  Simon  &  Schuster  on  February  26. 
IN  A  executive  editor  Sidney  Goldberg 
says  that  “Witness  to  Power”  isn’t  just 
another  Watergate  book,  but  rather,  “It’s 
an  extraordinary  group  portrait  of  the 
men  who  ran  this  country  for  several 
years — some  of  them  are  still  running  it.” 


Field  Newspaper  Syndicate,  which  dis¬ 
tributes  the  strip,  is  printing  the  550,000 
copies  at  cost.  In  English  and  Spanish, 
the  book  supplies  lessons  aimed  at  pre¬ 
venting  child  abuse. 


Disc  jockey  does  “Mary  Worth”  lampoon 


By  Tom  Davies 

For  the  last  several  years,  a  morning 
disc  jockey  for  a  Toledo,  Ohio,  radio  sta¬ 
tion  has  been  creating  his  own  special 
brand  of  humor  by  lampooning  the 
“Mary  Worth”  comic  strip  in  a  15-minute 
daily  segment  that  even  has  its  own 
sponsor. 

Field  Newspaper  syndicate’s  “Mary 
Worth”  is  one  of  the  longest-running  and 
most  popular  story  strips. 

But  in  the  hands,  or  rather  words,  of 
radio-man  Bob  Kelly,  the  moralistic  tone 
of  the  strip  becomes  hilarious. 

Kelly’s  accounts  of  the  strip,  which  is 
carried  in  the  Toledo  Blade,  remain  some¬ 
what  faithful  to  the  plot.  It’s  the  embel¬ 
lishments,  double  entendre,  and  innuen¬ 
do  that  make  his  radio  segment  funny. 

Now  on  the  verge  of  her  50th  year  in 
newspapers,  the  old  gal  will  finally  get  a 
modicum  of  revenge.  Not  that  Mary 
Worth  would  seek  it.  The  elderly  widow, 
who  doesn’t  even  appear  that  much  in  the 
storylines  anymore,  is  almost  too  nice  to 
be  true.  But  she  doesn’t  have  any  say  in 
writing  the  strip. 

John  Saunders,  the  writer  of  the  story 
strip,  is  a  retired  television  newscaster. 
He  occasionally  listens  to  Kelly’s  bits  and 
says  he  takes  the  A1  Smith  attitude:  “As 
long  as  you  spell  the  name  right,  every¬ 
thing  is  fine.”  And  now  he’s  taking  the 
opportunity  to  even  the  score  a  bit. 

A  new  storyline,  which  started  late  in 
December,  focuses  on  a  schizophrenic 
Jekyll-Hyde  radio  personality  named 
Rob  Donegal.  Off  the  air,  the  character 
goes  by  the  name  of  John  Carpenter.  Kel¬ 
ly  is  known  as  Norman  Plumer  (pro¬ 
nounced  like  the  occupation)  in  his  pri¬ 
vate  life. 

In  describing  the  new  character,  Saun¬ 
ders  said,  “In  real  life,  he  is  an  absolute 
little  recluse  .  .  .  He’s  aware  of  the  fact 
that  he’s  the  other  person,  but  unhappy 
about  it.  And  someplace,  one  of  them  has 
a  wife.  I’m  not  going  to  say  which  one — 
maybe  I  haven’t  even  decided  right 
now.” _ 

Tom  Davies  is  a  writer  with  the  Toledo 
Blade. 


Saunders  originally  was  considering  a 
storyline  involving  a  pregnant  girl  who 
decides  to  raise  her  child  as  a  single  pa¬ 
rent.  But  Saunders  and  the  comic  strip’s 
artist,  Ken  Ernst  had  problems  with  the 
story. 

But  then,  Saunders  said,  he  saw  a 
Blade  magazine  story  with  all  the  local 
morning  DJs  in  it. 

“So  I  was  reading  that  on  a  Sunday, 
and  I  noticed  that  two  or  three  of  them 
admitted  to  a  little  touch  of  schizophre¬ 
nia,”  he  added.  And  having  been  a  radio 
and  tv  personality  at  one  time  himself, 
Saunders  pointed  out,  “Radio’s  entirely 
different  from  television.  In  radio,  there 
is  the  anonymity  of  the  closed  studio,  and 
nothing  but  the  microphone  and  the 
voice.  You  can  come  to  work  dressed  like 
a  bum;  you  can  be  the  greatest  guy  on  the 
air;  you  can  walk  out  and  get  in  your  car, 
drive  to  the  corner  grocery,  and  nobody 
knows  who  the  hell  you  are,  and  they 
couldn’t  care  less.” 


4^ 


Kelly  and  Saunders 

“They  don’t  recognize  you,”  he  went 
on.  “So  you  become  two  people.  That  is 
not  true  in  television,  but  it  is  true  in 
radio.  And  1  thought,  “What  if  a  guy 
moved  into  Mary’s  apartment  complex, 
who  has  really  gone  overboard  on  this 
thing?  He’s  a  radio  personality,  but  he’s 
an  absolute  schizoid.” 

John  Saunders  has  been  writing  two 
continuity  strips  (“Mary  Worth”  and 
“Steve  Roper  &  Mike  Nomad”)  since  his 
father,  Allen,  retired  from  writing  the 
strips  three  years  ago. 
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Shore  Line 

nameplates  of  the  two  Dolphins  differ, 
“there  won’t  be  that  much  confusion.” 

Hopkins  said  the  Bulletin  will  continue 
to  use  the  name  Dolphin  for  the  present 
because  of  the  weekly's  “reputation” 
among  advertisers  in  Southeastern  Con¬ 
necticut.  She  said,  however,  that  no  final 
decision  on  the  name  of  the  weekly  has 
been  made. 

The  Bulletin  will  continue  to  publish  its 
Dolphin  on  the  same  day — Thursday — as 
Shore  Line  publishes  its  Dolphin,  and 
Hopkins  said  the  Bulletin  intends  to  dis¬ 
tribute  its  Dolphin  at  the  Naval  base  “in 
some  fashion.” 

Lt.  Commander  Camile  Estrade,  head 
of  public  affairs  at  the  Navy  base,  said, 
“If  they  (the  Bulletin)  succeed  in  coming 
through  the  base,  the  papers  will  be  col¬ 
lected.  They  won’t  be  allowed  to  distri¬ 
bute  it;  they  cannot  do  that  until  they 
submit  a  request  and  a  decision  is  ren¬ 
dered.” 

It  is  not  likely  the  Navy  will  grant  the 
Bulletin  permission  to  distribute  its  Dol¬ 
phin  at  the  base  since  the  Navy  has,  up  till 
now  sided  with  Shore  Line  in  the  con¬ 
troversy. 

The  Navy  contended  that  the  Dolphin 
name  should  not  be  permitted  to  be 
trademarked  since  it  is  a  generic  name 

John  Peterson,  executive  editor  of 
Shore  Line  newspapers,  said  Gannett’s 
persistence  in  continuing  to  use  the  Dol¬ 
phin  name  is  creating  confusion  among 
advertisers. 

“The  obvious  confusion,”  he  said,  “is 
creating  ail  kinds  of  problems.  Advertis¬ 
ers  and  news  sources  keep  asking  about 
which  Dolphin  is  calling.” 

The  Shore  Line  E)olphin  maintains  an 
office  on  the  Navy  base  with  two  journal¬ 
ists  from  the  Public  Affairs  Office  and  one 
reporter-photographer  staffed  from 
Shore  Line. 

The  Bulletin  is  running  its  Dolphin 
from  out  of  its  own  Groton  bureau  office. 
It  has  a  three  member  staff,  all  employees 
of  the  Bulletin. 
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published  by  Shore  Line. 

Up  until  December  31,  the  Bulletin 
held  a  contract  to  publish  a  weekly  news¬ 
paper  that  is  distributed  at  a  Navy  base  in 
New  London.  In  March  of  1981,  the  Bul¬ 
letin  had  obtained  a  registered  trademark 
of  the  name  The  Dolphin. 

When  the  contract  between  the  Navy 
and  the  Bulletin  expired,  the  Navy  de¬ 
cided  that  it  would  rather  have  Shore 


Tiger  feud 

(Continued  from  page  15) 

on.  He  had  an  exemplary  record  up  to 
that  point  and  I  decided  to  keep  him  on. 

He  wrote  a  column  explaining  his  action 
and  has  done  an  excellant  job  since  then. 
Campbell  resurrected  this  out  of  his 
past.” 

The  Detroit  Chapter  of  the  Baseball 
Writers  of  America  was  prepared  to  form 
a  five  member  committee  to  meet  with 
both  parties  in  an  attempt  to  work  out  a 
compromise.  Campbell’s  decision 
preempted  the  need  to  do  that. 

Brian  Bragg,  a  sportswriter  for  the  De¬ 
troit  Free  Press  and  an  officer  of  the  De¬ 
troit  chapter  of  the  Baseball  Writers,  said 
he  can’t  understand  why  Campbell  was 
so  upset. 

“I  don’t  think  the  original  story  was 
worth  all  the  reaction  it  got,”  he  said. 
“The  players  themselves  were  shown 
their  grades.  It  was  no  great  secret.  I 
don’t  think  the  story  did  any  harm.” 

Bragg  said  he  also  would  have  written  a 
story  on  the  report  if  he  had  obtained  it 
the  same  way  Plagenhoef  did. 

Commenting  on  Campbell’s  reaction  to 
an  unfavorable  article,  Bragg  said, 
“There  has  been  friction  before  (between 
Campbell  and  the  press),  but  this  is  the 
first  time  he  has  taken  any  action  that  may 
be  construed  as  a  reprisal.” 

Despite  the  bad  blood  that  may  now 
exist  between  Plagenhoef  and  Campbell, 
the  sportswriter  is  expected  to  continue 
covering  the  Tigers  when  spring  training 
opens  next  month. 
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Gannett 

Line  put  out  its  base  newspaper  and 
signed  a  contract  with  the  Capital  Cities- 
owned  weekly  group. 

Attorneys  for  the  Bulletin  first 
threatened  to  take  legal  action  against 
Shore  Line  if  it  began  publishing  the 
Navy  newspaper  under  the  name  The 
Dolphin. 

Last  week,  the  Bulletin  altered  its  posi¬ 
tion  and  decided  to  drop  its  legal  claim  to 
the  name,  but  to  continue  publishing  a 
newspaper  called  The  Dolphin. 

While  Shore  Line  has  exclusive  rights 
to  distribute  its  Dolphin  on  the  Naval 
base  grounds,  the  Bulletin  is  continuing 
to  publish  its  Dolphin — which  covers  not 
only  Naval  base  news,  but  also  news  from 
the  seven  communities  closest  to  the 
base. 

“Although  we  are  no  longer  the  con¬ 
tract  printer  for  the  base,  we  will  continue 
to  serve  the  military  community,  and  the 
paper  will  be  bolstered  by  the  addition  of 
news  items  from  schools,  churches,  so¬ 
cial  and  fraternal  groups  throughout  the 
readership  area,”  said  a  front  page 
announcement  in  the  Bulletin’s  Dolphin. 

“We  made  some  good  friends  with  our 
readers  and  advertisers  an  we  plan  to  con¬ 
tinue  to  serve  them  well,”  said  Bulletin 
publisher  Terry  Hopkins  in  describing 
why  her  newspaper  will  continue  to  pub¬ 
lish  its  Dolphin  despite  losing  the  Naval 
contract. 

She  said  the  Bulletin  is  taking  steps  to 
withdraw  its  exclusive  rights  to  the  name 
because  “it  was  the  right  thing  to  do.” 

Hopkins  contends  that  because  the 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

;  AVAILABLE 

ENERGY 

MONEY 

TIMES  ARE  TOUGH.  But  Energy  Notebook  is 
growing  because  we  help  papers  help  readers 
save  energy  and  money.  Contact:  Energy  Note¬ 
book.  Box  600,  Wall  Street  Station,  New  York 
NY  10268;  (212)  362-7310. 

"MORE  FOR  YOUR  MONEY'  -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

GENERAL 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court.  Middle- 
town  NY  10940;  (914)  692-4572. 

CHILDREN  learn  about  nature  through  “Uncle 
Walt’s  Animal  Farm  ’  column.  Free  samples. 
Cinderella  Adventures.  PO  Box  2216.  Clear- 
brooK  6C  Canada  V2T  3X8. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  ^ould  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal.  Box 
278.  Bruce  MS  38915. 

MOVIE  REVIEWS  and  interviews  with  celebri¬ 
ties  and  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  News.  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 

WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers,  cartoons.  Catalog  $1.  OBI.  17700  West¬ 
ern  69p.  Gardena  CA  90248. 

NEWSPAPER  PROMOTION 

ALWAYS  PROMOTING  someone  else?  It's  ab¬ 

LEGAL 

out  time  you  did  something  for  yourself  and 
your  newspaper!  Our  weekly  promotion  strip. 
"YOUR  NEWSPAPER,  "  does  it  tor  you.  Sunday 
color  or  black  and  white.  JOURNAL  PRESS 
SYNDICATE,  250  Park  Av,  New  York  NY 
10017;  (212)  873-5849. 

LEGAL  CORNER:  Your  own  man  »n  Washing¬ 
ton.  Experienced-regular  coverage  of  courts, 
agencies,  and  lawyers  and  their  affect  on  peo¬ 
ple  throughout  country.  Colorful-easy  to  under¬ 
stand  and  useful.  1614  17th  St.  NW,  Suite 
305.  Washington  DC  20009. 

REAL  ESTATE 

HOUSE  CALLS— MIAMI  HERALD.  DALLAS 
NEWS,  Buffalo,  Rochester,  San  Antonio,  Yaki¬ 
ma,  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way.  Rochester  NY  14620;  (716)  271-6230. 

UFESTYLES 

READERS  LOVE  US!  A  low  cost  column  featur¬ 
ing  custom  home  designs  in  a  complete,  simple 
and  adaptable  format.  For  further  information 
contact;  Landmark  Designs.  PO  Box  2832, 
Eugene  OR  97402;  (503)  345-3429. 

SKIING 

MEDICAL 

MONEYWISE  tips  appeal  to  all  levels  +  26M 
inactive  and  potential  skiers  in  USA.  Keep 
them  up  on  their  #1  sport:  new  resorts/snow¬ 
making/trends.  Action  photos  and  Winter 
Sports  Features.  Doug  Ford,  #22.  1368  Com¬ 
monwealth  Av,  Boston  MA  02134. 

■  HEALTHY  AND  WISE"— A  plain-talking 
weekly  column  about  illness,  health,  medical 
science  and  medical  politics.  4th  year.  Sam¬ 
ples  M  Ringel.  MD,  933  Newbury,  Ripon  Wl 
54971. 

E&P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 

MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that’s  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 

(212)  752-7050 

ANNOUNCEMENTS 

ANOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

LAS  VEGAS  BUFF???? 

We're  looking  for  a  Sales  Pro/Investor/Partner 
for  year-old  Las  Vegas  entertainment  tab.  Work 
via  phone  from  any  city,  2-3  hours  weekly. 
Great  potential,  benefits.  Small  investment. 
Dick  Evans.  (702)  871-4035.  1920  Spring- 
view  Dr,  Las  Vegas  NV  89102. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 

Over  500  sales  in  our  31  years. 

(We  handle  different  propedies  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel. 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

‘Sell  or  Buy  a  Weekly  Newspaper. 

‘Over  20  listings  nationwide. 

‘Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

SYD  S  GOULD  ASSOCIATES,  INC. 

Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 

Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

NEWSPAPER  CONSULTANTS 

IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 
33  years  experience  with  Park,  Thomson,  Co¬ 
pley.  Horvitz. 

Contact;  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B,  RRl,  Brookneal  VA;  (804)  376-3021 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

JAMES  M  ADKINS,  Sr.  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way.  Parker  CO  80134. 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

WB  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

NEWSPAPERS  FOR  SALE 

OHIO  SEMI-SUBURBAN  IN  $190K  gross 
class,  paid  its  owner  $27K,  price  $175K  with 
$65K  cash  down.  1981  gross  estimate  $21  OK. 

OKLAHOMA  WEEKLY,  TOWN  of  5000,  gross 
$140K,  "net "  over  $37K,  price  $140K.  No 
local  competition. 

MISSOURI  EXCLUSIVE.  NO  local  competition. 
3000  population,  2600  circulation,  gross  over 
$180K,  "net"  near  $50K,  price  $175K  or 
$200K  With  building. 

SOUTH  DAKOTA  COUNTY  SEAT  weekly,  no 
competition,  gross  $110K,  net  $20K  to  $30K 
anually.  Price  $  1 30K  or  $  1 50K  with  building. 
$30K  cash  doen  required. 

MARION  R  KREHBIEL 

Box  88  Norton  KS  67654 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates,  Inc 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

Going  to  Sell 

Your  Newspaper  in  '82? 

Contact  the  Midwest  brokers! 

ROY  HOLDING  AND  ASSOCIATES 

Box  212,  Galva  IL  61434 

Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 
‘Sales  ‘Appraisals 

1  HAVE  BUYERS  for  newspapers  doing  100  to 
500  thousand  gross.  Edwin  0  Meyer,  Licensed 
Broker.  Suite  lOl-E,  300  W  Franklin.  Rich¬ 
mond  VA  23220;  (804)  643-7816. 

E&P  CLASSIFIEDS 

You  Can  Bet  On  Them! 
(212)  752-7050 

JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

Rates  on  Request 
_  (212)  752-7050 
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NEWSPAPERS  FOR  SALE 


CALIFORNIA  WEEKLY  Publisher  must  retire. 
Good  terms  for  experience  and  $45K  down. 
Paper  adjudicated  10  years.  10,000  plus  cir¬ 
culation.  Write  now!  Box  1944,  Carlsbad  CA 
92008. 


DAILY  NEWSPAPER  in  Zone  5.  Will  exceed  4 
million  gross  sales.  Excellent  market  with  grow¬ 
ing  subscription  and  advertising.  Serious  in¬ 
quiries  only.  Reply  to  Box  3747,  Editor  &  Pub¬ 
lisher. 


EXCLUSIVE  Zone  8  county  seat  daily  and  adja¬ 
cent  county  exclusive  weekly  in  fast  growth 
affluent  market.  $800,000  gross.  $2  million 
cash  stock  sale  includes  modern  plant  and  real 
estate.  No  debt.  Profitable.  Established  1891. 
Box  3710,  Editor  &  Publisher. 


IOWA  WEEKLY-SHOPPER,  exclusive,  81  gross 
over  $900,000,  full  plant.  $1.4  million,  25% 
down,  15  years,  12%  interest. 

FLORIDA  NEWSPAPERS,  combined  gross 
$1.5  million,  growth  area.  Terms  to  qualified 
buyer. 

MISSOURI  SUBURBAN  NEWSPAPERS.  3- 
unit  press,  Compugraphic,  gross  $450,000. 
Priced  at  $395,000,  $80,000  down.  10  years, 
11%  interest. 

MOUNTAIN  STATE  SUBURBAN.  Zone  8.  full 
plant,  excellent  equipment,  booming  area, 
gross  $1,750,000.  $2  million,  terms. 
KANSAS  WEEKLIES,  exclusive,  full  web  plant, 
gross  $725,000.  $1.1  million,  $300,000 
down,  12  years.  11%  interest. 

WASHINGTON  WEEKLY,  competitive,  sell  at 
gross  of  $400,000,  terms.  Web  press.  Com¬ 
pugraphic.  25%down.  lOyears,  1 1% interest. 

For  further  information  write: 
ROBERT  N  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS  66207 


NEW  JERSEY  WEEKLY,  official  paper  for  ten 
localities  in  fast  growing  area.  A  "Blue  Ribbon" 
weekly  grossing  more  than  300  thousand.  A 
turn-km  property. 

COUNtV  SEAT  WEEKLY  and  job  shop  historic 
Maryland.  Gross  plus  ten  percent.  Building  can 
be  bought  or  leased. 

Confidential  information  to  persons  willing  to 
establish  financial  responsibility.  Edwin  0 
Meyer.  Broker.  Suite  lOl-E,  300  West  Frank¬ 
lin  St,  Richmond  VA  23220;  (804)  643-7816. 


NEW  York  City  established  weekly  publisher 
retiring.  Editor  will  buy  part.  Share  available  for 
space  salesperson.  Excellent  opportunity. 
$35M-payout.  Box  3773,  Editor  &  Publisher. 


ARIZONA  WEEKLY.  $125,000  gross  class,  low 
down  payment;  might  even  lease  to  good  oper¬ 
ator.  State  cash  and  experience  first  letter. 

OHIO  WEEKLY.  NO  LOCAL  COMPETITION, 
town  of  over  6000  population,  so  woefully 
underdeveloped  with  only  2600  circulation. 
Could  do  $250,000.  but  does  only  about 
$135,000;  result  aging  publisher.  $325,000 
with  building,  or  $170,000  without. 

MARION  R  KREHBIEL 

Box  88  Norton  KS  67654 
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NEWSPAPERS  FOR  SALE 


PACIFIC  Bakers  News.  Belfair  98529.  (206) 
275-642 1 .  Western  trade  paper.  Low  cost  pro¬ 
duction.  Easily  moved  to  ^n  Francisco  or  Ul. 


THREE  WEEKLIES  in  Zone  3:  “grass  roots" 
communities.  Over  150  years  of  publication; 
possing  over  %SOO.OOO.  Box  3423,  Editor  & 
Publisher. 


WEEKLY  ADVERTISING  PUBLICATIONS,  well 
established,  highly  profitable  in  number  one 
suburban  hopping  area.  Sell  forposs,  $900M 
down.  Attractive  terms.  Box  3434,  Editor  & 
Publisher. 


128  YEAR  OLD  California  weekly.  Two  regional 
editions.  High  growth  area.  CNPA  award- 
winnir.  Send  for  fact  sheet:  TO  Box  633.  Diablo 
CA  94528. 


ZONE  4  suburban  weekly  in  14th  year.  Paid 
circulation  80,000  plus  gross.  Also  bi-weekly 
hunting  and  fishing  tabloid  in  7th  year.  Box 
3682,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  45(X)  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


SMALL  DAILIES  and  paid  weeklies  wanted  in 
or  near  Texas  grossing  over  $1(X).0(X).  Please 
write  Box  3758.  Editor  &  Publisher.  All  replies 
kept  confidential. 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential 


SHOPPING  GUIDES 


HOW  TO  HELP  YOUR  SALES¬ 
PEOPLE  MAKE  MORE  MONEY! 

Naked  salespeople  can't  do  their  best  against 
well-armed  competition.  Both  you  and  your 
salespeople  lose.  Good  sales  strategy  can  dou¬ 
ble  your  profits.  Send  your  shopper,  rates  and 
promos,  and  circulation  of  the  competition.  I’ll 
help  you  build  a  powerful  salesforce.  Your  busi¬ 
ness  IS  selling  'customers'  for  retailers.  My 
business  is  helping  you  sell  advertisers.  Com- 

rnd  your  profit.  Estil  Cradick,  950  Parkwood 
Dunedin  FL  33528. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$4.50  per  line. 

2  weeks— $4  00  per  line,  per  issue 

3  weeks — $3  40  per  line,  per  issue 

4  weeks— $2  80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
1.  1  week  — $3  00  per  line 

3.  per  issue  2  weeks — $2.50  per  line,  per  issue 

!.  per  issue  3  weeks — $2.25  per  line,  per  issue 

!.  per  issue.  4  weeks — $2.00  per  line,  per  issue 


Add  $4.50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 
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INDUSTRY  SERVICES 


EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 


EQUIPMENT  &  SUPPLIES 
MISCELLANEOUS 


ADVERTISING  SERVICES  MAILROOM  SERVICES 


THE  CO-OP  RESOURCE  CENTER  has  the  best 
co-op  training  mrorkshop.  research,  and  billingi 
tracking  program  available.  It  works:  salespeo¬ 
ple  will  use  It.  Call  for  details  and  catalog. 
(507)  625-2667 


CIRCULATION  SERVICES 


CHESHIRE  MAILING  TIME  AVAILABLE 
YOU  FURNISH  MATERIALS  OR  WE  PRINT 
(800)  843-6805 


MARKETING  & 
READERSHIP  RESEARCH 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
(^11  me  at  (201)  772-7002  for  action! 


USE  OUR  COMPLETE  LINE  of  services  to  in¬ 
crease  your  circulation,  (^t  efficient  tele¬ 
phone  sales  and  crew  sales  programs  for  all 
markets.  Our  reputation  for  reliability  is  un¬ 
matched.  Call  Jeff  Blenkarn.  (204)  668-5640, 
or.  write  Blenkarn  Sales  Ltd.  275  Knowles  Av, 
Winnipeg.  Manitoba  Canada. 


EDITORIAL  SERVICES 


HAVE  VOCABULARY,  WILL  TRAVEL:  Experi¬ 
enced  professor,  consultant  and  active  news¬ 
man  will  help  your  city  staff,  copy  editors,  wire 
editors-and  nevrscasters-write  more  clearly, 
accurately  and  parsimoniously.  Triple-threat 
coaching  with  blue  pencil,  VDT  and  diplomacy. 
Call  Louis  Alexander,  (713)  665-5601.  or 
write  PO  Box  158.  Bellaire  TX  77401. 


UPGRADE  EDITING,  layout,  writing,  produc¬ 
tivity  in  your  newsroom.  Award-winning  daily 
editor  now  on  faculty  off  top  Eastern  university 
can  help,  to  3721.  Editor  &  Publisher. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


ITEK,  11-17  positive  print  maker  model 
77700  with  Carlson  gamma  matic,  $1000. 
(405)  737-9494 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

to  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

to  1067.  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


100  CASPER  K-76  racks.  Used  but  in  good 
condition.  No  mechanism.  $50  each.  Gus 
Gusewich.  (305)  350-2080. 


INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  References  and  brochure  upon 
request 

CONSUMER  DATA,  319  Clematis.  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926 


MARKETING  SERVICES 


INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Don  White  (716)  631-8220. 


TYPESETTING  SERVICES 


FAST,  ACCURATE  typesetting  on  our  AM  3510 
Comp  Set.  Call  for  low  quotes.  Copyset,  Box 
194,  South  Pans  ME  04281;  (207)  743- 
6843. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 


I  COMPMTIRROOM  I 


TEMPERATURE  ALARM 


•Honeywell  Electronic  Controller 

•10  Minute  Hand-Tool  Installation 

•Battery  Power  (No  AC  Needed) 

•Loud  Audible  or  Visual  Alarm 

•Top  Quality  Components 


LOW  COST 


H  Contoct  || 


NEWSPAPER  SPECIALTIES 


I  CALL  (7 1 ai  744>a«  1 1  Ex.  14 

Ask  for  Bill  or  Michoel 


ACCOUNTS  RECEIVABLE  system  developed 
by  a  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell,  Critten¬ 
den  Publishing  Co.  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  by  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  (^11  or  write  for  sample  reports.  Pub¬ 
lisher.  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188.  PO  Box  476,  Shawano  Wl.  54166. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  lOO.CXK).  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS.  Inc,  do  Sun  Publications,  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
Radio  Shack  Model  II  microcomputer.  It  has 
nine  posting  categories,  including:  display, 
classified  display,  regular  classified,  legal,  job 
printing,  web  printing,  other  and  receipts,  the 
program  is  very  "user  friendly."  You  don't  need 
a  degree  in  computer  science  to  operate  it.  It 
calculates  service  charges  and  prepares  ite¬ 
mized  statements  for  end  of  month  billing,  in¬ 
cluding  individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a 
brochure  describing  the  program  in  detail, 
write:  The  Chiefland  Citizen,  Drawer  980, 
Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
(904)  493-4796. 


COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  (^rpora- 
tion,  Wl  Columbia Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


FOR  SALE:  2  Hendrix  6500  systems,  2  ECRM 
1800  scanners.  One  65(X)  with  16  VDT's,  1 
with  32  VDT's.  All  equipment  complete  with 
spare  parts.  Can  be  seen  running  daily.  Avail¬ 
able  May.  1982.  For  more  information  contact 
RC  Paskiet  or  Keith  Russell.  (219)  233-6161. 


MAILROOM 


CUTLER  HAMMER,  10'  span  newspaper  over¬ 
head  conveyor.  $2(X).  Signode  model  MLN  2A 
strapping  machine,  excellent  condition, 
$14,000.  40'  newspaper  conveyor  with  13  in¬ 
sert  stations,  $3(X)0.  All  three  for  $15,000. 
(405)  737-9494. 


G(X>D  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


IDAB  440  CXtunter  Stacker  with  programming 
unit,  in  excellent  condition.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates.  (617)  481-8562. 


KANSA  4  station  inserter  in  excellent  condi¬ 
tion.  Rebuilt  and  guartanteed.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates.  (617)  481-8562. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST(jRAGE  &  INDUSTRIES 
(213)  257-7557 


■ftp  CLAStIPliDt 
COMMUNICATl  WITH 
THE  COMMUHICATOmi 


SHERIDAN  NEWSPAPER  STUFFER.  Model 
24P.  Reference  #  L05164M.  J  Ridley  Lewis, 
4838  Woodall  St,  Dallas  TX  75247. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Oamer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


30  POUND  offset  grade  international  news¬ 
print.  40  inch  wide  rolls  all  new  and  wrap¬ 
ped.  210  tons  available  at  $340  per  ton.  FOB 
Detroit  Len  Thomas,  (313)  921-4560. 


PHOTOTYPESETTING 


COMPUSCAN  Alpha  (ASFD404C)  with  shaff- 
stall.  PBS  puncher,  CG  Computape  (1022-8), 
$7000.  (405)  737-3050. 


FOTOSTAR— photo  typesetter.  Hardly  used  by 
in-house  ad  department.  12  or  more  film  fonts 
included,  $1000.  (602)  957-1398.  O'Mal¬ 
leys— PO  Box  10532,  Phoenix  AZ  85064. 


LIKE  NEW  Compugraphic  EditWriter 
75(X)/wet,  8  fonts,  $12,000 
(415)  349-1244 


MDT  350,  $3100;  MDT  350  with  format, 
$3500;  Unified  composer  I/O  interface, 
$4000;  Uniscan  (XR,  $3500;  Unisetter  LR, 
$7500;  Unisetter  film  strips  $75/$150  ITC. 
Bob  Weber,  (216)  729-2858. 


ONE  COMPUGRAPHIC  II,  $3000;  two  Com¬ 
pugraphic  Headliners  7200  with  12  fonts 
each,  $1200  each;  two  Compugraphic  4961 
phototypesetters  with  6  level  tape  input, 
$1000  each;  2  Varicomp  keyboards  for  6  level 
tape  nearly  new,  $750  each.  One  Kodak  Versa- 
mat  film  processor  Model  317,  $5(X).  Sub¬ 
urban  News  Publications,  Columbus  OH.  (614) 
451-1212,  Andy  Schut. 


TYPESETTING  EQUIPMENT.  Equipment  brok¬ 
ers— 10%  commission.  1000  listings.  Buy 
from  individuals  without  risk.  Bob  Weber, 
(216)  729-2858. 


TRENDSETTER  with  two  fonts  and  some  parts. 
2  MDT's.  Selling  as  package.  $13,500.  Call 
(906)  863-5544,  ask  for  Paul  Gunderson. 


TRENDSETTER  812  HR  with  4  MDT  350's, 
spare  parts  kit,  fonts,  $24,950;  Trendsetter 
812  LR,  $10,450.  Bob  Weber,  (216)  729- 
2858. 


TWO  PHOTON  pacesetters.  8-13,  Mark  I,  8 
faces.  13  sizes.  Price,  $1500  each.  Six  Var- 
ityper  Electro  set  tape  perforating  machines 
and  two  Beehive  VDT,  make  an  offer.  Call  (201) 
383-150().  ask  for  Earl  Weaver. 


UNISETTER  HR  with  2  AKI  keyboards,  $5000. 
ACM  9000  with  DEK  unit,  $4000.  296ITL- 
$1000.  2  AKI  keyboards,  $800  each.  Top 
shape.  (609)  235-7614. 


PRESSES 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollersand  miscellaneous  parts, 
$35,000;  Goss  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories,  $130,000; 
Western  Gear  sheeter,  dateliner,  serial  number 
67-986,  22V4  "x36'',  $20,000.  (415)  626- 
7020. 


COLOR  KING,  4  units,  KJ6  folder.  1973. 
Color  King,  2  units.  KJ6  folder,  1973. 
Nevrs  King,  6  units,  KJ6  folder,  1976. 
News  King,  2  units,  KJ4  folder.  1966. 
Harris  V-22,  6  units.  2  JFl  folders.  1968. 
Harris  V-22,  4  units.  JFl  folder,  1968. 
Hams  V-22.  2  units,  JFl  folder,  1968. 
Color  King  add-on  units.  1973. 

Color  King  KJ6  folder,  1968. 

Color  King  KJ6  folder,  1968. 

Baldwin  104A  Count-O-Veyor,  1970, 
Lincoln  ink  pump. 


InterWeb  Systems.  Inc 
1836  Woodward  St 
Orlando  FL  32803 

Phone:  (305)  896-4330  Telex:  56-7471 
Cable:  INTERWEB 


1976,  6  UNIT  News  King.  Immediate  delivery. 
Reference  #L051630.  J  Ridley  Lewis  Co, 
4838  Woodall  St.  Dallas  TX  75247;  (214) 
634-0558. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES... 


CAMERA  i  DARKROOM _ COMPUTERS 


EDITOR  &  PUBLISHER  for  January  23,  1982 


EQUIPMENT  &  SUPPLIES 


PRESSES 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892.  Mfg 
1971. 

6  unit  Goss  Urbanite  press,  SN  U-640,  Mtg 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


2—  UNIT  GOSS  COMMUNITY,  Mtg  1965 

3 —  unit  Goss  Community,  Reconditioned, 

Mfg  1964 

Community  add-on  units,  grease  lubricated 
5 — unit  Harris  V15C,  Mfg  1979,  excellent  buy 

4 —  unit  News  King  with  KJ6.  Reconditioned 
9— unit  News  King  with  KJ8,  Mfg  1976/1969 

available  March,  1982 
News  King  add-on  units 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

GOSS  COMMUNITY  1973  units,  oil,  42"  roll- 
stand,  $28,000.  Goss  SC  404  folder,  40  HP 
drive,  $36,000.  Rollshafts  and  chucks.  $1(X)/ 
set.  Custom-built  2-knife  trimmer.  $7500. 
(312)  975-0400. 

HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A.  8  units.  Upper  former.  1974. 
Cottrell  V-25.  Vx  and  VS  folder. 

Goss  Community  add-on  units.  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban.  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22Vx,  5  units.  1973. 

Harris  V-25  8  units. 

Color  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


1—8  UNIT  HOE  COLORMATIC.  22Vx"  cut¬ 
off,  single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  Cokxmatic.  22Vx"  cutoff, 
double  3:2  folder. 

2— 18  unit  Hoe  Color  Convertible  presses. 
22Vx"  cutoff.  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  your  needs. 

1 — 8  unit  Goss  Mark  I  press.  22V'x"  cutoff. 

automatic  pasters-digital,  3-color  half 
decks. 

which  can  be  1 — 6  unit  Goss  Mark  I  press.  22V'x"  cutoff, 

complete  with  automatic  pasters.  In  warehouse-save  re¬ 
moval. 

52— units  Goss  Mark  I  available,  A82  and  A88 
by  (239/16"  cutoff),  color,  single,  double  half 

NERY  CORP  decks  and  Wolf  color  cylinders,  four  3:2 
ox  15999  Imperial  folders,  five  double  2:1  automatic 

15  reels  and  pasters. 

Telex  4-2362  Mark  I  A80  add-on  units  and  color  half  decks 
(22V'x"  cutoff). 

8—40  hp  motors. 

1— Double  2:1  folder,  double  balloon  formers, 
22Vx"  cutoff. 

Goss  double  and  single  portable  fountains 
.  availablc. 


EQUIPMENT  &  SUPPLIES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


IPEC,  INC. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


HARRIS  845  printing  unit,  36"  wide  x  22  Vk" 
around.  Good  condition.  Telephone  K  Koessler, 
(716)  876-6410. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

MERGANTHALER  LINOTRON  202 
(212)  895-3882 
Monday-Friday,  11-6 


NEED  1500  SERIES  GOSS  SUBURBAN 
Wi^h'riVS  BOX  200.  EoirW  i'^BLISHER. 

(312)  459-9700  Telex  20-6766  SHERIDAN  48P  inserter  (or  daily  newspaper 


WANTED  TO  BUY 


operation.  Must  be  seen  in  operation.  Reply  to 
EIox  3241,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition 
Call  collect  Herb  (201)  289-7^.  AMS,  129C 


Call  collect  Herb  (201)  289-7W 
Central  Av.  Hillside  NJ  (17205. 


For  more  information 
call,  wire  or  write: 


CHESHIRE  and  Phillipsburg  any  condition.  WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
Call  collect  Herb  (201)  289-7900.  AMS.  1290  ters,  Phillipsburg  and  Pitney-Bowes  inserting 
Central  Av.  Hillside  NJ  07205.  machines:  Cheshire  automatic  labelers,  die 

-  cutters,  sheeters.  Bunn  string  tyers,  envelope 

CUTLER  HAMMER.  Mark  IV  Counter  Stacker  in  converting  equipment,  vacuum  forming  shrink 
good  condition.  Reply  to  Box  3665,  Editor  &  pack,  skin  packaging  and  blister  forming  also 
Publisher.  printing  presses  etc,  plus  Virkotype  and  gM 

-  stamping  equipment.  We  will  assume  all  pick 

GOSS  COMMUNITY  OIL  BATH,  up  and  ^nsportation  charges  and  pay  m  cash 

with  SC  folder  unit  separate.  or  certified  check  in  advance.  Phone  toll  free 

Box  1983,  Editor  &  Publisher.  (800)  521-7301  or  in  Michipn  (313)  547- 

_  6200. 

WE  WILL  CONSIDER  all  newspaper  presses.  M  SELLARS  &  ASSOCIATES 

Several  presses  tor  different  production  needs  PO  Box  20190 

are  required.  Box  3564,  Editor  &  Publisher.  Femdale  Ml  48220 


GOSS  COMMUNITY  OIL  BATH. 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999  B°*  *■  PuW'sPef 

Lenexa.  Kansas  ^215  - 

(913)  492-9050  Telex  4-2362  WE  WILL  CONSIDER  all  newspaper  presses. 

_  Several  presses  tor  different  production  needs 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe,  ^564.  Editor  &  Publisher. 

Scott,  Goss  and  Wood  presses,  offset  or  letter 

press. 

Portable  ink  fountains 
Cline  reels  and  pasters 

Goss  single  width  balloons  <  .  wmm  m.  & 

104A  counter  stackers  :  UPl  D  lAf  AM  I  P 

5  units  Econ-O-Web  press  I  Kb 

Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 

Napp  manual  platemaking  systems  Af'AnKUlf' 

Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 

We  have  or  can  get  what  you  need  JOURNALISM  INSTRUCTOR  or  Assistant  Pro- 

for  your  pressroom  or  mailroom.  fessor  to  teach  reporting,  editing  and  advise 

We  do  machinery  moving  and  erecting  weekly  lab  newspaper.  At  least  MA  or  MS  with 

We  buy  printing  equipment.  solid  media  experience  and  college  teaching 

NORTHEAST  STORAGE  and  advising  experience.  PhD  or  ABD  desired. 

AND  INDUSTRIES,  INC.  Position  open  Fall  semester.  August.  1982. 

(213)  257-7557  Application  deadline:  February  22.  1982. 


HELP  WANTED. 


JOURNALISM  INSTRUCTOR  or  Assistant  Pro- 


PUBLICATIONS  ADVISOR 


fessor  to  teach  reporting,  editing  and  advise  I  Southern  Methodist  University.  Dallas,  is  seek¬ 
weekly  lab  newspaper.  At  least  MA  or  MS  with  I  ing  an  experierKed  advisor-director  for  its  stu- 


solKj  media  experience  and  college  teaching 
and  advising  experience.  PhD  or  ABD  desired. 
Position  open  Fall  semester.  August.  1982. 
Application  deadline:  February  22.  1982. 


dent  publications,  which  include  newspapers, 
yearbook,  literary  magazine,  directory  and 
radio  station.  Masters  degree  required.  PhD 
and  professional  media  experience  preferred. 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 
(312)  459-9700  Te 


GOSS  COMMUNITY 
ADD-ON  UNIT  (GREASE) 

(415)  873-2640 

GOSS  HV  SIGNATURE 
AVAILABLE  FOR  IMMEDIATE  DELIVERY 

Press  comprised  of  four  fully  configured  HV 


Murray  State  offers  undergraduate.  Master's  Salary  ne^iable.  Applications  must  be  su6 
degrees  in  journalism  and  radio-tv.  has  more  mitted  by  February  15. 1982.  to:  Karen  Potter, 
than  300  majors.  Send  resume,  transcript  and  Chairman,  SMU  Students'  Publishing  Co.  SMU 
references  to:  Chairman.  Department  of  Jour-  Box  456,  Dallas  TX  75275.  Southern  Method- 
nalism  and  Radio-TV.  Box  2456.  University  ist  University  is  an  equal  opportunity  employer. 
Station.  Murray  State  University.  Murray  KY 


42071.  An  Equal  Opportunity/ Affirmative  Ac¬ 
tion  Employer  (M/F). 


COMMUNICATIONS:  Stephens  College,  a  pri¬ 
vate  women's  college,  invites  applications  for 
Communications  Department  H^.  This  is  a 


units,  une  signiture.  HV  half-quarter-double  -i^^BNAlJSM  FACULTY  position  open  August  nine-month  tenurable  position  with  competi- 

parallel  folder,  2  Cary  auto  splicers,  Cary  in-  I®’  1982.  Tenure  Track.  Teach  maii%  in  tn,*  salary  and  benefits  for  qualified  candidate 

feed  and  exoensive  oerioheral  accessories,  accredited  news-editorial  sequence.  Other  ptr>  „  Aor,  nrefermd  m  discmline  relevant  fc 


Telex  20-6766  expensive  peripheral  accessories. 

_  Press  in  almost  new  condition,  very  clean,  ex- 

set  newsoaoer  cellent  mechanical  condition.  Can  be  in- 


LINOTYPE  Newsmaster  offset  newspaper  cellent  mechanical  condition.  Can  be  in- 
press,  5  units  (4  units  are  3/c  units),  45fe "  spected  running.  An  exceptional  opportunity 


accreoneo  ^^-eoiroria  s^uence.  mner  phD  or  ABD  preferred  in  discipline  relevant  to 
coursesasn^eededand  qualified.  Swral  years  troadcastandprintmedia.  Atleastthreeyears 


(22Vx''  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


on  a  much  desired  press.  Offered  exclusively  i''*-  Equal  opportuiuty.  Contact  Surch  (tom- 
hy.  mittee.  Journalism  Department.  University  of 

''  niur  I  North  Dakota.  Grand  Forks  ND  58202.  On¬ 

line  March  1.  1982. 


ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


GOSS  URBANITE  FOLDERS 


W  page  folder.  SN  U-1109.  Mfg  1974,  with 
upper  former,  1979,  1(K)  hp  drive. 


in  teaching  and  some  administration  in  addi¬ 
tion  to  at  least  three  years  in  professional 
broadcast  and  print  positions  required.  Submit 
vita,  four  letters  of  recommendation,  and  offi¬ 
cial  transcripts  no  later  than  March  15,  1982. 
to  Dr  Lyndon  Preston,  (tommunications  Depart¬ 
ment.  Stephens  Col  lege.  Columbia  MO  65215. 


THE  WEB  SPECIALISTS  “PPef  former,  1979,  100  hp  drive. 

Goss  Community,  4  units,  1969  ^  ... 

Goss  SC,  7  units,  1978  P«g«  'oWer,  SN  U-580,  Mfg  1964  with 

Upper  former  for  SC,  1976  lOO  hp  drive. 

Goss  Community  add-on  units.  1%8-71 

Goss  Suburban  units,  1000  and  1500  Offefed  exclusively  by 

Goss  Urbanite.  6  units.  2  3-color.  1968-72 

Harris  V15A  6  units  i970  INLAND  NEWSPAPER  MACHINERY  CORP 

Harris  VISA,,  5  units,  1975  105th  &  Santa  Fe  Drive,  PO  Box  15999 

Harris  845,  6  units,  1971  Lenexa,  Kansas  66215 

Harris  845,  5  units,  1975  (913)  492-9050  Telex  4-2362 

ONE  Corp/Atlanta  ■ 

(404)  321-3992  Telex  700563  GOSS  URBANITE  4  unit  press.  1964.  Serial 


uAcc  i  I  lu  I/' AT  I  HKi  c  ^nAn.nn  fncnt,  Steptions  Coll^^e.  Coluiribia  MO  652 1 5. 

MASS  COMk^NICATIONS— Opening  for  Stephens  College  is  a  Equal  Opportunity/ 
faculty  member  to  teach  undergraduate  and  Atfirroiive  Actum  FmolovB 

graduate  courses.  Primary  responsibility  at  the  8*fif™>ivg  Employer. _ 

graduate  level  includes  teaching  research  .Qyy.  ^-r.-rc  UNIVERSITY.  Four  tenure  track 


methodology  and  media  analysis.  A  terminal 
degree  is  required.  Applicant  should  have  solid 
record  of  scholarly  accomplishments,  although 


IOWA  STATE  UNIVERSITY.  Four  tenure  track 
positions:  broadcast  journalism,  advertising, 
magazine-publication  design,  joint  joumalism- 


recorooiscnoiariyaccompiisnmenis.  aiinougn  e»ten<uon  desirahle  hut 

t  Partnwft  ws  650  maiors.  26  teachers:  accre- 

magazines,  is  anticipated.  SoW  professiimal  Hited.  Send  resume  and  references  to:  EG 


NO.U549.  22.770  cutoff,  $200,000. 


expertise  is  a  requirement.  Preference  will  be 
given  to  candidates  with  a  terminal  degree. 
Both  positions  ae  in  the  tenure  track.  Previous 
record  of  excellence  in  teaching  at  the  universi¬ 
ty  level  is  desirable.  Salary  and  rank  are  open 
and  competitive.  Apply  by  February  15.  1982 
to  George  T  Crutchfield,  Director.  School  of 


AUTOMATIC  SPLICERS  3  Cary  automatic  Mass  Communications,  'f'fgm'a  Common- 
splicers  stacked  3  high  currently  on  IJrbanite  wealth  Univereity,  Richmond  VA  23284  VCU 
model  FP  4540,  $120,000.  Len  Thomas  is  an  affirmative  action/equal  opportunity  em- 


ROLL 

THE 

PRESSES! 

E&P  CLASSIFIEDS 
We  Move  Machinery! 


(313)  921-4560. 

5  UNIT5  UNIT  Harris  V22,  RBI 
Vanguard  V-15,  4  and  5  units 
2.4  units  Community 
4  unit  Harris  V-25,  JF25 
Harris  845,  4  units,  22^4" 
Suburban-Signature,  5  units.combo  folder 
If  you  plan  to  sell  equipment  contact: 


will  accept  solid  professional  experierKe.  De¬ 
partment  has  650  maiors.  26  teachers:  accre¬ 
dited.  Send  resume  and  references  to:  EG 
Blinn,  Search  (tommittee.  Department  of  Jour¬ 
nalism  and  Mass  Communications,  Iowa  State 
University,  Ames  lA  50011.  Deadline  March 
15:  position  available  August  21. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes.  yes.  yes!  Whert  the  experienced 
OHIO  UNIVERSITY  School  of  Journalism  has  professor  is  looking  for  a  Change  of 
two  openings  planned,  effective  Fall.  1982.  scene  or  challenge,  he/she  knows 
Assistant/Associate  Professor  rank,  one-year,  the  place  to  find  that  job  is  E&P 
term  appointmwt,  $15,500-$21,500  range,  CLASSIFIEDS!  E&P  is  found  in  most 
one  specialized  in  international  communica-  io,,rnali«!m  libraries  around  the 

tions and  one  in  magazine.  School  has  1000 -K  Journalism  Morales  ^ourio  tne 

undergrad  majors,  and  70+  master's  and  PhD  country,  SO  what  more  logical  [^ace 
students.  Five  accredited  sequences.  Profes-  to  list  your  Academic  openings? 
sional  experience  necessary:  PhD  desirable. 

Send  letter  and  resume  by  February  1 .  1982  to 

Dr  Dru  Riley  Evarts.  Search  Chair,  School  of  EAP  CLASSIFIEDS 

Journalism.  Ohio  University.  Athens  OH  19191  7B9.70S3 

45701,  Phone:  (614)  594-5356,  An  equal 


I  (201)7%-8442 

EDITOR  &  PUBLISHER  for  January  23,  1982 


BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 


EAP  CLASSIFIEDS 
(212)  752-7053 


Telex  130326  |  opportunity/affirmative  action  employer. 


HELP  WANTED  HELP  WANTED  HELP  WANTED  HELP  WANTED 

ADMINISTRATIVE  _ ADVERTISING  _ ADVERTISING _  _ CIRCULATION 


ADVERTISING  DIRECTOR— We  are  looking  for 
a  very  strong  sales  and  promotional  minded 
person  to  head  up  our  adwrtising  department. 
It  you  are  a  good  leader,  aggressive,  a  pace 
setter  and  have  a  professional  approach  in  deal¬ 
ing  in  a  very  competitive  market  then  we  would 
like  to  talk  to  you.  Salary  range  $25,000- 
$30,000.  This  opportunity  is  with  a  six  day 
afternoon  25.000  circulation,  location  south¬ 
ern  California.  Send  resume  to  Bc«  3705.  Edi¬ 
tor  &  Publisher. 


BUSINESS  MANAGER— Solid  credentials  in 
circulation  and  advertising  can  be  your  entry  to 
an  exciting  career  position  with  our  Zone  5 
special  interest  professional  sports  publica¬ 
tion.  Send  resume  and  salary  requirements  to 
Box  3771.  Editor  &  Publisher. 


CONTROLLER.  Total  financial  responsibility 
for  50.000  weekly  group.  Growth  communica¬ 
tion  organization.  Resume,  salary  require¬ 
ments  to  Box  3736.  Editor  &  Publisher. 


GENERAL  MANAGER— for  40.000 circula¬ 
tion  daily  located  in  Zone  1.  Candidate  must 
have  prawn  managerial  ability  in  comparable 
property  in  managing  budgets,  planning, 
marketing  and  personnel.  Excellent  salary  and 
full  company  benefits.  Send  complete  resume 
including  salary  requirements  to  Box  3714. 
Editor  &  Publisher. 


PUBLISHER  with  marketing  skills  needed  for 
weekly  paper;  part  of  group,  potential  promo¬ 
tion  to  daily.  Send  resume,  salary  history  to  Box 
3478.  Editor  &  Publisher. 


SALES-ORIENTED  MANAGER  wanted  to 
launch  small  monthly  publication  with  dyna¬ 
mite  advertising  potential.  Write:  The  Pub¬ 
lisher.  PO  ^x  670.  /Vcadia  EL  33821. 


ADVERTISING 


ADVERTISING  MANAGER— 15.000  Midwest 
daily.  Supervise  display  and  classified  sales. 
Sales  force  of  13.  Must  be  hands-on  leader 
manager  with  strong  sales  background  for  com¬ 
petitive  market.  Salary  plus  bonus.  Send  salary 
plus  income  requirements  to  Box  3675.  Editor 
&  Publisher. 


ADVERTISING 

MANAGER 


The  Midland  (Michigan)  Daily  News.  18.(X)0 
PM  daily  is  looking  for  an  advertising  manager 
to  direct  an  outside  sales  staff  of  10. 

Strong  sales,  administrative  and  personnel 
management  skills  and  experience  necessary. 

Excellent  starting  salary  and  benefits  with  room 
for  growth.  Send  complete  resume  to:  H  Allen 
Walmsiey.  Midland  Daily  News.  TO  Box  432, 
Midland  Ml  48640. 


AD  MANAGER — Someone  who  can  be  effective 
in  a  very  competitive  market.  8(XX)  circulation 
PM  daily  in  beautiful  lake  area  of  southern 
Michigan.  Experience  should  include  past  re¬ 
tail  sales  management,  meeting  goals,  and 
staff  motivation.  Send  resume  with  salary  his¬ 
tory  to  Leo  R  Smith.  General  Manager,  Coldwa- 
ter  Daily  Reporter  (A  Park  Newspaper),  15  W 
Pearl  St.  Coldwater  Ml  49036. 


ADVERTISING  DIRECTOR 
Midwest  daily  in  tough  competitive  market 
needs  an  experienced  leader  to  take  charge  of 
all  phases  of  advertising  operation.  Must  be 
knowled^ble  of  marketing  principles  and  a 
top-notch  leader.  We  need  new  approaches  to 
old  problems.  Send  resume  and  salary  require¬ 
ments  to  Box  3731,  Editor  &  Publisher. 


ADVERTISING  DIRECTORSHIP  opens  soon  on 
booming  daily  in  sunny  Oklahoma.  The  oil 
patch  is  roaring  and  so  is  our  business.  Uni¬ 
versity.  Experienced  only.  Edmond  Evening 
Sun,  Ed  Livermore  Jr,  (405)  341-2289. 


ADVERTISING  SALES  MANAGER  for  fast 
growing  Zone  2  weekly  group.  Proven  manage¬ 
ment  and  sales  record  in  competitive  markets 
necessary.  Salary  $16,000-$20.000  plus 
growth  incentives.  Box  3768.  Editor  &  Pub¬ 
lisher. 


AD  SALESPERSON  (2)  for  Long  Island.  New 
Jersey  music  magazines.  Heavy  cold  call  ex¬ 
perience.  $200/week  draw  plus  commission. 
Resume.  Good  Times,  230  Arlington  O.  East 
Hills  NY  11548. 


CLASSIFIED  MANAGER.  Immediate  opening. 
Please  send  resume  to: 

Charles  Bordelon,  Ad  Director 
Beaumont  Enterprise  &  Journal 
TO  Box  3071 
Beaumont  TX  77704 


CLASSIFIED  AD  MANAGER 
For  30,000  daily  in  competitive,  growing  Zone 
9  suburban  market.  Sales  and  promotion  ex- 
^ience  imperative.  Reply  in  confidence  to 
Box  3703,  Editor  &  Publisher. 


CLASSIFIED  INSIDE  SALES  SUPERVISOR 
Needed  for  one  of  the  fastest  growl  ng  c  lassif  led 
departments.  We  have  just  expanded  our  staff 
and  need  a  proven  supervisor  to  lead  our  inside 
sales  team.  Classified  sales  and  supervisory 
management  experience  a  must.  VDT  experi¬ 
ence  helpful .  We  are  the  fastest  growing  city  in 
•Texas.  Division  of  Harte-Hanks  (>>mmunica- 
tions.  Inc.  Send  resume,  salary  requirements  in 
confidence  to  Helen  Cochran,  Classified  Mana- 

fer.  Bryan-College  Station  Eagle,  PO  Box 
000,  Bryan  TX  77805.  EOE/MF. 


ADVERTISING/GENERAL  MANAGER 
Dynamic,  innovative  leader  wanted  to  train, 
motivate  and  lead  sales  staff  of  newspaper 
group  including  daily,  suburban  weeklies  and 
shopper.  Zone  5.  Record  of  successful  sales 
leadership  in  a  competitive  market  is  impor¬ 
tant.  Some  circulation  background  helpful. 
Attractive  compensation,  excellent  benefits. 
Send  resume  and  salary  history  to  Box  3742, 
Editor  &  Publisher. 


ADVERTISING  MANAGER— 15,000  Midwest 
daily.  Supervise  display  and  classified  sales. 
Sales  force  of  13.  Must  be  hands-on  leader 
manager  with  strong  sales  background  for  com¬ 
petitive  market.  Salary  plus  bonus.  Send  re¬ 
sume  plus  income  requirements  to  Box  3675, 
Editor  &  Publisher. 


GROWING  New  York  City  weekly  group  seeks 
experienced  advertising  sales  manager.  Good 
salary,  incentives.  Send  resume,  references  to 
Box  3673,  Editor  &  Publisher. 


HUSBAND/WIFE  team  with  advertising  back- 
pound  to  publish  small  Oegon  coast  weekly. 
Possibly  buy-in.  Available  immediately.  Re¬ 
sume  and  letter  to  Box  3697,  Editor  &  Pub¬ 
lisher, 


ITS  A  CLASSIFIED  SECRET! 

We've  got  a  secret — and  it’s  strictly  classified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT ;We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 


LEADING  Zone  2  daily  in  high  growth  area 
seeks  (2)  aggressive  professionals  with  good 
track  record  in  competitive  market.  Successful 
candidate  must  have  2-5  years  experience  in  all 
phases  of  retail  advertising  sales.  In  return  we 
offer  attractive  salary,  incentive  program  and 
comprehensive  benefits  package.  Send  brief 
cover  letter  with  salary  requirements  and  re¬ 
sume  in  confidence  to  Box  3761,  Editors  Pub¬ 
lisher. 

TITLE:  Retail  Advertising  Sales 


ROOM  AT  THE  TOP... 

...For  overworked,  underpaid  print  media 
advertising  salesperson  seeking  career  chal¬ 
lenge  in  the  booming  economic  climate  of  the 
Sunbelt.  Escape  the  snow  and  join  our  leading 
national  trade  journal  (published  monthly) 
handling  space  sales  today;  be  top  contender 
for  Advertising  Manager  position  to  be  filled 
later  this  year.  Qualified  candidates  must  have: 
3  to  5  years  media  sales  experience;  strong 
telephone  sales  technique;  plus  desire  to  learn 
our  industry  while  serving  existing  accounts 
and  cultivating  new  ones.  Excellent  financial 
rewards  await  aggressive,  well-rounded  profes¬ 
sional  anxious  to  relocate  to  rural  lakeside  com¬ 
munity  minutes  from  thriving  metro  ciW.  Send 
resume,  salary  history  to  Box  3700,  Editor  & 
Publisher. 


RETAIL 

ADVERTISING  MANAGER 


Join  the  management  team  of  one  of  the  na¬ 
tion’s  truely  fine  newspapers  with  over  one 
quarter  million  circulation.  We  offer  the  chal¬ 
lenge  of  leading  a  professional  department  in  a 
competitive  market  and  the  opportunity  for  fu¬ 
ture  career  growth. 

We  seek  an  experienced  and  energetic  indi¬ 
vidual  with  strong  sales  orientation,  good  prob¬ 
lem  solving  ideas,  and  the  skills  to  motivate'a 
qualified  staff.  You  must  have  a  proven  track 
record  and  the  ability  to  build  on  solid  linage. 

In  addition  to  enjoying  a  fine,  all-season  lifes¬ 
tyle.  the  right  person  will  earn  a  good  salary  plus 
rarticipate  in  an  incentive  plan  and  an  excel¬ 
lent  package  of  benefits  including  pension 
plan,  health  and  life  insurance,  liberal  vacation 
policy  and  more. 

Send  complete  resume  including  salary  history 
to  Box  3775,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


WYOMING  OPPORTUNITY  for  industrious 
young  ad  person,  specifically  with  THE 
NORTHERN  WYOMING  DAILY  NEWS.  We  re 
seeking  an  aggressive  individual  with  creative 
sales  ability,  plus  an  eye  to  the  future,  to  join 
our  local  display  ad  staff.  Write  Hugh  Knoefel, 
Publisher.  DAILY  NEWS,  Worland  m  82401. 


CLASSIFIED  ADVERTISING  MANAGER 
50,000  circulation,  7-day.  desirable  New  Eng¬ 
land  location,  seeks  classified  manager  who 
will  lead  and  participate  in  the  sales  effort  with 
3  outside  salespeople  and  9-person 
phoneroom.  Strong  pinning  and  human  rela¬ 
tions  skills  a  must.  lYior  classified  sales  man¬ 
agement  experience  preferred.  Excellent  be¬ 
nefit  package,  competitive  salary  and  future 
career  opportunities  within  our  20  newspaper 

froup.  Reply  with  letter  and  resume  to  Thomas 
Coakley,  The  Standard-Times,  TO  Box  D- 
912,  New  Bedford  MA  02742. 


CLASSIFIED  telephone  sales  manager  needed 
for  large  metropolitan  daily,  evening  and  Sun¬ 
day.  Strong  competitive  market.  Manage  entire 
phone  room,  voluntary,  contract.  Heavy  emph¬ 
asis  on  new  business.  Must  be  creative  self¬ 
starter,  experienced  administrator,  motivator 
and  trainer.  Excellent  salary,  bonus  plan  and 
fringes.  Knowledge  of  Atex  computer  system 
and  union  operation  would  be  helpful.  Right 
person  should  earn  high  20's  and  more.  Send 
resume  to  Box  3702,  Editor  &  Publisher. 
Please  include  background  experience  and 
qualifications. 


CLASSIFIED  ADVERTISING  MANAGER 
Major  metro  daily  is  looking  for  a  dynamic  and 
professional  classified  advertising  manager. 
Applicants  must  be  promotion  minded,  highly 
motivated  and  have  excellent  human  relations 
skills.  Good  starting  salary,  company  benefits. 
Send  letter  and  resume  outlining  promotion 
efforts  and  salary  history.  All  replies  held  in 
strict  confidence.  Box  3746,  Editor  &  Pub¬ 
lisher. 


GOOD  OPPORTUNITY  for  a  person  who  wants 
to  move  up.  4500  circulation  Ohio  daily  needs 
a  general  manager  who  can  build  sales  and 
handle  stiff  competition.  $19,0()0  plus  be¬ 
nefits  and  bonus.  Send  resume  to  Box  3712, 
Editor  &  Publisher. 


CIRCULATION  MANAGER:  Smallsix  day  Arizo¬ 
na  daily  PM  newspaper  looking  for  dependable, 
hard-working  individual  to  manage  our  circula¬ 
tion  department.  Individual  must  be  willing  to 
work  with  ABC  and  computer  circulation  ap¬ 
plications.  Excellent  benefits  and  healthful 
small  city  environment.  Send  complete  resume 
and  salary  requirements  to  Box  3751,  Editor  & 
Publisher. 


CIRCULATION  MANAGER.  Responsible  for 
52,000  daily.  46,000  weekly  and  shopper. 
Must  be  experienced  in  all  phases  of  circulation 
operation  with  emphasis  on  sales  development 
and  promotion .  Located  in  Zone  8 .  Please  send 
resume  and  salary  requirements  to  Box  3757, 
Editor  &  Publisher. 


CIRCULATION  HOME 
DELIVERY  MANAGER 

Large  metro  is  looking  for  a  strong  manager 
thoroughly  grounded  in  all  phases  of  circula¬ 
tion.  Must  have  minimum  7  years  circulation 
field  experience  and  3  years  supervisory  experi¬ 
ence.  Problem  solving  and  long  range  planning 
capabilities  a  plus.  College  degree  preferred 
but  not  required. 

$30,000-plus  to  start  depending  on  experi¬ 
ence.  Excellent  benefits.  Zone  9.  Send  resume 
and  salary  history  to  Box  3770,  Editor  i  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR  for  a  40,000-l- 
morning  daily  in  Pacific  Northwest.  Ideal  appli¬ 
cant  will  have  proven  sales  and  distribution 
experience,  exceptional  trainii^  skills  and 
budgeting  background.  Previous  TMC  distribu¬ 
tion  helpful.  S^ary  commensurate  with  expe¬ 
rience;  excellent  fringe  package.  We  are  an 
equal  opportunity  employer.  Reply  to  Box 
3/72,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  who  can  guide  two 
established  and  promising  national  weekly 
publications.  Substantial  promotion  and  com¬ 
puter  experience  a  must.  This  is  a  creative  and 
challenging  opportunity,  offering  salary  and 
bonus  commensurate  with  performance.  All 
applications  held  in  strict  confidence.  Send 
resume  and  salary  history  to  Mr  B  Desouza, 
1901  Avenue  of  the  Stars,  Suite  1511,  Los 
Angeles  CA  90067. 


CIRCULATION  MANAGER 
AM/PM  metro  in  Zone  6  is  looking  for  an  experi¬ 
enced  individual  to  report  to  circulation  direc¬ 
tor.  Will  supervise  country  circulation  and 
transportation  functions.  Should  have  adult 
carrier  background.  Excellent  benefits,  good 
starting  salary,  beautiful  climate,  great  promo¬ 
tion  opportunity:  Send  resume  with  salary  re¬ 
quirements  and  references  to  Box  3667,  Editor 
&  Publisher. 


CIRCULATION  MANAGER— Zone  9  afternoon 
daily  newspaper.  40-60M  circulation,  needs  a 
strong  manager  who  can  build  circulation  and 
service.  Must  be  thoroughly  qualified  in  all 
phases  of  circulation  work:  carrier,  home  deliv¬ 
ery,  racks,  motor  routes,  collections,  promotion 
and  service.  Excellent  salary  and  benefits. 
Send  comprehensive  resume  along  with  salary 
requirements  to  Box  3606,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  needed  for  highly 
competitive  Eastern  profitable  daily  and  Sun¬ 
day  newspaper.  Individual  must  have  proven 
sales  and  promotional  record  to  meet  this  chal¬ 
lenge.  The  candidate  selected  will  have  com¬ 
plete  responsibility  to  direct  circulation  to  new 
growth  goals  for  this  45,000  circulation  news¬ 
paper  answering  directly  to  the  general  mana¬ 
ger.  Nearby  exceptional  outdoor  recreational 
area  with  outstanding  cultural  and  educational 
facilities.  Exceptional  pay  and  bonus  to  the 
.highly  motivated  person  selected.  Box  3728, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  new  spirited 
7000  daily  in  Zone  7.  May  be  number  2  man 
who  wants  to  head  his  own  department.  Ap¬ 
plications  confidential.  Send  resume  to  Box 
3729,  Editor  &  Publisher. 

To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  c/o  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY 
10022. 

Please  be  selective  in  the  number  of  clips 
si^itlod  in  response  to  on  od.  Inclu^ 
only  material  which  can  be  forwarded  in 
a  large  monilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 
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HELP  WANTED 


CIRCULATION 


DISTRICT  MANAGER  fof  12,000  ABC  New 
Mexico  daily.  Looking  for  a  District  Manager 
who  knows  the  basics,  with  a  minimuin  of  3 
years  of  experience  and  has  the  experience  to 
be  able  to  accept  additional  responsibilities. 
$15,000  plus  to  start,  plus  fringe  benefits. 
Great  potential  in  energy  belt  of  the  Sunbelt. 
Apply  to  Gary  Hill,  The  Gallup  IndepeiKfent,  PO 
Box  1210,  Gallup  NM  87301;  (505)  863- 
6811. 


DO  YOU  HAVE  sales/marketing  experience? 
Would  you  like  to  become  Circulation  Director 
of  a  60M,  7  day  newspaper? 

VVe're  looking  for  a  person  with  the  right  qual¬ 
ifications  to  become  our  Circulation  Director 
within  3  years.  For  the  immediate  future  we're 
looking  for  someone  to  learn  our  operation  and 
contribute  their  ideas  and  experience  towards 
building  circulation  as  Assistant  Circulation 
Director. 

We're  a  progressive,  independent  company 
looking  for  someone  with  proven  talent  who 
wants  to  move  up.  Send  resume,  salary  history 
and  requirements  in  complete  confidence  to; 
General  Manager,  The  Forum,  Box  2020,  Fargo 
ND  58107. 


EDITOR 

TIMES  REVIEW,  Catholic  weekly  for  the  La 
Crosse,  Wisconsin  Diocese  of  La  Crosse  Wl, 
seeks  an  editor  who  understands  how  a  good 
weekly  newspaper  runs  and  is  interested  in 
sennng  a  diverse,  vibrant  Catholic  community 
in  19  counties  of  western  Wisconsin.  Circula¬ 
tion  27,500  and  growing.  Highly  motivated 
staff,  fully  computerized  production  system. 
Looking  for  March  starting  date.  Write  Search 
(>)mmittee,  PO  Box  937,  La  Crosse  Wl  54601. 


ENTERPRISING  SOUTHEAST  DAILY  looking 
for  general  assignment  reporters .  Must  be  good 
writers  who  know  how  to  get  the  facts  right  the 
first  time  and  turn  them  into  tight  copy  tonight. 
And  must  know  the  value  of  putting  people  in 
those  stories.  Send  resume  and  clips  to  Box 
3743,  Editor  &  Publisher. 


EDITORIAL  DIRECTOR  for  WFSB,  a  Post- 
Newsweek  Station  in  Hartford,  Connecticut. 
Responsibilities  include  keeping  abreast  of 
events  and  issues,  suggesting  6-10  editorial 
topics  a  week,  researching,  writing  and  poss¬ 
ibly  presenting  one-minute  editorials.  College 
graduate  with  experience  as  broadcast  or  print 
reporter  or  editor  necessary.  Please  send  re¬ 
sume  to  Sally  Samuel,  Personnel  Manager, 
WFSB,  3  Constitution  Plaza,  Hartford  CT 
06115.  An  Equal  Opportunity  Employer  M/F. 


METROPOLITAN  AM  DAILY  seeking  applica¬ 
tions  for  assistant  city  editor  position.  Involves 
night  hours.  Background  of  several  years  re¬ 
porting  experience  with  some  editing  experi¬ 
ence  required.  Send  resume  and  possibly  some 
reporting  cliimings  to  Mike  Shannon,  The  Daily 
Oklahoman.  TO  Box  25125,  Oklahoma  CityOK 
73125.  Absolutely  no  telephone  inquiries. 


MANAGI NG  EDITOR  for  fast  growing  high  qual¬ 
ity  Zone  2  weekly  group.  Proven  management 
ability  necessary,  ^lary  $17,500-$20,(XX). 
Box  3767,  Editor  &  Publisher. 


HELP  WANTED 


FINANCIAL  WRITER 

Here's  an  unusual  opportunity  with  a  growing 
international  publisher.  We  need  a  bright  young 
journalist  who  can  write  on  financial  matters, 
and  other  business  related  topics.  Excellent 
opportunity  to  be  creative.  Salary  commensu¬ 
rate  with  experience.  Send  resume  with  cover 
letter  to:  Box  3689,  Editor  &  Publisher. 


DATA  PROCESSING 


ASSISTANT  NIGHT  CITY  EDITOR 
Major  metropolitan  Zone  2  daily  needs  journal¬ 
ist  with  at  least  5  years  experience  who  will 
assist  night  city  editor  in  editing  city  desk  copy. 
Applicants  must  have  both  reporting  and  edit¬ 
ing  experience,  as  well  as  skills  necessary  to 
work  with  aggressive  reporting  staff.  Job  calls 
for  strong  leadership  qualities  and  requires 
some  rewrite.  Excellent  pay  and  benefits.  Send 
resume,  references  and  clips  toBox  3687,  Edi¬ 
tor  &  Publisher. 


A  MUSIC  WRITER 

Major  Zone  3  daily  is  looking  for  top-notch  jour¬ 
nalist  to  cover  growing  music,  dance  and  opera 
scene.  Duties  will  range  from  reviews  and  fea¬ 
ture  stories  to  in-depth  pieces  on  the  arts  com¬ 
munity  and  performing  arts  centers.  Send 
clips,  references  and  resume  to  Box  3656,  Edi¬ 
tor  &  Publisher. 


BUSINESS  REPORTER  needed  by  mid-size 
morning  daily  in  Zone  4.  Help  guide  revamped 
section  in  big  city  with  big  business/economy 
news.  At  least  2  years  experience  on  daily  news¬ 
paper.  Send  resume  and  clips  to  3745,  Editor 
&  Publisher. 


COPY  EDITOR 

San  Juan,  Puerto  Rico.  Weekly  English  lan¬ 
guage  business  newspaper — 50,000  circula¬ 
tion  seeking  a  person  with  excellence  in  news 
judgment,  language  usage,  attention  to  detail 
and  ability  to  write  good  headlines  that  are  not 
cute  but  tell  the  news  directly  and  concisely. 
Must  have  strong  reporter  writing  skill  experi¬ 
ence,  and  be  imaginative.  Will  be  involved  with 
layout.  The  person  we  seek  must  be  ambitious, 
resourceful  and  hard  working  to  work  with  an 
Editorial  Department  of  10  reporters  in  a  chal¬ 
lenging  environment  in  which  nothing  less  than 
the  best  will  be  accepted. 

Fairly  fluent  Spanish  as  a  second  language  is  a 
must.  We  are  the  leader  in  business  journalism 
in  the  Caribbean  and  in  seven  years  have  and 
are  still  growing  rapidly.  Tryout  required. 

Send  letter  and  resume  to  Editor-in-Chief, 
Caribbean  Business,  Box  6253,  Loiza  St  Sta, 
Santurce,  Puerto  Rico  00914. 


CITY  EDITOR  for  Zone  5  daily.  Direct  a  staff  of 
10.  Must  have  strong  local  news  approach  and 
ability  to  manage  a  productive  news  room. 
Send  salary  requirements  and  resume  to  Box 
3676,  Editor  &  Publisher. 


CITY  EDITOR 

Our  AM  operation  needs  an  innovative,  energe¬ 
tic,  dedicated  city  editor  skilled  at  leading  a 
top-notch  reporting  staff  on  a  medium  sized 
Zone  5  daily.  We  emphasize  in-depth  reporting 
and  follow  up.  You'll  need  good  news  instincts 
and  follow-through.  Send  a  cover  letter,  re¬ 
sume,  references  and  samples  of  your  current 
work  to  Box  3698,  Editor  &  Publisher. 


COPY  EDITOR 

Excellent  opportunity  on  expanding  73,000 
AM  in  growing  San  Joaquin  Valley  community 
of  2 1 5, 000.  Abi I ity  to  write  bright ,  crisp  heads, 
to  edit  tightly  and  command  of  modern  layout 
skills  qualiW  you  tor  our  high  energy  desk.  Sal¬ 
ary  to  $23,712.  Send  resume  and  tearsheets  to 
WJ  McCance,  Managing  Editor,  Bakersfield 
Californian,  PO  Box  440,  Bakersfield  CA 
93302. 


PROGRAMMING 

DIRECTOR 

Growing,  aggressive  central  New 
Jersey  newspaper  publisher  seeks  hard 
working,  hands-on  person  with  local 
programming  experience  to  head  up 
news  programming  effort  on  local  cable 
system.  Must  be  a  doer  and  leader.  Job 
requires  using  studio  and  remote 
equipment.  Ability  to  edit,  develop 
programming  and  advertising  a  must. 
Successful  applicant  to  work  with 
newspaper  staff.  Good  company  to 
work  for,  fine  location.  Benefits.  Send 
resume  and  salary  requirements  to  Box 
3696,  Editor  &  Publisher. 


HELP  WANTED 


EDITOR 

CATHOLIC  DIOCESAN  weekly  seeks  leader 
with  strong  writing,  editing,  layout,  headline 
and  administrative  skills  who  appreciates  the 
role  of  the  Catholic  press  in  the  mission  of  the 
Church.  We  are  an  award-winning  tabkxd  in 
Zone  1.  Send  resume  and  clips  to  Monsignor 
Joseph  F  Bracq,  The  Visitor,  184  Broad  St. 
Providence  Rl  02903. 


EDITORIAL  WRITER 

Sun  Sentinel.  Ft  Lauderdale.  Florida  needs  an 
experienced  editorial  writer  to  expand  it  opin¬ 
ion  page  staff.  Two  to  3  years  experience  as  an 
editorial  writer  required,  plus  solid  reporting 
background.  No  ivory  tower  theorizers-we  need 
a  logical  thinker  with  good  judgment  and  a 
coTKise,  fluent  writing  style  to  write  well  resear¬ 
ched  editorials  that  takeafirm  stand.  Excellent 
salary  and  fringe  benefits  and  a  competitive 
south  Florida  work  environment.  Please  serxl 
resume,  salary  history  and  your  best  clips  to 
Personnel  Director,  Sun  ^ntinel,  TO  Box 
14430,  Ft  Lauderdale  FL  33302. 


EXPERIENCED  business  writer  needed  im¬ 
mediately  in  New  Orleans.  One  of  the  fastest 
growing  business  publications  in  the  South  is 
starting  its  second  phase  of  expansion  and 
needs  experienced  help.  Great  opportunity  for 
rapid  advancement  and  learning,  excellent  be¬ 
nefits  and  working  conditions.  Need  aggres- 
snre.  bright  person  willing  to  take  responsibili¬ 
ties  in  writing  and  editing  for  a  dynamic  audi¬ 
ence  of  business  readers.  Strong  journalism 
fundamentals  and  good  business  savy  re¬ 
quired.  Send  resume,  sample  of  work  and  sal¬ 
ary  requirements  to  Citibusiness,  One  Lakevray 
Center.  39(X}  N  Causeway  Blvd,  Metarie  LA 
70002. 

EDITOR — Take  charge  decisive  person,  experi¬ 
enced  in  editing  and  advertising  production 
control,  story  assignments,  rewrite,  proofread¬ 
ing,  headline  writing  and  advertising  and  edito¬ 
rial  layout.  New  York  City  communi^  newspap¬ 
er,  20,000  to  30,0(X)  circulation,  ^lary  com¬ 
mensurate  with  ability  and  experience.  Box 
3734,  Editor  &  Publisher. 


ATTENTION: 

MINORITY  JOURNALISTS 

Are  you  interested  in  on  editing 
career  on  doily  newspapers?  The 
1982  Editing  Program  for  Minority 
Journalists  offers  o  limited  number 
of  full  fellowship  slots  in  its  8  week 
summer  training  session  at  the  Uni¬ 
versity  of  Arizona,  Tucson.  The  in¬ 
tensive  program  in  editing  and 
management  techniques  results  in  a 
full-time  copy  editing  job  on  o  daily 
newspaper  at  the  end  of  the  sum¬ 
mer.  Approximately  3  years  profes¬ 
sional  bockground  in  journalism  or 
related  field  preferred.  For  details 
phone  Debra  Castelan,  (602)  626- 
5777  immediately.  Applications  due 
by  February  22,  1982. 


CITY  EDITOR— 25.000  circulation  PM  and 
Sunday  in  Zone  2  wants  dedicated  journalist  to 
lead  a  young  staff  on  a  newspaper  that  truely 
believes  truth  and  news  belong  to  the  people. 
Editor  experience  helpful,  but  we  will  welcome 
an  aggressive  and  inciteful  reporter  who  can 
write  effectiviy  and  pursue  gov^mental  news 
fearlessly. 

No  layout  is  required,  just  enthusiasm  for  work¬ 
ing  with  reporters  in  an  environment  that  de¬ 
mands  quality,  productivity  and  competitive¬ 
ness.  Send  detailed  letter,  resume,  clips  and 
refereiKes  to  Box  3774,  Editor  &  Publisher. 


DAILY  EDITOR  WANTED 
If  you  would  like  to  build  your  own  mousetrap  in 
a  major  suburban  competitive  market.  If  you 
can  train  a  young  staff.  If  you  are  strong  on  local 
news  coverage.  Tf  you  like  to  run  your  own  show 
and  have  fun.  Thm  you  should  send  your  re¬ 
sume  to  us.  We  offer  all  of  the  above  plus  an 
attractive  fringe  benefit  plan.  Box  3386.  Editor 
&  Publisher. 


HELP  WANTED 


ASSISTANT  CITY  EDITOR— We  re  an  aggres- 
sme  Midwestern  daily  looking  for  a  stanOKXit 
manager  to  help  guide  and  motivate  a  talented 
staft.  Sharp  editing  skills  and  a  strong  news 
background  are  a  must  for  a  demarxJing  job  in 
which  the  right  person  can  have  a  real  impact 
on  a  quality  product.  Contact  Steve  Skflo.  City 
Editor,  The  Dayton  Daily  News.  Dayton  OH 
45402.  Phone  (513)  225-2211. 


ALBUQUERQUE'S  leading  newspaper — ^the 
momine  Joumal-fias  an  opening  for  an  experi¬ 
enced  business  reporter.  Applicants  should 
send  a  complete  work  history,  references  and 
salary  requirements  to:  Frankie  McCarty.  Man¬ 
aging  Editor,  TO  Drawer  J,  Albuquerque  NM 


SPORTS  EDITOR 

The  Anchorage  (Alaska)  Daily  News,  a  top- 
notch  daily  of  40,000  circulation,  seeks  appli¬ 
cants  for  the  soon-to-be  open  position  of  sports 
editor.  We  want  an  experienced,  capable  layout 
editor  and  writer  with  a  talent  for  organization 
and  an  aptitude  for  personnel  management. 
Our  coverage  ranges  from  sled  dog  races  to 
(CBA)  professionaT basketball  to  skiing  to  high 
school  football.  Special  emphasis  on  i^icipa- 
tory  and  outdoor  sports.  Promptly  send  st^ 
clippings,  page  layouts,  resume,  letter  and  sal¬ 
ary  history  to  (Mr)  WP  Doiwherty.  Anchorage 
Da^  News.  Pouch  6616,  Anchorage  AK 


SMALL  OHIO  DAILY  needs  an  editor  who  can 
make  our  newspaper  come  alive.  Nice  area. 
$16,500  salary  and  insurance.  Send  resume  to 
Box  3711.  Editor  &  Publisher. 


(X)PY  EDITOR— To  join  an  alert,  hardworking 
team  bent  on  producing  the  best  editorial  a.m. 
daily  in  our  class.  Worn  on  a  congenial  desk, 
meeting  demanding  standards,  using  the  best 
front-end  system  available — and  help  us  reach 
for  the  top.  Zone  3.  Box  3583,  Editor  &  Pub¬ 
lisher. 


(X)PY  EDITOR  wanted  1-2  years  experience 
and  strong  graphics  orientation.  Mail  resume 
and  clips  to  News  Editor.  Anderson  Indepen¬ 
dent-Mail.  TO  Box  2507,  Anderson  SC  29622. 


COPY  EDITOR — Applications  being  accepted 
for  experienced  copy  editors  to  work  evening 
arx]  weekend  shifts  for  combined  AM/PM  paper 
in  Zone  5.  Send  layout,  head-writing  sami^ 
to  Box  3763,  Editor  &  Publisher. 


EOlTORIAiyNEWS  LIBRARIAN 
Sentinel  Star  Co  publishes  an  all  day  newspap¬ 
er  in  central  Florida  as  well  as  weeklies  and 
shopping  guides  throughout  the  state  of  Flor¬ 
ida.  We  are  seeking  an  individual  with  a  mini- 
mun  of  1  year  newspaper  background  in  a  lib¬ 
rary  environment.  Must  have  knowledge  of  cur¬ 
rent  events,  enjoy  reding;  VOT  experience  help¬ 
ful.  If  you  are  interested  in  a  company  in  the 
central  Florida  area  with  good  compensatxxi 
and  benefits,  send  resume  to:  Sentinel  Star  (to. 
Employment  (tonter,  TO  Box  2833,  Orlando  FL 
32»02.  EEO  M/F, 


REPORTER-EDITOR.  Strong  on  sports.  Apply 
Allan  Evans.  Russell  Daily  News,  Russell  KS, 
(913)  483-2116.  Permanent  to  right  party. 


EDITOR/WRITER 


Dow  Jones  News  Retrieval  seeks  a  journalist  with  2-5  years  of  feature 
writing  experience  to  serve  as  editor/writer  for  its  quarterly  subscriber 
magazine.  This  includes  planning  editorial  content,  arranging  free¬ 
lance  contributions,  writing  and  editing. 

The  succcessful  candidate  will  also  assist  the  Marketing  Department  in 
writing  promotional  materials.  This  position  will  be  located  in  our 
Princeton,  New  Jersey  facility. 

The  News  Retrieval  Service  is  the  leading  electronic  provider  for  on- 
demand  business  and  financial  information  through  personal  compu¬ 
ters  and  other  terminals.  The  magazine  keeps  subscribers  to  News 
Retrieval  up  to  date  on  new  features  and  uses  of  the  service. 

We  offer  an  excellent  opportunity,  competitive  salary  and  excellent 
benefits.  Please  fonward  a  detailed  resume  including  salary  history  and 
requirements  to: 

EMPLOYMENT  MANAGER 
DOW  JONES  &  COMPANY.  INC. 

P.O.  BOX  300 

PRINCETON,  NEW  JERSEY  08540 

An  Equal  Opportunity  Employer  M/F 
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HELP  WANTED 


EDITORIAL 


FEATURE  WRITER  for  Pacific  Northurest  metro 
daily  lifestyle  section.  Must  be  experienced  and 
able  to  miork  independently  on  wide  range  of 
subjects.  Excellent  pay  and  benefits.  Send  re¬ 
sume  and  clips  to  B<»  3817,  Editor  &  Pub¬ 
lisher. 


GOING  DAILY 

Copy  editor/reporter  for  Georgia  bi-weekly  con¬ 
verting  in  early  March  to  Tuesday-Saturday  dai¬ 
ly.  New  position.  Knight-Ridder  paper  with  11- 
person  news  staff.  Experience.  VDT  use  prefer¬ 
red.  Send  resume,  clips  to:  Bill  Weaver.  Editor, 
The  Union-Recorder,  MilledgevilleGA  31061. 


GENERAL  ASSIGNMENT  REPORTER  for 
weekly  in  Dutchess  County.  New  York.  Ideal 
applicant  will  have  J-school  degree  or  1  year 
experience.  Chance  to  learn  editing  skills. 
Some  photography  required.  Great  opportunity 
for  person  willing  to  work  hard  for  rural  area 
pay.  Apply  to  the  Millerton  News.  (518)  789- 
4401. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limited.  PO  Box  3658, 
Lacey  WA  98503. 


IF  YOU  ARE  a  mature  journeyman  dedicated  to 
desk  work  and  content  to  leave  the  writing  to 
others,  read  on:  a  central  California  AM/Sunday 
of  80,0(X)  circulation  needs  a  sports  slot  per¬ 
son.  (iur  hiree  must  know  sports  with  apprecia¬ 
tion  of  the  small  local  items  as  well  as  the  big 
stuff.  Must  respect  the  language,  be  a  writer  of 
sprightly  heads  and  have  an  innovative  flair  for 
mortem  makeup.  This  isa  good  situation  for  the 
right  person  ready  to  settle  down  in  a  comfort¬ 
able  community  attuned  to  pleasant  low-cost 
living.  Send  resume  to  WJ  Mcj^nce,  Managing 
Editor,  Bakersfield  Californian,  PO  Box  440, 
Bakersfield  CA  433IJ2. 


LIFESTYLE  REPORTER  sought  by  Southeast 
daily.  Have  you  got  ideas?  (^n  you  write  with 
punch?  Tell  us  how.  At  least  2  years'  experi¬ 
ence.  Send  resume,  clips  to  Box  3744,  Editor 
&  Publisher. 


LIFESTYLES/FEATURES/PEOPLE  writer  for 
lifestyle  section  of  Zone  4  metro  in  aggressive 
market  area.  Must  be  a  self-starter,  sharp  writer 
anda  "people"  person  not  above  also  doing  the 
smaller  daily  tasks  in  a  vibrant  3-person  depart¬ 
ment.  Box  3741,  Editor  &  Publisher. 


LIFESTYLE  EDITOR 

We're  a  bri^t,  redesigned  Southern  capital 
city  daily.  You'd  have  Tots  of  freedom  with  a 
section  specializing  in  good  reading,  stories  to 
help  people  deal  with  their  lives.  Our  zoned 
editions,  seperately  edited,  cover  most  com¬ 
munity  Items.  We're  interested  in  someone 
with  ideas,  editing  skills,  a  flair  for  layout. 
We're  also  adding  a  new  feature  writing  posi¬ 
tion.  For  either  j<».  tell  us  about  yourself,  your 
experience  and  ideas.  Box  3755,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


NUMBER  TWO  PERSON  for  small-medium 
daily  in  Great  Lakes  area.  Report  to  editor  and 
supervise  a  staff  of  25.  Responsible  for  daily 
operations  and  must  have  the  ability  to  beat  all 
competition,  all  the  time  and  never  forget 
newspapering  is  a  business.  Send  resume,  sal¬ 
ary  requirements  to  Box  3677,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR  for  an  outstanding  33,000  AM 
paper  in  a  high  qualiW  community.  Zone  3.  Five 
years  in  journalism,  3  on  copy  desk.  Managerial 
ability  or  potential  to  take  charge  in  managing 
editors  absence.  You  must  be  able  to  turn  the 
best  resources  (including  pagination  equip¬ 
ment  on  order)  into  sparkling  pages-and  to 
pass  this  ability  on  to  others.  Reply  to  Box 
3760,  Editor  &  Publisher. 


PHOTOGRAPHER— Northwest  Illinois  19,000 
PM  daily  has  photographer  position  open.  Abil¬ 
ity  as  a  reporter  helpful,  but  not  essential.  Send 
resume  and  clips  to  Editor.  Freeport  Journal- 
Standard,  PO  Box  330,  Freeport  IL  61032. 
Midwest  applicants  only. 


PROGRESSIVE  northeast  Texas  daily  is  ex¬ 
panding  lifestyle  section  and  needs  a  feature 
writer  with  one  year  experience  or  less.  Also 
need  weekend  editor  to  redesign  Sunday  pack¬ 
age.  Experience  preferred.  Send  clips  and  re¬ 
sume  to:  David  Kubissa,  Managing  Editor,  PO 
Box  621,  Texarkana  TX  75504\ 


REPORTERS/COPY  EDITORS— We  re  a  New 
York  state  metro  in  need  of  a  reporter  with 
bureau  experience  or  aptitude,  a  copy  editor/ 
layout  editor  and  an  experienced  reporter  who 
is  a  top-notch  writer.  Write  to  Box  3670,  Editor 
&  Publisher. 


REPORTER/PHOTOGRAPHER  wanted  for 
three  day  a  week  county  seat  newspaper  in  town 
of  8000.  We  carry  local  news  only-no  wire  or 
junk  filler.  Candidate  must  be  strong  on  local 
government  reporting.  VDT  experience  prefer¬ 
red.  We  can  teach  photography.  Send  resume 
and  salary  requirement  to  Gene  Gobczynski, 
Salem  Times-Commoner,  120  S  Broadway, 
Salem  IL  62881.  No  phone  calls  please. 


REPORTER 

Fast-growing  southwest  Florida  PM  has  im¬ 
mediate  opening  for  experienced  county  repor¬ 
ter  who  can  write  coherently,  handle  a  heavy 
load  and  work  under  deadline  pressure.  In  ex¬ 
change  for  quality  work  we  offer  good  pay  and 
benefits  plus  pleasant  living  in  tropical  south¬ 
west  Florida.  No  recent  grads,  no  phone  calls. 
Send  letter,  resume,  clips  to  Geor^  (tecil.  Ex¬ 
ecutive  Editor,  Naples  Daily  News,  PO  Box 
7009,  Naples  FL  33940. 


REPORTER  WANTED  for  top  northern  Califor¬ 
nia  weekly.  Some  experience  preferred  in  use  of 
VDT  and  35mm  camera.  Send  resume,  with 
references,  salary  requirements  to  Managing 
Editor,  Index-Tribune,  PO  Box  C.  Sonoma  CA 
95476. 


HELP  WANTED 


EDITORIAL 


REPORTER— Zone  2  daily  with  80,000  plus 
circulation  is  recruiting  an  experienced  general 
assignment  reporter  who  can  demonstrate  a 
clear,  concise,  graceful  writing  style.  Other  top 
requirements:  intelligence  and  the  ability  to 
work  harmoniously  with  others.  Must  be  able  to 
produce  project  pieces  without  getting  lost  in 
them  and  handle  daily  assignments.  Must  be 
anxious  to  meet  high  standards  and  to  work 
with  editors  from  story's  inception  through  pub¬ 
lication.  Send  cover  letter,  resume,  clips  and 
salary  history  to  Box  3669,  Editor  &  Publisher. 


SPORTS  DESK  PERSON 
The  Delaware  County  Daily  Times,  the  nation's 
fastest  growing  newspaper,  is  seeking  an  assis¬ 
tant  sports  editor  with  strong  editing  and  layout 
skills  for  its  young,  8  person  staff.  An  excellent 
opportunity  to  join  an  enthusiastic  team  which 
covers  pro.  college  and  high  school  sports  in  a 
major  market  area.  Send  three  writing  samples 
and  resume  to  Chic  Riebel,  Sports  Editor.  The 
Delaware  County  Daily  Times.  500  Mildred  Av, 
Primos  PA  19018. 


WEEKEND  EDITOR  needed  for  Zone  4  daily. 
Strengths  should  include  features,  layout  and 
story  ideas.  Please  send  resume,  clips  and  sal¬ 
ary  requirements  to  Box  3718,  Editor  &  Pub- 
li^er. 


WRITER-EDITOR  (printed  media)  specializing 
in  lifestyle  and  in-depth  articles  for  Pacific 
Stars  and  Stripes,  Tokyo,  a  40,000  circulation 
daily  newspaper  for  American  Military  forces  in 
the  Far  East.  Two  years  specialized  experience 
in  daily  newspaper  work  and  three  years  general 
writing  experience.  With  family  housing  allo¬ 
wance  of  up  to  $14,900  per  annum.  Salary: 
$19,477.  Military  commissary  and  exchange 
privledges:  other  benefits.  Send  application 
and  clips  to:  US  Army  Civilian  Personnel  Cen¬ 
ter.  8QDA:PECC-NAF,  200  Stovall  St.  Alexan¬ 
dria  VA  22332. 


WRITER/EDITOR  with  strong  background  in 
financial  analysis  and  reporting  for  leading 
North  Carolina  base  national  furniture  publica¬ 
tion.  Challenging  opportunity  to  gather,  orga¬ 
nize  and  analyze  business  information  on  indi¬ 
vidual  companies  and  the  industry.  Send  re¬ 
sume  and  recent  clips  to  Bill  Peterson,  Editor, 
Furniture  Today,  PO  Box  2754,  High  Point  NC 
27261. 


WE  ARE  LOCATED  in  the  White  Mountains  of 
Arizona  and  need  an  editor  for  one  of  our  weekly 
newspapers.  Resort  area,  recreation-oriented. 
We  also  need  a  news  editor  for  a  semi-weekly 
newspaper  as  well  as  a  sports  editor.  Good  pay 
and  benefits.  Write  Stan  Usinowicz,  Editor  and 
General  Manager,  White  Mountain  Publishing 
Co,  PO  Box  678,  Show  Low  AZ  85901;  (6021 
537-5721. 


FREELANCE 


FREELANCE  writers  in  two  categories  for  bi¬ 
monthly  trade  magazine.  1 .  Marketing  articles, 
approximately  1500  words,  appeal  to  CEO 
level.  2.  Reportorial  coverage,  with  photos  of 
Housewares  and  Hardware  shows  in  Chicago. 
Box  3628,  Editor  &  Publisher. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


HELP  WANTED 

JOB  LEADS 

EDITORS  reveal  questions  they  ask  in  job  inter¬ 
views  and  what  answers  they  respect.  Much, 
much  more  in  invaluable  employment  hand¬ 
book  written  by  insiders.  For  sales  information, 
write  Box  3722,  Editor  &  Publisher. 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 

UBRARY 

WANTED:  Hard  newspaper  librarian  for  am/pm 
weekend  operation  in  thriving  expanding  metro 
market.  Zone  4  location.  Must  have  experience 
and  supervisory  skills  and  must  be  able  to  assist 
in  conversion  to  highly  computerized  library 
system  for80'sand  beyond.  Send  resume,  list¬ 
ing  experience  and  salary  history  to  Box  3582, 
Editor  &  Publisher. 

PHOTOGRAPHER 

PHOTOGRAPHER  for  Zone  9  AM  metro.  Top 
opportun  ity  for  self-starter  whose  forte  is  break¬ 
ing  news.  Minimum  experience  3  years  on  daily 
but  highly  interested  in  candidates  with  more 
experience.  Must  be  skilled  in  processing  and 
printing.  References  important;  will  be  check¬ 
ed.  An  equal  opportunity  employer.  Box  3753, 
Editor  &  Publisher. 

PHOTOJOURNAUSM 

FULL-TIME  photojournalist  needed  by  Georgia 
bi-weekly  converting  in  early  March  to  T uesday- 
Saturday  daily.  New  position.  New  building, 
quality  darkroom,  quality  reproduction.  Send 
resume,  clips  and  photo  samples  to:  Bill  Weav¬ 
er.  Editor,  The  Union-Recorder,  Milledgeville 
GA  31061. 

PHOTOCHIEF  to  run  10  person  photo  depart¬ 
ment  that  serves  two  Zone  2  newspapers  with 
combined  circulation  of  well  over  200,000. 
Candidates  must  have  strong  managerial  skills 
as  well  as  a  solid  background  as  a  photojournal¬ 
ist.  Send  letter,  resume  and  tearsheets  to  Box 
3752,  Editor  &  Publisher. 

150,000  ZONE  5  daily,  consistent  clip,  pic¬ 
ture  use,  editing  winner.  Best  paper  in  state  3 
of  last  4  years.  Seek  multi-talented  person  for 
desk,  shooting,  photo  and  graphics  editing. 
Chance  of  lifetime  to  join  talent^  staff  of  8  in 
desirable  city.  Submit  resume,  slides,  clips  by 
February  8,  1982  to  Box  3708,  Editor  &  Pub¬ 
lisher. 

PRESSROOM 

METRO  PRESSMAN-OPERATOR.  Sunny  Ari¬ 
zona,  good  benefits,  growing  organization. 
Non-union.  $350  plus  bonus.  Contact  Norm 
Miller.  PO  Box  1547,  Mesa  AZ  85201  or  (602) 
898-6595. 

SENTINEL  STAR  CO  publishes  weekly  news¬ 
papers  and  shopping  guides  throughout  the 
state  of  Florida.  Good  opportunity  available  for 
an  experienced  web  offset  pressperson  to  work 
in  our  weekly  newspaper  located  in  Naples, 
Florida.  Good  starting  salary;  excellent  com¬ 
pany  benefits.  Send  resume  to:  The  Naples 
Star,  do  Kay  Maglothin,  848  7th  Av.  Naples  FL 
33940.  EEO  M/F. 

PRESSROOM  SUPERINTENDENT 


Large  metropolitan  newspaper  has  an  opening 
for  Pressroom  Superintendent.  Primary  respon¬ 
sibilities  will  be: 

1)  To  establish  and  maintain  effective  adminis¬ 
tration  and  management  of  press  operations. 

2)  Coordination  of  all  pressroom  operations  in 
the  production  process. 

•  Must  be  familiar  with  Goss  web  fed  equip¬ 
ment,  DiLitho  process  and  offset  process 
on  Metroliner  press. 

•  Must  be  able  to  perform  short  and  long 
range  planning,  cost  analysis  and  budget 
projections. 

•  Must  be  able  to  maintain  all  administrative 
records. 

Excellent  salary  depending  on  experience,  plus 
outstanding  benefits.  If  you  have  the  experi¬ 
ence  and  abilties  to  meet  these  needs  and 
others,  please  submit  resume  and  salary  history 
to  RC  Follett,  Personnel  Office,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  981 11, 

An  Equal  Opportunity  Employer 


NEWSWRITERS/ 

EDITORS 

Dow  Jones  &  Company,  Inc.,  publishers  of  the  Wall  Street 
Journal,  has  announced  it  will  introduce  in  1982,  a  new  and 
unique  subscription  radio  service.  With  the  service.  Radio  2, 
subscribers  can  program  a  receiver  to  hear  news  and  features 
on  only  those  topics  they  select. 

Radio  2  is  seeking  newswriters  and  editors.  Experience  in 
business/financial  journalism  is  preferred. 

The  positions  will  be  located  in  the  company’s  Princeton,  New 
Jersey  facility. 

We  offer  growth  potential,  attractive  salaries  and  excellent 
fringe  benefits. 

Please  forward  a  detailed  resume  including  salary  history  and 
writing  samples  in  confidence  to: 

EMPLOYMENT  MANAGER 
DOW  JONES  &  CO.,  INC. 

P.O.  BOX  300 

PRINCETON,  NEW  JERSEY  08540 

An  Equal  Opportnity  Employer  MIF 
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HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Key  position  in  busy  printing  plant.  Candidate 
must  have  experience  in  modem  typesetting 
systems  and  personnel  management.  Must  be 
able  to  meet  rigid  deadline  schedules.  You  will 
be  rewarded  for  your  talent.  Please  send  re¬ 
sume  to  Sam  McMichael,  Des  Plaines  Pub¬ 
lishing  Co,  1000  Executive  Way,  Des  Plaines  IL 


POSITIONS 

WANTED 


ENGINEER 

FIELD  ENGINEER  AND  SERVICEMEN 

Press  Machinery  Corp,  the  fastest  growing  com¬ 
pany  in  letterpress  to  offset  conversions,  re¬ 
quires  people  with  rotary  newspaper  press  ex¬ 
perience.  If  you  are  interested  in  a  career  with  a 
company  who  in  a  few  strort  years  has  shown 
dynamic  growth  and  lead«ship,  send  us  your 
resume. 

Salary  and  benefits  are  liberal  and  negotiable 
based  on  experience  and  accomplishments. 

Press  Machinery  Corp 
230  James  St 
Bensenville  IL  60106 


PROMOTION 


PROMOTION  MANAGER 
lOOM  fast-growing  Zone  9  daily  needs  experi¬ 
enced  creative  individual  to  handle  promotion 
responsibilities  including  promotion  of  circula¬ 
tion,  news  and  advertising  sales;  in-paper, 
other  media  contests  and  national  publica¬ 
tions.  Salary  based  on  experience  and  qualifi¬ 
cations;  excellent  fringe  benefits.  Send  re¬ 
sume,  work  samples  and  salary  history— first 
letter.  All  replies  kept  in  confidence.  Box 
3644,  Editor  &  Publisher. 


RESEARCH  ANALYST 

Established  newspaper  representative  firm 
needs  analnt.  Good  future.  1  year  experience 
preferred.  Zone  2  location.  Send  resume  to  Box 
3713,  Editor  &  Publisher. 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR— High  energy  pro¬ 
ducer  trained  by  Gannett  in  advertisingisales 
management.  Excellent  track  record  in  com¬ 
petitive  markets.  Zones  1-3, 5.  Box  3759,  Edi¬ 
tor  &  Publisher. 


GENERAL  MANAGER — Aggressive,  know¬ 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  references.  Box  3505, 
Editor  &  Publisher. 


MANAGER-EDITOR  seeks  comparable  position 
in  rural  Zones  1 , 3  or  5.  Advertising  degree  phis 
5  years  sales  experience.  Strong  in  news,  sales 
and  management.  Production  experience.  Box 
3766,  Editor  &  Publisher. 


PUBLISHER — Why  not  hire  a  super  aggressive 
CEO  with  proven  knowledge  and  background.  I 
will  market  and  guide  your  newspaper  to  new 
heights!  I  am  pre^tly  employed  as  a  publisher 
with  experience  in  dailies,  weeklies  and  shop¬ 
pers.  I  desire  to  relocate  to  Zones  3,  4  or  6. 
Make  1982  a  good  year.  Box  3730.  Editor  & 
Publisher. 


SOLD  MY  weekly  paper— available  immediate¬ 
ly,  25  years  exprience  in  all  phases  of  daily/ 
weekly  news  business.  Heaw  production  and 
administrative  experience.  CF  Budd  Loesch, 


SEEK  RESPONSIBLE  POSITION  with  quality 
newspaper  company.  34  years  old.  Journalism 
degree.  Five  years  with  ad  agency.  Built  suc¬ 
cessful  weekly  from  scratch.  For  more  call 
(206)  748-1953  or  write  Box  1 185,  Chehalis 
WA  98532. 


EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


POSITIONS  WANTED 


aRCULATKW 


CREATIVE,  aggressive  executive  with  extensive 
background  in  newspaper,  magazine,  trade  cir¬ 
culation.  marketing,  prand  promotions.  Prefer 
Zones  2, 3.  JT  Brewer,  35  E^ex  St,  Deep  River 
CT  06417. 


CIRCULATION  DIREaOR— 13  years  experi¬ 
ence  all  phases  PLUS  TMC.  computer;  on  am/ 
pm  and  combined  dailies  9  to  5CM;  record  of 
sizable  gains  thru  jxomotions  and  attained 
100%  collections.  Top  references.  Box  3692, 
Editor  &  Publisher. 


SYNDICATE  SALES 
Newspaper-Television-Licensing 
Development 

We  are  a  successful,  respected  and  well  known 
in  all  these  fields.  If  you  can  effectively  deal, 
produce,  innovate  and  manage  in  these  fields, 
we  want  to  hear  from  you. 

You  must  be  achievement  oriented  and  willing 
to  work.  Attitude  and  motivation  essential. 
Three  years  experience  in  one  of  three  areas 
mentioned  absolutely  necessary. 

Equal  Opportunity  Employer. 

Send  confidential  resume,  salaiy  history  and 
references  to  Box  3762,  Editor  &  Publisher. 


ADVERTISING 


HEAVY  DISPLAY  and  Roto  magazine  experi- 
eiKe  in  major  metro  market  seeking  new  chal¬ 
lenges.  Box  3748,  Editor  &  Publi^r. 


aRCULATION 


CIRCULATOR — 15  years  experience,  seeking 
number  one  or  two  spot  with  small  to  medium 
daily.  (914)  692-5865. 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info;  (212)  752-7053 


AWARD-WINNING  reporter-editor-jazz  writer 
on  major  metropolitan  daily  seeks  position  as 
book  page  editor,  feature  writer  or  other  in¬ 
volvement  in  arts  coverage.  Good  education, 
well-rounded.  Box  3701,  Editor  &  Publisher. 


BUSINESS  WRITER,  14  years  top  metro 
dailies,  seeks  new  opportunity.  Savvy,  tena¬ 
cious,  imaginative.  Box  3720,  Editor  &  Pub¬ 
lisher. 


DESIRE  WORK  with  good  people  who  will  pro¬ 
vide  support,  direction  and  leadership.  Have 
seven  y^rs  experience  at  two  mid-size  dailies 
covering  on  a  beat  basis  everything  from  high 
school  and  professional  sports  to  ci^  and  coun¬ 
ty  government.  Joe  Thompson,  3325  Spruce 
Rd.  Apt  3309,  Pontiac  Ml  48055. 


December  '81  J-school  grad.  31,  University  of 
Kentucky.  Sharp,  good  writing  skills.  2  College 
degrees.  Journalism  and  history.  Wide  pre- 
joumalism  experience.  Ex-teacher.  Expert  in 
mining.  Reporter,  editorial  writer  for  campus 
paper.  B  Farley,  ^x  4%.  Jenkins  KY  41537, 
(606)  832-2501.  Any  Zone. 


EMPLOYED  EDITOR  seeks  top  job  on  quality¬ 
conscious  daily  30,000  ABC  circulation  and 
up.  Wide  experience  as  writer,  editor,  manager. 
Prefer  Zones  1-5.  Box  3639,  Editor  &  Pub¬ 
lisher. 


EDITOR  of  national  energy/business  weekly 
with  general/foreign  freelance  clips  seeks.re- 
porter  job  with  city  daily.  Any  Zone.  Box  3733, 
Editor  &  Publisher. 


ELECTRONICS  and  community  information. 
City  editor  for  40,000  daily  has  8  years  in  the 
trade.  5  on  the  desk.  MS.  computer  program¬ 
ming/organization  background,  and  a  desire  to 
«t  into  cable  news.  Box  3750,  Editor  &  Pub¬ 
lisher. 


EDITOR:  Managing  or  city  editor,  small  to 
medium  daily.  Strong  writer,  develop  of  local 
news.  55.  top  references.  ()aily.  wire  service, 
weekly  back^ound.  A  pro.  Box  3756,  Editor  & 
Publisher. 


GOOD  STREET  REPORTER.  55,  seeks  top  slot 
on  Texas  daily.  One  dependent.  Box  3765,  Edi¬ 
tor  &  Publisher. 


HARDWORKING  sportswriter  seeks |Ob on  mid¬ 
sized  daily  in  Zones  2. 3,  5.  Three  years  experi- 
erKe.  Box  3668,  Editor  &  Publisher. 


INFORMATION  professional  with  excellent  lan¬ 
guage  skills,  experience  in  indexing  and  edit¬ 
ing,  computer  literacy,  and  interest  in  videotext 
services  seeks  position  with  local  publisher  or 
communications  company.  M  Barker,  28  Ever¬ 
green  Cr,  Maple  Shade  NJ  08052. 


POSITIONS  WANTED 


MANAGEMENT  or  top  sports  spot  sought.  23- 
year  veteran.  Can  handle  any  position.  Kerry 
Veneer,  1 14  David  Dr.  Slidell  LA  70458;  (504) 
641-1982 


MALE.  37,  desires  sports  or  general  spot  on 
Florida  AM  or  weekly.  3  years  daily  eimietKe. 
2  years  weekly.  7  years  with  Vari^.  Bob  Shal- 
hie,  c/o  Dailey,  1323  Parview,  Sanibel  FL. 


SPORTS  EDITOR  job  on  mid-size  daily  sought 
by  versatile  pro.  34.  Now  on  desk  of  major 
metro.  Idea  man  who  can  buikt  imagnative, 
readable  section.  Good  organizer;  heavy  layout, 
editing  experience.  Enjoys  working  closely  with 
writers.  Box  3716,  Editor  &  Publisher. 


SELF-TAUGHT  WRITER,  three  years  experi- 
ence  on  weeklies,  dozens  of  marine  sales, 
wishes  shot  on  mid-sized  daily  as  feature  wri¬ 
ter.  ScieiKe  background,  able  to  dig.  Environ¬ 
ment,  agriculture,  are  my  specialties.  (406) 
637-2102. 


SPORTSWRITER:  After  fling  with  magazine 
and  general-interest  writing,  want  to  come 
back  -forgood.  Easy  style,  concise,  good  inter¬ 
viewer.  TOP  clips.  Will  relocate.  Box  3764. 
Editor  &  Publisher. 


SPORTSWRITER — MA  J-school  seeks  employ¬ 
ment  with  daily  in  Zones  1,  2.  3.  5  or  9.  Very 
knowledgeable  in  all  sports.  Hardworking  and 
energetic.  Background  includes  sportswriter 
for  campus  daily  and  sportswriter  at  campus 
radio  stations.  Box  3769,  Editor  &  Publisher. 


THEATER  CRITIC — (>>nnecticut.  Style  and 
sensitivity  mark  5  years  with  daily  and  week¬ 
lies.  Staff,  freelance.  Howard  Fielding.  3  Pin- 
neo,  Hanover  NH  03755. 


TALENTED,  aggressive,  young  sports  editor  of 
two  AM  dailies  seeks  new  challenge  in  major 
league  city.  Opable  of  handling  any  responsi¬ 
bility  whether  it  is  on  a  beat  or  on  the  desk.  Also 
interested  in  similar  position  on  suburban 
medium-size  daily.  Willing  to  relocate  in  any 
Zone.  Please  contact  Box  3666,  Editor  &  Pub¬ 
lisher. 


YOUNG  REPORTER/managing  editor  of  New 
York  weekly  seeks  position  on  small  to  mid¬ 
sized  Zone  7,  8  or  9  daily.  Solid  community 
reporting  experience,  plus  layout  and  copy  edit¬ 
ing.  Good  references.  Reply  to:  Lawrence 
Strauss.  669  E  17th,  Eugene  OR  97441; 
(503)  683-7573. 


PRESSROOM 


EXPERIENCED  pressroom  foreman  desires 
position  on  single  width  press.  Also  knowledge¬ 
able  in  camera.  Any  Zone.  Box  3749.  Editor  & 

D..Ki;eh^ 


PRODUCTION 


PRODUCTION  MANAGER-Knowledgeable 
front  to  back.  Proven  record  and  highat  refer¬ 
ences.  Box  3506,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


CONNECTICUT  STAFF  of  freelance  work.  My 
resume  includes  jobs  for  Fortune  500s.  maior 
resorts,  arts  center.  Howard  W  Fielding.  3  Pin- 
neo,  Hanover  NH  03755. 
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Shop  Talk  at  Thirty  By  S.J.  Micciche 

For  the  record,  it  was  a  good  start 


Vermont  Royster,  editorial  page  com¬ 
mentator  of  the  Wall  Street  Journal  and 
revered  among  press  peers,  believes  a 
newspaper's  credibility  is  enhanced 
when  it  freely  admits  its  mistakes. 

In  a  recent  column,  Royster  recognized 
the  hesitancy  of  some  journalists  to  admit 
errors  and  misjudgments  out  of  fear  that  it 
would  diminish  credibility. 

“I  suspect  quite  the  opposite,”  wrote 
Royster.  “  To  admit  a  mistake,  to  say 
we’re  sorry,  would  increase  our  readers’ 
trust  in  what  we  tell  them. 

It  was  with  that  philosophy  in  mind  that 
the  Boston  Globe  inaugurated  last  April  3 
an  expanded  policy  for  dealing  with  its 
errors  and  shortcomings. 

The  approach,  under  a  heading  “For 
The  Record,”  was  to  be  positive  and  up¬ 
beat. 

Corrections  for  significant  erroneous 
facts  were  to  be  made  generously  and  not 
grudgingly.  New  categories  were 
adopted.  Clarifications  would  explain 
misinterpretations.  Omissions  would  res¬ 
tore  to  print  essential  facts  inadvertently 
deleted.  Editor’s  notes  would  explain 
whatever  else  that  went  awry. 

At  the  time,  the  ombudsman  applauded 
the  innovation,  but  adopted  a  wait-and- 
monitor  stance  of  skepticism  as  to  how 
well  the  policy  would  be  carried  out. 

It  is  now  accounting  time,  and  for  the 
record,  the  Globe  published  during  the 
272  days  of  the  policy’s  life  last  year  the 


following: 

Corrections . 156 

Clarifications . 17 

Omissions . 5 

Editor’s  notes . 2 


It  should  be  noted  that  one  correction 
dealt  with  correcting  an  error  in  a  correc¬ 
tion. 

The  grand  total  of  180  explanations  and 
admissions  of  error  breaks  out  statistical¬ 
ly  to  an  average  of  two  every  three  days. 

No  exact  equivalent  is  available  for 
comparison,  except  perhaps  in  the  area  of 
corrections.  According  to  computer  re¬ 
ference  in  the  Globe’s  library,  78  correc¬ 
tions  were  published  during  all  of  1980.  In 
doubling  that  figure  in  nine  months  of 
1981 ,  it  would  appear  the  bare  number  of 
corrections  has  achieved  the  spirit  of 
generosity  encouraged  by  the  policy. 

However,  the  policy  also  directed 
Globe  editors  to  state  publicly  the  reason 
for  errors,  accounting  to  readers  whether 
they  resulted  from  editing,  reporting,  gar¬ 
bled  transmission,  the  wire  services  or 
other  sources. 

In  this  regard,  the  Globe  fell  consider- 
ably  short  of  its  stated  intention.  Of  the 

(S.J.  Micciche  is  the  Boston  Globe’s 
ombudsman.  His  report  is  reprinted  cour¬ 
tesy  of  the  Globe.) 
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1 56  corrections,  57  failed  to  state  a  reason 
for  the  error.  The  balance  sheet  on  the 
others  is: 


Reporting  error . 46 

Editing  error . 15 

Given  wrong  information . 12 

Wire  services . 9 

Typographical  error . 7 

Transmission  problem . 6 

Mislabeled  file  photo . 2 

Clerical  error . 1 

Wrong  caption  material . 1 


As  can  be  expected,  the  preponderance 
of  errors  occurred  with  news  stories, 
where  the  pressures  of  deadline  and  the 
pace  of  breaking  events  are  more  pro¬ 
nounced  than  with  feature  articles. 

Metropolitan  news,  produced  almost 
entirely  by  Globe  writers  and  editors, 
accounted  for  77  corrections.  The  tally 
for  other  sections  and  features  of  the  pa¬ 
per  went  this  way: 


Business . 20 

National  and  foreign . 16 

Calendar . II 

Columnists . 9 

Living . 8 

Arts  and  films . 6 

At  Home . 3 

Sports . 2 

Editorial  page . 1 

Food . 1 

Ask  the  Globe . 1 

Sunday  Magazine . 1 

Assessing  the  policy  he  drafted  last 

April,  executive  editor  Robert  H.  Phelps 

said,  “It  is  a  great  step  forward  .  .  .  and 


very  decidedly  it  has  been  lived  up  to.  It  is 
good  to  know  that,  for  the  most  part,  we 
faced  up  to  our  mistakes.” 

For  the  future,  he  said,  “we  should 
strive  harder  to  give  the  reason”  for  the 
errors.  “The  reason  is  vital.  Readers 
should  know  the  process  of  how  we  stum¬ 
bled,”  Phelps  added. 

Emphasis  should  be  added  on  that 
score.  Explanation  of  error  is  essential. 
Given  today’s  skepticism,  indeed  cynic¬ 
ism,  regarding  the  press,  simple  inadvert¬ 
ence  becomes  suspect. 

The  failure  to  state  the  reason  for  the 
errors  in  one-third  of  the  corrections  is  a 
significant  flaw  in  what  otherwise  might 
be  described  as  a  reasonably  good  laun¬ 
ching  of  “For  The  Record.” 

Also,  it  is  surprising  that  only  17  clar¬ 
ifications  were  deemed  necessary  during 
a  period  of  reporting  on  immensely  com¬ 
plicated  economic,  political,  social  and 
foreign  issues. 

But  this  is  the  start  of  another  year,  and 
a  new  book  begins  ...  for  the  record. 


Past  Week’s  Stock  Prices 


NEWSPAPERS  One 

Year 

1  /19  1  /13  Ago 

Affiliated  Publications  (AMEX) .  28V(2  29  28^4 

A.H.  Belo  Corp.  (OTC) .  21^  23W  N/A 

Blue  Chip  Stamps  (OTC) .  25  26  20 

Capital  Cities  0}mm.(NYSE) .  7lW  72  59^4 

Charter  Company  (NYSE) .  SW  8VS  20 

Cowles  (>jmm.  (NYSE) .  29VS  31^4  29^4 

CSX  (NYSE) .  55V^  57^4  55^4 

Dow  Jones  (NYSE) . 45V4a  491/40  641/4 

Gannett  (NYSE) . 32Hb34  b  35^ 

Gray  Comm.  (OTC) .  37  40VS  58 

Harte-Hanks  (NYSE) .  30  33  31^ 

Jefferson  Pilot  (NYSE) .  23^4  25V4  27 

Knight-Ridder  (NYSE) .  29'yb  29V5  28 

Lee  Enterprises  (NYSE) .  28Vb  291/4  23H 

McCormick .  19  19  N/A 

Media  (Jeneral  (AMEX) .  36V4  38Vb  30V4 

Meredith  Corp.  (NYSE) .  58  63W  54V5 

Mid-America  Pub.  (OTC) . No  price 

Multimedia  (OTC) .  3lVS  35  31V4 

New  York  Times  (AMEX) .  35Vs  37y4  33^4 

Post  Corp.  (Wise.)  (AMEX) .  27^4  28VS  19VS 

Power  Corp.  (CE) .  14Vb  15V5  N/A 

Quebecor  (AMEX) .  IOV4  %’’/»  9 

Southam  (CE) .  35H  341/4  42V4 

Stauffer  Comm.  (OTC) .  50  50  42 

Tele-Comunications(OTC) .  19^/S  19  N/A 

Thomson  Newspapers  (CE) .  23  23  21V5 

Time,  Inc.  (NYSE) . 35‘/4c  38^/bc  60^ 

Times  Mirror(NYSE) .  43^4  46^4  43V6 

Toronto  Sun  (CE) .  9H  9  27VS 

Torstar(CE) .  10^  11  Vi  20Vi 

Washington  Post  (AMEX) .  38^4  30^/b  22Vi 

a — 2  for  1  stock  split  on  April  23. 
b— 3  for  2  stock  split  on  Jan.  5. 
c— 2  for  1  stock  split  on  Oct.  1. 


SUPPLIERS 

Abitibi(CE) .  IQP/i  20%  24Vi 

Allied  Corp.  (NYSE) .  41%  44%  55 

Alteir(OTC) .  5V4  5Vi  4% 

Am  Inti  (OTC) .  BSVa  67  75% 

Berkey  Photo  (NYSE) .  SVk  3%  5Vb 

Boise  Cascade  (NYSE) .  33%  34%  36% 

CBS  (NYSE) .  42%  48V4  48%  ' 

Ckjmpugraphic  (NYSE) .  13  IOV4  27% 

Compuscan  (OTC) .  3%  3  4% 

Consol.  Bath.  (CE) .  18Vi  17%  25Vi 

Crown  Zellerbach  (NYSE) .  26%  28%  49% 

Digital  Equipment  (NYSE) .  83Vi84Vi  91% 

Domtar(AMEX) .  17Vi  18Vi  24Vi 

Dow  Chemical  (NYSE) .  23%  26%  34Vi 

Eastman  Kodak  (NYSE) .  70  71%  75% 

Georgia  Pacific  (NYSE) .  18Vi  20Vi  25% 

Grace.  W.R.  (NYSE) .  41%  45%  57% 

Great  Lakes  Forest  (CE) .  79  72Vi  73Vi 

Great  Northern  Nekoosa  (NYSE) .  34Vi  371/4  42% 

Harris  Corp.  (NYSE) .  35%  39Vi  52Vi 

Hunt  Chem.  (NYSE) .  9%  10%  10% 

Information  IntT  (OTC) .  IIV4  lOVi  N/A 

International  Paper  (NYSE) .  36 V4  39%  44% 

Itek  Corp.  (NYSE) .  17  20  33% 

Kimberly  Clark  (NYSE) .  63  64%  55 

LogEtronics  (OTC) .  15V4  18  15% 

Logicon  (AMEX) .  30%  31%  27% 

MacMillan  Bloedel  (CE) .  25  25  40 

Minnesota  Mining  &  Mfg  (NYSE) .  54%  53Vi  63% 

Raytheon  (NYSE) . 34Vid  37 Vn  lOSVa 

Rockwell  IntT  (NYSE) .  291/4  32%  42% 

St.  Regis  (NYSE) .  29%  31  Vi  36 

Signode  (NYSE) .  35Vi  36  38 

Southwest  Forest  Ind.  (NYSE) .  15Vi  ISVq  22% 

Sun  Chemical  (NYSE) .  23  23%  33 

United  Technologies  (NYSE) .  38%  41%  65 

Visual  Graphics  (^orp.  (AMEX) .  5%  51/4  8% 

Volt  Into.  (OTC) .  17Vi  IBVi  391/4 

White  Consolidated  (NYSE) .  25%  26>/4  25Vi 

d — 2  for  1  stock  split  on  June  8.  1981. 


^  a  nr/  Wrttn^any 

expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Ywars  Nation-Wida  Personal  Sorvice 
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^^CeCuu  Here  comes 
Monsieur  Ce  Beau^f 


^^RosaGnd:  With  fus 
mouth  full  of 
news.'f 


^^Cehcu  Wfuefi  fie 
wittput  oniis^  os 
pigeons  feed  their 
voimoH 


^^Rosahnd:  Then  we 
shod  Be 

News-Crammed 


Shakespeare^  As  Tim  Like  It 
MXl,sdi,L97. 


Are  you  news-crammed? 


Overloaded  from  too  many  sources  trying  to  feed  you  bits  of 
information.  Turn  to  Editor  &>  Publisher  the  complete  news 
source  for  newspeople.  Every  week  for  nearly  a  century  Editor 
Publisher  has  reported  on  how  the  news  is  covered,  edited, 
displayed  and  published.  E^P  tells  you  what’s  happening  at 
newspapers,  news  services  and  feature  syndicates.  You’ll  get 
the  latest  news  you  need  and  want  to  know,  not  news  trivia. 

Editor  &!  Publisher 

The  only  independent  weekly  journal  of 

newspapering. 

New  York 

575  Lexington  Ave. 

(212)  752-7050 


Hollywood,  Florida  is  a 
very  important  part  of 
Broward  County 


Here's  why 


Hollywood  is  one  of  the  two  major  cities  in 
Broward  County  and  is  a  significant  part  of  the 
market. 


1980  Retail  Sales 
by  Store  Group 
Food  Sales 
General  Merchandise 
Drugs 


Hollywood  Ft.  Lauderdale 
$224,956,000  $192,863,000 
186,807,000  162,588,000 

47,755,000  37,539,000 


Source:  Sales  Marketing  Management  July  27,  1981 


served  by  a  big,  influential  newspaper 


Hollywood  Sun-Tattler 

A  Scripps-Howard  Newspaper 
Represented  Nationally  by  Story  &  Kelly-Smith 
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